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Before  Lincoln  became  a  rnonumental  success. 


Stockbridge,  Massachusetts’  Daniel  Chester  French.  He  sculpted 
the  seated  Lincoln— a  figure  so  majestic  it  immortalized  not  only 
the  man  it  was  built  to  commemorate,  but  also  the  sculptor  himself. 

But  years  before  French  put  Lincoln  in  his  place,  The  Boston 
Globe  was  in  place  covering  all  the  important  news  issues  of  the  day. 

From  the  unveiling  of  political  figures  to  the  covering  up  of  polit¬ 
ical  scandals.  From  racial  suffering  to  women’s  suffrage.  If  it  was  being 
talked  about,  you  could  also  read  about  it  in  The  Globe. 

Which  is  why  long  before  people  from  all  over  the  world  came  to 
see  French’s  Lincoln,  people  from  all  over  New  England  were  read¬ 
ing  The  Boston  Globe. 

Che  jS^oeiton  (§lobe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


Chesterwood  Museum  Archives,  Chesterwood,  Stockbridge,  Massachusetts,  A  Property  of  the  National  Trust  For  Histone  Preservation. 


The  Los  Angeles  “Copley 
Connection”  goes  through  training 
phase  at  Crystal  Palace 


Copley  Los  Angeles  Newspapers 
are  in  the  metamorphosis  stage 
of  becoming  The  “Copley  Connec¬ 
tion.”  The  Daily  Breeze,  Evening 
Outlook,  and  News-Pilot  will  have 
a  completely  centralized  database 
for  its  news/advertising  network 
by  the  end  of  1986. 


Copley  employees  are  off  to  school 
again  as  they  go  through  comprehen¬ 
sive  computer  training  at  the  “Crystal 
Palace”,  or  what  is  better  known  as 
System  Integrators,  Inc.’s  Educational 
Services  Training  Center. 

These  classes  are  designed  for 
system-oriented  or  data  processing  up¬ 
per  management  personnel.  The  train¬ 
ees  will  acquire  enough  knowledge  and 
experience  to  make  vital  system  setup 
decisions  and  return  to  the  Copley 
Newspapers  to  train  the  editorial,  clas¬ 
sified  advertising,  and  data  processing 
staffs. 

The  learning  sessions  are  intense 
and  feature  small  informal  classes  de¬ 
signed  to  provide  Copley  trainees  with 
maximum  individual  attention  by  an 
expert  staff.  They  receive  hands-on 
training  with  prepared  exercises, 
homework,  and  exams. 

According  to  Roland  B.  West,  In¬ 
formation  Systems  Manager  for  Cop¬ 
ley  Los  Angeles  Newspapers,  training 
sessions  have  been  of  high  quality. 


Production  Director,  Merle  Yeager  discusses  system 
set-up  before  training  can  begin. 


“We  started  installing  the  system 
May  12,  and  we  plan  to  begin  cus¬ 
tomizing  the  system  to  the  Copley 
format  June  9.  Soon  after,  the  editorial 
staff  will  begin  in-house  step-by-step 
training  through  small  tutorial 
groups,”  said  West.  The  editorial,  clas¬ 
sified  advertising,  and  data  processing 
staffs  will  receive  a  condensed  user’s 
manual  as  reference  during  the  tuto¬ 
rials,  he  added. 

Copley  Los  Angeles  Newspapers 
foresee  an  added  success  to  their  prod¬ 
uct  with  this  investment. 


Cople^l  ANGELES  McuiSpOpMS 

The  Daily  Breeze 

E  ws  1  p  n  LOT  Evemxg  S  Outlook 

Nationally  represented  by  Sawyer/Ferguson/Walker 


TV  DATA  puts  the  pieces  tx)gether 


Different  newspapers  have  differ¬ 
ent  TV  listings  needs.  That’s  why  TV 
DATA®  offers  you  the  most  custom¬ 
ized  listings  on  the  market  today.  Just 
how  flexible  are  we?  Take  a  look: 

Flexible  delivery 

TV  Data  is  the  only  company  that 
offers  you  your  choice  of  camerarready 
or  wire  delivery. 

Flexible  grids 

Descriptive  or  non-descriptive,  ver¬ 
tical  or  horizontal  formats,  prime-time- 
only  to  24-hour  coverage,  full  day¬ 
time  or  combined  daytime,  adaptable  to 
fit  your  page  size. 

Flexible  movie  coverage 
Separate  breakout  by  title  only  or 


with  descriptions,  alphabetized  movie 
listings,  and  descriptions  that  can  in¬ 
corporate  quality  ratings  and  MPAA 
ratings. 

More  flexibility  means  better  ser¬ 
vice.  As  your  requirements  change, 
we  can  change  right  along  with  you. 
So  getting  all  you  need  from  a  TV 
listings  service  is  not  such  a  puzzle 
after  all. 

Call  Susan  J.  Winne,  TV  DATA- 
Glens  Falls,  800-833-9581,  (In  NY: 
518-792-9914),  John  Dodds,  TV 
DATA-Atlanta,  800-241-3895,  (In 
GA:  404-355-9884),  or  Johanne  C. 
White,  TV  DATA-Toronto, 
416-821-0661. 


ill  dXia:  The  first  choice  in  TV  listings 
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JUNE 

19-21 — Florida  Press  Association,  Annual  Convention,  Sarasota. 

19- 21 — Kentucky  Press  Association,  Summer  Convention,  Fort  Mitchell. 

20- 22 — Advanc^  Economics  Conference  for  Journalists,  Co-sponsored  by 

the  Foundation  for  American  Communications  and  the  Gannett 
Foundation,  Harrison  Conference  Center,  Glen  Cove,  N.Y. 

21- 25— American  Newspaper  Publishers  Association,  Operations  Manage¬ 

ment  Conference  and  Exposition,  Georgia  World  Conference  and 
Exposition,  Georgia  World  Congress  Center,  Atlanta. 

22- 25 — Newspaper  Personnel  Relations  Association,  Annual  Conference, 

Marriott  Mark  Resort,  Vail,  Colo. 

22- 26 — Association  of  Newspaper  Classified  Advertising  Managers,  Drake 

Hotel,  Chicago. 

23- 25— NENAEA,  Summer  Convention,  Red  Jacket  Inn,  North  Conway,  N.H. 

24- 28— National  Association  of  Advertising  Publishers,  Hyatt  Regency  Hotel, 

Chicago. 

26-28 — Tennessee  Press  Association,  Summer  Convention,  Johnson  City. 

26- 29— Investigative  Reporters  and  Editors,  National  Conference,  A  Jour¬ 

nalist's  Guide  to  Documents  and  Techniques,  Portland  Marriott, 
Portland,  Oregon. 

29-7/2 — International  Circulation  Managers  Association,  Conference,  Westin 
Hotel,  Seattle. 

JULY 

8-13 — National  Press  Photographers  Association,  Annual  Convention  and 
Education  Days,  MGM  Grand  Hotel,  Reno. 

10- 12— Arkansas  Press  Association,  Summer  Convention,  Hot  Springs. 

11- 12— Virginia  Press  Association,  Annual  Meeting,  Virginia  Beach. 
15-17— Wisconsin  Newspaper  Association,  Summer  Meeting,  Lake  Lawn 

Lodge. 

17-19— Idaho  Newspaper  Association,  North  Shore  Resort,  Lake  Coeur 
d'Alene. 

17-19 — Joint  Summer  Conference:  Pennsylvania  Newspaper  Publishers' 
Association,  Joint  Summer  Conference,  Sheraton  Lakeview,  Mor¬ 
gantown,  W.  Va. 

17-19— News  Mix  '86,  Northwest  Newspaper  Gathering  &  Trade  Fair,  Coeur 
d'Alene  Resort,  Idaho. 

17- 20— South  Carolina  Press  Association,  Summer  Meeting,  Hilton  Head 

Island. 

18- 20 — Alabama  Press  Association,  Summer  Convention,  Gulf  State  Park, 

Gulf  Shores. 

20-27— First  Annual  Music  Critics  and  Editors  Institute,  Co-sponsred  by 
Knight-Ridder  Newspapers,  Boulder  Daily  Camera,  University  of 
Colorado,  and  the  Colorado  Music  Festival,  Boulder,  Co. 

24-27— North  Carolina  Press  Assocation,  Annual  Convention,  Grove  Park 
Inn,  Asheville. 

27- 30— International  Newspaper  Advertising  and  Marketing  Executives, 

Summer  Meeting,  Hyatt  Regency,  Vancouver,  B.C. 

SeminarsIWorkshopsIClinics 

JUNE 

15-20— American  Press  Institute,  Effective  Writing  and  Editing,  Reston,  Va. 

19- 21— ANPA/NPRA — Newspaper  Training  Conference,  Marriott's  Mark 

Resort,  Denver. 

22-27— American  Press  Institute,  Business  and  Economic  News  Coverage, 
Reston,  Va. 

22-27— American  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Stanford  University,  Stanford,  Calif. 

JULY 

6-9— American  Press  Institute,  Regional  Workshop  for  Reporters,  Harley 
Hotel,  St.  Louis. 

6-12 — The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/ 
Graphics  for  Lifestyle  Editors,  St.  Petersburg. 

13-16— SNPA  Foundation  Seminar,  Women’s/Lifestyle/Leisure  Sections, 
Atlanta  Journal/Constitution. 

18-20 — Inland  Daily  Press  Association,  Editing  the  Smaller  Daily  Newspa¬ 
per,  Milwaukee,  Wis. 

20- 23— American  Press  Institute,  Regional  Workshop  for  Reporters,  Pitts¬ 

burgh  Marriott,  Monroeville,  Pa. 
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By  Doug  Borgstedt 


About  Awards 


NENA  awards.  The  New  England  Newspaper  Associa¬ 
tion  presented  its  fifth  annual  Newspaper  of  the  Year 
Awards  to  eight  member  papers. 

Best  weekly:  Old  Colony  Memorial,  Plymouth,  Mass. 

Dailies  to  12,000  circulation:  Beverly  (Mass.)  Times. 

12,000  to  30,()00  circulation:  Evening  E.xpress,  Portland, 
Maine. 

30,000  to  70,000  circulation:  The  Advocate.  Stamford, 
Conn. 

70,000  circulation  and  up:  Boston  Globe. 

Sunday  newspapers  under  50,000  circulation:  New  Lon¬ 
don  (Conn.)  Day. 

Sundays  50,000  to  200,000  circulation:  Lawrence 
(Mass.)  Eagle-Tribune. 

Sundays  over  200,000  circulation:  Hartford  Courant. 


Latin  America  coverage.  The  Inter  American  Press 
Association  recently  honored  six  U.S.  newspapers  for 
their  coverage  of  Latin  America. 

The  winners  were  the  Wall  Street  Journal  for  consistent 
outstanding  coverage;  the  Miami  Herald  for  a  series  trac¬ 
ing  the  route  of  drug  traffic  into  the  U.S.  and  for  its 
editorials  on  Latin  American  issues;  the  Kansas  City  Star 
for  commentary  by  Rhonda  Chriss  Lokeman;  the  Dallas 
Morning  News  for  spot  news;  and  the  Miami  News  for  the 
work  of  cartoonist  Don  Wright. 

The  Miami  Herald  also  was  honored  for  the  coverage  by 
photographers  Carol  Guzy  and  Michelle  Ducille  of  the 
volcano  eruption  in  Colombia. 

The  Los  Angeles  Times  received  an  honorable  mention 
for  its  coverage  of  the  Mexico  City  earthquake. 

Meyer  Berger  winners.  Jonathan  Mandell  of  the  New 
York  Daily  News  and  Derrick  Jackson  of  Newsday  won 
the  1986  Meyer  Berger  Award  for  their  writing  about  New 
York  City.  The  awards  are  given  by  the  Columbia  Univer¬ 
sity  Graduate  School  of  Journalism. 
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Responsive 

•  Answering  a  need,  as  Rockwell 
International  has  with  the  new  Goss’ 
Modular  Press  Control  System"  for 
Headliner  Offset"  pn-esses,  to  simplify 
operation  and  reduce  makeready  and 
start-up  waste. 

•  Quick  to  react:  supplying  commercial 
printers  with  the  latest  technology  in 
sheet-fed  presses  and  bindery  equip¬ 
ment  from  MiehleT 

•  Meeting  requirements,  as  with  the 
Goss  C7OO  press,  to  boost  quality  and 
provide  2,000  fpm  productivity  for 
high-volume  insert  printers. 


f'saaxum 


Rockwell  International’s  responsiveness 
to  customer  needs  is  evidenced  by  our  position 
as  the  world’s  largest  manufacturer  of  web  offset 
newspaper  presses.  Major  newspapers  in  95  countries 
and  two  of  every  three  U.S.  dailies  are  printed  on  Goss 
presses.  We’re  at  the  forefront  in  improving  productivity 
for  commercial  printers  as  well. 

We’re  an  $11.3  billion  company.  Our  Graphic  Systems 
Division  had  sales  of  $479  million  in  1985.  Goss  products  have 
served  the  industry  for  more  than  100  years.  Today  we’re  pro¬ 
viding  newspaper  and  commercial  presses  and  mailroom 
components  responsive  to  customer  needs  for  unprece¬ 
dented  levels  of  productivity  accountability  and 
reliability.  To  learn  more  about  us,  write 
Rockwell  International,  Department  815EP-112, 

600  Grant  Street,  Pittsburgh,  PA  15219. 


Rockwell 

International 


.where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


V 


An  ad  is 
an  event 
is  an  Event 
is  an  EVENT 
in  an  E&P 
“event”  issue! 

upcoming  summer  ones: 
June  28: 

ICMA  Conference 
ANPA  Operations  Management 
Post-Conference  Issue 
Space  close:  June  18 
Copy  close:  June  20 

July  26: 

INAME  Summer  Meeting 
E&P  Annual  Syndicate  Directory 
Space  close:  July  1 1 
Copy  close:  July  16 

ANPA  American  Newspaper  Publishers  Association 

ANCAM  Association  of  Newspaper  Classified 

Advertising  Managers 

ICMA  International  Circulation  Managers  Association 

INAME  International  Newspapers  Advertising  and 

Marketing  Executives 

An  ad  in  E&P  is  always  valuable  —  but 
these  issues  are  event-related  opportu¬ 
nities  to  tell  newspaper  people  in  major  cat¬ 
egories  about  your  products  or  services. 

Put  your  ad  messages  in  these  E&P 
"plus”  issues  —  and  go  for  results  .  .  . 
Results  .  .  .  RESULTS! 

Call  your  E&P  rep  or  Don  Parvin,  Ad 
Manager,  at  212  675-4380! 


Editor  &  Publisher 
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About  Awards 


Gold  Quill  to  Doerr.  Robert  K.  Doerr,  director  of  corpo¬ 
rate  communications  for  Scripps  Howard,  received  a  1986 
International  Association  of  Business  Communicators 
Gold  Quill  Award  of  Merit  for  the  company’s  1985  corpo¬ 
rate  brochure. 

Detroit  News  editor  honored.  Benjamin  J.  Burns,  chief 
administrative  editor  of  the  Detroit  News,  received  the 
George  F.  Pierrot  Memorial  Award  for  outstanding  contri¬ 
butions  to  journalism.  The  award  is  given  by  Wayne  State 
University. 

Owl  Award  to  Borg.  Malcolm  A.  Borg,  chairman  of  The 
Record,  Bergen  Co.,  N.J.,  received  the  Owl  Award  from 
Columbia  University  to  honor  his  “impressive  achieve¬ 
ments  and  loyalty  to  Columbia  University.” 

Elderly  cite  Royster.  Vermont  Royster,  editor  emeritus 
of  the  Wall  Street  Journal,  received  the  President’s  Award 
at  the  May  6  benefit  dinner  for  Aging  in  America  and 
Morningside  House,  two  non-profit  organizations  that 
give  aid  to  the  elderly. 

Ohio  winners.  The  Cleveland  Plain  Dealer  recently  won 
eight  first  place  awards  in  the  annual  Northeastern  Ohio 
Excellence  in  Journalism  Awards  competition,  while  the 
Akron  Beacon  Journal  took  six  first  place  awards.  The 
Cincinnati  Enquirer  won  its  second  consecutive  “All 
Ohio”  Invitational  Award  for  Excellence. 

Seattle  Times  wins  four.  The  Seattle  Times  was  judged 
best  in  four  of  nine  categories  in  the  second  annual  Lowell 
Thomas  Travel  Journalism  contest  sponsored  by  the 
American  Society  of  Travel  Writers. 

Student  editor  honored.  The  1986  Martin  Buskin 
Memorial  Award,  named  for  the  late  editor  of  Newsday, 
was  presented  to  George  Bidermann,  editor-in-chief  of  the 
campus  newspaper,  the  Statesman.  Bidermann  helped 
save  the  newspaper  from  bankruptcy. 

Freedom  of  the  Press  Day 

The  editorial  cartoon  by  Mike  Shelton  of  the  Orange 
County  Register  appearing  below  was  obtained  through 
King  Features  in  both  English  and  Spanish  to  mark  Free¬ 
dom  of  the  Press  Day  (June  7)  in  the  hemisphere.  It  is 
distributed  by  the  Inter  American  Press  Association. 


m  ^PAmorm  mmrmDOMOFTiifPassismNi^iiysmim. 
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Quality  and  commitment: 
The  best  in  sports  coverage. 


“I  think  it’s  the  liveliest  writing  in 
any  section  of  a  newspaper.” 

Terry  Taylor,  Associated  Press 
assistant  sports  editor,  is  talking 
about  sports  coverage.  She  thinks 
sports  is  the  best-read  part  of  a 
newspaper.  “I  know  I’ve  done  my  job 
when  I  see  a  story  that  we’ve 
planned  and  fine-tuned  appear  in 
hundreds  of  newspapers.” 

The  five  annual  sports  packages, 
containing  news  and  photos  aimed 
at  special  newspaper  supplements, 
are  Terry  Taylor’s  responsibility,  as  is 
the  sports  enterprise  report,  fifteen 
in-depth  stories  each  week  for 
newspapers. 


Terry  Taylor  at  Indianapolis  Motor  Speedway. 


Bob  Daugherty 


Associated  Press 

"  Quality.  Commitment. 


A  nine-year  reporting/editing 
veteran  of  AP,  she  knows  members 
hold  space  for  late  SportStats  agate 
and  game  stories  and  demand 
comprehensive  coverage  of  big 
events  such  as  the  Super  Bowl, 
World  Series  and  Olympics. 

She  and  her  colleagues  make 
sure  these  features  are  delivered  to 
the  thousands  of  member 
newspapers  and  broadcasters  who 
own  AP. 

Like  her,  the  2,850  people  who 


staff  AP’s  219  offices  around  the 
world  are  dedicated  to  giving  these 
members  the  highest  quality  service 
in  the  news  industry  —  a  goal  that 
is  a  continuing  commitment  by 
everyone  in  AP. 

“We  all  have  egos  in  this 
business,  and  when  you  change  a 
word  here  or  there  it  makes  a  lot  of 
difference  to  our  writers.  But  we  all 
know  we’re  working  for  the  same 
thing  —  to  put  out  the  best  story  we 
can  on  the  wire.” 


The  Seattle 

Times  spells 
thedifferaioe 
withkicis. 


For  12  years  The  Seattle  Times  has  been  a  regional 
sponsor  of  the  National  Spelling  Bee.  This  year’s  competition 
involves  some  200,000  students  from  785  schools. 

It’s  one  of  the  many  ways  we  support  the 
achievements  of  the  young  people  in  our  community. 

We’re  also  a  major  supporter  of  statewide  high 
school  football  and  basketball  tournaments  which  generate 
60%  of  the  vital  funding  for  the  Washington  Interscholastic 
Activities  Association. 

And  through  our  statewide  Journalism  Day 
workshop,  held  in  conjunction  with  the  Washington  Journal¬ 
ism  Education  Association,  we  help  and  encourage  about  500 
future  journalists  each  year. 

Another  noteworthy  program  supported  by  The 
Times  is  the  Seattle  Youth  Symphony,  recognized  as  one  of 
the  best  youth  orchestras  in  the  world. 

We’ve  always  believed  that  investing  in  youth 
activities  will  help  make  our  community  a  better  place  to  live. 

a  better  newspaper.  Che  Seattle  Omcs 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


Fol  update . . . 

Nine  months  ago  (Sept.  28,  page  8)  we  endorsed  a  bill  to  strengthen 
the  Freedom  of  Information  Act.  It  was  inspired  by  the  Society  of 
Professional  Journalists,  Sigma  Delta  Chi,  and  introduced  by  Rep. 
Gerald  D.  Kleczka  (D.-Wisc.).  In  view  of  various  efforts  to  re-write 
and  emasculate  the  Fol  Act  by  segments  of  the  Washington  hierar¬ 
chy,  who  felt  it  was  being  used  to  give  away  too  many  government 
secrets,  it  was  our  view  the  bill  would  serve  as  a  counter-balance  in 
that  debate. 

Last  week.  Rep.  Glenn  English  (D.-Okla.),  chairman  of  the  House 
Government  Operations  Subcommittee  on  Government  Information, 
announced  his  decision  to  abandon  efforts  to  make  changes  in  the  Fol 
Act.  He  said  that  hearings  on  the  issue  failed  to  produce  a  consensus 
on  how  the  law  should  be  changed,  partly  because  of  disagreement 
within  the  Reagan  administration. 

Whatever  the  reason  for  this  decision,  we  welcome  it  and  applaud 
it.  We  fear  the  current  paranoia  in  Washington  over  spy  trials,  leaks 
of  security  information  and  publication  of  same,  could  only  bring 
about  destruction  of  a  law  that  has  worked  fairly  well  in  the  public’s 
interest  up  until  now.  Rep.  English  said  “it  appears  that  the  attempt 
to  write  a  broader  bill  must  be  shelved  for  now”  in  spite  of  the  fact 
that  the  Justice  Department  “abandoned  some  of  its  earlier  proposals 
that  would  have  made  radical  changes  in  Fol  A.”  He  and  his  commit¬ 
tee  decided,  and  we  agree,  it  is  better  to  make  no  changes  in  the  law 
than  some  that  would  be  ill-advised  and  restrictive. 

The  current  attitude  in  government  agencies  toward  the  release  of 
information  to  the  public,  which  is  typical  also  of  the  attitudes  now 
expressed  toward  information  emanating  from  the  Pelton  spy  trial, 
was  described  by  Rep.  English  as  follows: 

“I  am  shocked  at  the  inability  of  so  many  agencies  to  comply  with 
the  simple,  clearly  stated  publication  provisions  of  the  (Fol)  Act.  The 
record  of  indifference  and  ignorance  uncovered  by  the  GAO  is  unfor¬ 
tunately  symptomatic  of  the  widespread  lack  of  interest  by  the  gov¬ 
ernment  in  the  release  of  information  to  the  public.” 
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And  espionage 

We  welcome  also  relaxation  of  the  threatening  intimidation  of  the 
press  by  Washington  security  officials  over  sensitive  information 
allegedly  coming  from  the  Pelton  trial. 

William  J.  Casey,  director  of  the  Central  Intelligence  Agency, 
agreed  to  be  interviewed  by  the  Associated  Press  in  order  to  present 
his  case  for  restraint  and  to  request  journalists  to  cooperate  in  efforts 
to  reduce  disclosures  of  sensitive  information. 

This  calm  approach  to  whatever  problem  exists  will  bear  more  fruit 
than  the  initial  threats  of  prosecution  under  the  espionage  act  for  any 
journalist  suspected  of  giving  away  security  secrets. 

The  CIA  request  for  cooperation  will  bring  results  from  journalists 
in  direct  proportion  to  the  cooperative  spirit  it  displays  toward  the 
press. 
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Letters  to  the  Editor 

Says  college  administrators  to  blame  for  low  newspaper  salaries 


Your  story  in  the  May  17  issue 
about  the  boycott  against  the  Glen 
Falls  (N.Y.)  Post-Star  due  to  “low 
salaries”  was  interesting.  Your  head¬ 
line,  “What  effect  will  boycott 
have?”  is  very  appropriate. 

As  if  the  Post-Star  is  any  different 
than  many  other  newspapers  which 
judge  prospective  employees  on  the 
basis  of  how  cheaply  they  will  work. 

Boycotts  aren’t  the  answer,  the 
answer  is  to  hold  out  for  the  best 
salary  you  can  get.  As  long  as  there 

He  iikes 
Roy’s  columns 

Concerning  Roy  Copperud’s  col¬ 
umn  on  puns  (May  17)  —  I  agree 
there  is  a  rash  of  poor  punning,  often 
in  headlines.  These  tortured  word¬ 
forcing  puns  do  not  compare  to  the 
wit  who  wrote  that  “Spanish  women 
are  a  snare  Andalusian.” 

The  all-time  award  for  puns  should 
go  to  Heywood  Broun.  About  50 
years  ago,  his  column  told  of  a  New 
York  City  suburbanite  who  said  if 
Roosevelt  was  re-elected  he  would 
retire  to  his  bird-shooting  preserve  in 
Canada.  Broun  ended  the  column  by 
saying  that  this  bird-shooting  expert 
“would  rather  grouse  in  Canada  than 
quail  in  Connecticut.”  I  have  yet  to 
find  a  pun  that  is  more  neatly  turned. 

Mr.  Copperud’s  observations  are 
always  a  pleasure  for  anyone  who 
likes  words,  writing  skills,  and  avoid¬ 
ance  of  subtle  errors. 

Gordon  Zern 

Cites  an  error 

The  story  on  circulation  figures 
written  by  Mark  Fitzgerald  in  your 
May  3,  1986  issue  contains  an  error 
regarding  the  circulation  of  the  Bos¬ 
ton  Globe. 

In  September  of  1985,  the  Globe 
Publisher’s  statement  reported  a  daily 
loss  of  10,617  copies  and  Sunday  cir¬ 
culation  at  that  time  showed  a  gain  of 
6,414.  This  was  the  first  and  only  loss 
in  the  daily  field  during  the  past  four 
years.  Sunday  circulation  has  exper¬ 
ienced  no  losses  in  the  past  ten  years. 

Your  statement  that  the  Boston 
Globe  “reversed  what  had  been  sev¬ 
eral  reporting  periods  of  dropping  cir¬ 
culation”  is  simply  incorrect. 

Millard  G.  Owen 
(Owen  is  vice  president,  marketing  and 
sales,  Boston  Globe.) 


are  hundreds  of  new  college  gradu¬ 
ates  who  will  accept  minimum  wages 
competing  for  a  job,  newspapers  will 
continue  to  pay  low  wages  —  can 
they  be  blamed? 

Let’s  face  it,  the  newspaper  indus¬ 
try  in  particular,  and  many  profes¬ 
sions  in  general,  are  swamped  with 
experienced  people  who  can’t  find  a 
job,  and  novices  who  will  work  for 
just  about  any  salary  to  break  in. 

Newspapers  aren’t  at  fault,  it  is 
college  administrators  who  promise 
bright  futures  in  various  professions 
in  order  to  keep  their  classrooms  full 
and  chum  out  graduates  who  discover 
after  graduation  that  there  aren’t 
enough  jobs  to  go  around. 

Newspapers,  which  can  pick  and 
choose  their  employees,  and  are  able 
to  get  them  for  a  ridiculous  rate,  can’t 
be  blamed  for  paying  whatever  the 
going  rate  is . 

It  is  up  to  new  employees  to  prove 
their  value  to  the  newspaper,  then 


Pittsburgh  Press 
is  ranked  16th 

In  the  May  10,  1986  edition  of  Edi¬ 
tor  &  Publisher  you  published  a  list¬ 
ing  of  the  top  25  Sunday  newspapers’ 
circulation  in  the  United  States  from 
the  Audit  Bureau  of  Circulations  Fas- 
Fax  for  period  ending  March  31, 1986. 

You  omitted  the  Sunday  Pittsburgh 
Press  whose  circulation  is  579,910 
and  ranks  16th  in  the  country. 

Richard  J.  Welsh 

(Welsh  is  director  of  circulation  for  the 
Pittsburgh  (Pa.)  Press.) 


fight  for  what  they  are  worth.  At  the 
same  time,  publishers  who  don’t 
come  across  with  the  raises  can’t  be 
critical  of  employees  who  move  on  in 
a  hurry  for  better  opportunities. 

Dave  Kaiser 
Fort  Lauderdale,  Fla. 

Says  hire  good 
editors,  not  a  coach 

As  a  former  city  editor  who  once 
had  a  writing  coach  inflicted  upon  his 
newsroom,  1  found  much  to  groan 
over  in  your  May  10  “Shop  Talk.’’ 

What,  pray,  are  editors  for  if  not  to 
hone  copy  and  instruct  reporters  in 
proper,  vivid  English? 

The  pompous  pedant  my  reporters 
were  forced  to  endure  brought  but 
two  qualifications  to  his  job:  a  mas¬ 
ter’s  degree  in  something  or  other  and 
lifetime  friendship  with  the  executive 
editor. 

Simple,  declarative  sentences  were 
anathema  to  this  clown,  who  also 
could  not  have  reported  himself 
missing. 

Luckily,  the  staff  was  strong 
enough  to  convince  itself  that  “This, 
too,  will  pass,”  and  we  continued  to 
get  the  paper  out  on  time  daily. 

And  right  literate,  too. 

Hire  good  editors  who  know  and 
love  the  language.  Give  them  suffi¬ 
cient  time  to  work  with  reporters 
rather  than  merely  on  their  copy  at 
deadline. 

Go  first  class  rather  than  coach. 

Don  Hudson 
Georgetown,  S.C. 
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Covering  the  President’s  trip 

An  inside  iook  at  how  the  press  covered  President  Reagan’s  Far  East  trip; 
his  iongest  —13  days,  22,000  miies  —  since  entering  the  White  House 


By  Jessie  Stearns 

Covering  President  Reagan  on  a  13- 
day,  22,000-mile  trip  to  the  Far  East 
was  a  whirl  of  media  pools — big 
pools,  little  pools  and  split  pools. 

It  was  a  whirl  of  official  briefings, 
background  papers,  lost  sleep,  gulped 
coffee  and  frustrating  communica¬ 
tions. 

But  mostly  it  was  pools  of  journal¬ 
ists  reporting  on  specific  parts  of  Rea¬ 
gan’s  trip,  the  longest  he  has  taken 
since  entering  the  White  House. 


Trouble  arose  the  next 
day  when  Indonesia  sent 
word  that  it  would  not 
admit  two  members  of 
the  press  party . . . 


The  odyssey  took  him  from 
Washington  to  Bali  to  confer  with 
Indonesian  President  Suharto  and  to 
Tokyo  for  an  economic  conference  of 
the  heads  of  government  of  seven 
industrialized  nations. 

In  all,  there  were  42  pools  to  cover 
the  president  and  another  series  for 
Nancy  Reagan  on  a  side  trip  to  Malay¬ 
sia  and  Thailand. 

The  pools,  ranging  in  size  from  two 
to  63  persons,  were  necessary 
because  no  individual  correspondent 
could  cover  everything,  and  no  event 
could  provide  space  for  all  the  news 
personnel. 

Some  800  foreign  correspondents 
joined  swarms  of  Japanese  reporters 
for  the  Tokyo  events  and  the  White 
House  alone  took  along  200  news  per¬ 
sonnel. 

The  White  House  press  corps,  in  a 
Boeing  747  chartered  from  Pan- 
American  World  Airways,  took  off 
from  Andrews  Air  Force  Base  near 
Washington  the  morning  of  April  25, 
an  hour  ahead  of  Air  Force  1 ,  a  Boe¬ 


ing  707,  which  carried  the  Reagans, 
his  aides,  and,  not  surprisingly,  press 
pool  No.  1. 

Each  reporter  received  from  the 
White  House  a  five-pound  book  of 
information  about  issues  and  person¬ 
alities  to  be  involved  in  the  interna¬ 
tional  meetings.  Each  reporter  also 
received  two  booklets  giving  the 
hour-by-hour  schedule  of  the  tour — 
in  Eastern  time  as  well  as  local  time — 
and  lists  of  reporters  assigned  to  the 
various  pools. 

To  adjust  gradually  to  the  time 
changes  that  were  to  come,  the  Rea¬ 
gans  and  the  press  spent  the  night  in 
Los  Angeles,  and  flew  on  the  next  day 
for  a  stop  at  Honolulu,  where 
Hawaiian  Gov.  and  Mrs.  George  R. 
Ariyoshi  greeted  them  with  kisses  and 
leis.  Everyone  aboard  the  press  plane 
got  the  traditional  Hawaiian  greeting 
from  lesser  personages. 

The  press  had  time  to  snack  from 
well-filled  refrigerators  in  their  Ilikai 
hotel  rooms  and  swim  on  Waikiki 
Beach.  This  was  going  to  be  fun. 

Trouble  arose  the  next  day  when 
Indonesia  sent  word  that  it  would  not 
admit  two  members  of  the  press 
party,  tv  reporter  Richard  Palfrey  man 
and  radio  reporter  James  Middleton, 
who  work  for  networks  owned  by  the 
Australian  government.  Indonesia 
said  it  was  retaliating  for  a  Sydney 
newspaper  account  comparing  the 
family  of  Indonesian  President 
Suharto  with  the  family  of  deposed 
Philippine  President  Ferdinand  Mar¬ 
cos. 

The  White  House  dispatched  a  pro¬ 
test  to  Indonesia.  The  two  Austra¬ 
lians  decided  to  stay  on  the  press 
plane.  When  it  landed  on  Bali,  the 
first  person  in  the  door  was  an 
Indonesian  immigration  officer.  He 
asked  the  Australians  to  identify 
themselves.  When  they  stood  up,  uni¬ 
formed  Indonesians  took  places  on 
either  side  of  each  of  the  reporters  and 
escorted  them  off  the  aircraft. 


American  officials  again 
intervened.  Deputy  White  House 
press  secretary  Ed  Djerjian  reminded 
the  Indonesians  that  they  had  agreed 
in  advance  to  admit  everyone  travel¬ 
ing  with  the  White  House  press  corps. 
He  said  this  was  a  question  of  human 
rights,  one  of  the  topics  Reagan  was 
to  discuss  with  Suharto. 


When  they  stood  up, 
uniformed  Indonesians 
took  places  on  either 
side  of  each  of  the 
reporters  and  escorted 
them  off  the  aircraft. 


Bill  Plante  of  CBS  News,  president 
of  the  White  House  Correspondents 
Association,  also  put  up  an  argument. 
He  later  reported:  “I  indicated  to 
Indonesian  officials  that  we  wanted 
them  (the  Australians)  with  us  in 
Bali.” 

Nothing  worked.  That  night, 
Indonesians  put  Palfreyman  and  Mid¬ 
dleton  on  a  plane  for  Tokyo.  And 
when  copies  of  the  International  Her¬ 
ald  Tribune  reached  Bali,  part  of  the 
story  reporting  the  incident  was 
blacked  out  by  Indonesian  censors. 

The  pace  of  other  news  quickened. 

White  House  spokesman  Larry 
Speakes  offered  briefings  about  the 
Reagan-Suharto  conversations  and 
answered  insistent  questions  about 
terrorism  and  the  Soviet  nuclear  acci¬ 
dent  at  Chernobyl,  just  then  bursting 
into  black  headlines. 

Twenty  reporters  split  off  from  the 
main  group  to  accompany  Mrs.  Rea¬ 
gan  on  a  side  trip  in  a  707,  the  back-up 
plane  for  Air  Force  1 . 

She  had  tea  with  the  queen  of 
Malaysia  in  Kuala  Lumpur  and  dinner 
with  the  king  and  queen  of  Thailand  in 
(Continued  on  page  12) 
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President  Reagan's  press  conference  was  held  at  the 
conclusion  of  the  economic  summit  at  the  U.S. 
delegation  press  filing  center  in  the  Okuro  Hotel.  In  23 
minutes,  the  President  answered  22  questions,  a  record 
number.  Terrorism  dominated  the  questioning.  (White 
House  photo  by  Pete  Souza.) 


Presidents  trip 

(Continued  from  page  II) 


Photographers'  cameras  flash  away  at  the  economic 
summit  in  Tokyo.  At  right  is  a  pool  of  reporters  covering 
the  session.  President  Reagan  is  seated  toward  the  left 
at  the  table  with  his  bock  to  the  camera.  To  his  left 
around  the  table  ore  Japanese  Prime  Minister 
Nakasone;  French  President  Francois  Mitterrand;  Europe 
Communities  President  Jacques  Delors;  an  unidentified 
participant;  Federal  Republic  of  Germany  Chancellor 
Helmut  Kohl;  United  Kingdom  Prime  Minister  Margaret 
Thatcher;  Italian  Prime  Minister  Bettino  Craxi;  and 
Canadian  Prime  Minister  Brian  Mulroney.  (White  House 
photo  by  Pete  Souza.) 


Bangkok,  and  visited  schools  and 
shops,  warning  youngsters  against 
the  use  of  drugs.  To  avoid  making  too 
much  commotion,  she  allowed  cover¬ 
age  by  only  small  press  pools  made  up 
among  the  reporters  traveling  with 
her. 

As  Mrs.  Reagan  left  Bali  for  Malay¬ 
sia  and  Thailand,  the  president  took 
off  for  Tokyo,  where  he  stayed  in  a 
new  section  of  the  Hotel  Okura. 

The  White  House  press  was  bil¬ 
leted  in  an  older  section  of  the  hotel, 
across  the  street  from  the  U.S. 
Embassy  and  chancery  and  offices  of 
the  U.S.  Information  Service. 

A  first-floor  ballroom  had  been 
converted  into  a  lOO-foot-by-50-foot 
press  filing  center  with  tickers  of 
Associated  Press,  United  Press  Inter¬ 
national  and  Reuters.  Reporters 
could  use  24  tables,  covered  with 
white  cloths,  facing  a  podium  where 
Speakes,  Secretary  of  State  George 
Shultz  and  other  Americans  briefed 
the  media.  The  Japanese  contributed 
helpful  pamphlets. 

In  a  separate  room,  the  U.S.  Infor¬ 
mation  Agency  offered  assistance, 
including  yen  exchange. 

The  summit  itself  was  headquart¬ 
ered  at  the  Otani  hotel,  where  five  of 
the  heads  of  government  stayed. 

The  press  area  at  the  Otani  included 
a  post  office,  a  camera  repair  facility 
and  a  large  cafeteria  with  free  meals. 

McDonald’s  offered  free  hambur¬ 
gers  at  any  of  its  546  restaurants  in 
Japan,  but  hardly  any  news  personnel 
had  time  to  partake. 

Security  was  tight,  with  guards  pro¬ 


tecting  the  official  delegates  as  well  as 
coping  with  journalists  from  all  over 
the  world  speaking  a  Babel  of  lan¬ 
guages. 

American  correspondents  wore 
necklaces  with  identification  tags 
sprouting  like  ruffs  of  colorful  feath¬ 
ers — White  House  press  passes, 
American  trip  tags  for  being  with  the 
Reagan  party,  Japanese  tags  (in 
Japanese  except  for  names)  for  cov¬ 
ering  the  summit  and  tags  for  specific 
pools. 

A  near-incident  occurred  when 
Reagan  started  down  the  steps  from 
his  plane  on  arrival  at  Tokyo’s 
Haneda  Airport.  The  American  press 
pool  moved  toward  the  foot  of  the 
steps,  but  was  surrounded  and  halted 
by  40  policemen.  Some  journalists 
complained  of  rough  treatment. 


McDonald’s  offered 
free  hamburgers  at  any 
of  its  546  restaurants  in 
Japan,  but  hardly  any 
news  personnel  had 
time  to  partake. 


While  Reagan  was  making  his  ini¬ 
tial  call  on  Japanese  Prime  Minister 
Yasuhiro  Nakasone  at  Akasaka 
Palace,  five  small  missiles  were  fired 
from  an  apartment  house.  The  target 
apparently  was  the  Akasaka  guest 
house,  but  the  missiles  scattered,  one 
landing  in  the  Canadian  Embassy 


grounds.  The  American  press  pool  at 
the  palace  didn’t  realize  anything 
untoward  had  happened. 

Although  diplomatic  conferences 
often  involve  unannounced  develop¬ 
ments,  the  press  briefings  and  pre¬ 
pared  statements  from  various 
national  delegations  left  most  of  the 
White  House  press  contingent  gener¬ 
ally  satisfied  that  they  got  most  of  the 
news. 

Said  David  Hess  of  Knight-Ridder 
newspapers:  “We  got  all  we 
needed.’’ 

Leo  Rennett  of  McClatchy  news¬ 
papers  thought  the  flow  of  informa¬ 
tion  was  excellent,  with  the  Japanese 
more  open  then  previously  and  the 
British  pretty  good,  although  the 
French  seemed  to  him  to  be  on  the 
defensive. 

Andrew  Glass  of  Cox  newspapers 
complained  of  too-tight  security  that 
restricted  news  people’s  movements, 
but,  otherwise,  “the  White  House  did 
a  good  job  keeping  the  reporters 
briefed.” 

Helen  Thomas  of  UPI  also  thought 
the  briefings  were  good:  “Coverage 
of  the  summit  was  better  than  some 
others  that  I’ve  reported  on.  The 
White  House  was  well  organized,  but 
Speakes  didn’t  know  the  inside  sto¬ 
ries.” 

Said  Bruce  Drake  of  the  New  York 
Daily  News:  “It  was  a  good  trip. 
Everybody  is  happy.” 

They  weren’t  happy  all  the  time, 
however, 

(Continued  on  page  39) 
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CIA  tones  down  its  threats  to  news  organizations 

But  President  Reagan  still  talks  tough  about  prosecuting  leakers 


The  Central  Intelligence  Agency 
and  National  Security  Agency  have 
backed  off  their  threats  to  prosecute 
news  organizations  for  publishing  sto¬ 
ries  the  agencies  contend  disclose 
sensitive  intelligence  information. 

President  Reagan,  however,  said 
his  administration  is  obligated  by  law 
to  prosecute  anyone,  including 
reporters,  who  make  information 
public  that  is  deemed  harmful  to 
national  security. 

In  toning  down  their  threats  to  the 
media,  the  CIA  and  NS  A  asked  the 
news  media  to  cooperate  in  efforts  to 
reduce  disclosure  of  sensitive  intelli¬ 
gence  information,  according  to  an 
Associated  Press  story  by  Michael 
Sniffen. 

The  two  agencies  also  backed  off 
from  a  warning  issued  to  reporters 
covering  the  espionage  trial  of  Ronald 
W.  Pelton,  a  former  NS  A  communi¬ 
cations  expert,  that  they  refrain  from 
speculating  about  intelligence  matters 
not  covered  in  the  proceeding  itself. 

Legal  experts  both  within  and  out¬ 
side  the  government,  however,  noted 
that  the  administration  had  no  power 
to  prevent  speculation  by  news  orga¬ 
nizations  because  of  their  constitu¬ 
tionally  protected  freedoms. 

In  a  joint  interview  requested  by 
AP,  CIA  Director  William  J.  Casey 
and  NSA  Director  Lieut.  Gen.  Wil¬ 
liam  E.  Odom  sought  to  refute 
charges  by  the  news  media  that  their 
agencies  are  trying  to  impose  censor¬ 
ship  on  the  press. 

“I  think  that  certainly  the  press  has 
been  very  hysterical  about  the  thing, 
saying  we’re  trying  to  tear  up  the  First 
Amendment  and  scuttle  freedom  of 
the  press,”  said  Casey.  “We’re  not 
trying  to  do  that.” 

Casey  in  the  interview  repeated  an 
appeal  he  made  in  April  to  the  Ameri¬ 
can  Society  of  Newspaper  Editors 
that  news  organizations  working  on 
stories  involving  intelligence  matters 
contact  the  CIA  for  guidance  in  han¬ 
dling  the  information  in  order  not  to 
breach  security. 

“We’re  saying  that  you  can  write 
about  a  whole  range  of  national 
security  issues  without  revealing 
unique,  fragile  national  intelligence 
sources,”  said  Robert  M.  Gates,  a 
Casey  deputy  who  also  participated  in 
the  interview. 

Casey  recently  told  the  Washing¬ 


ton  Post  that  he  would  recommend  to 
the  Justice  Department  that  the  news¬ 
paper  be  prosecuted  if  it  published  an 
advance  story  on  the  Pelton  trial, 
which  went  into  details  about  the 
eavesdropping  operations  he 
allegedly  revealed  to  the  Soviets. 

Casey  said  the  Post  could  be 
charged  under  a  1950  statute  making  it 
a  crime  to  publish  information  about 
U.S.  communications  intelligence. 


“I  think  that  certainly 
the  press  has  been  very 
hysterical  about  the 
thing,  saying  we’re  trying 
to  tear  up  the  First 
Amendment ...”  said 
Casey. 


After  negotiations  with  the  admin¬ 
istration,  the  Post  published  a  story 
which  deleted  some  of  the  informa¬ 
tion  in  question. 

Casey  had  also  asked  the  Justice 
Department  to  prosecute  NBC  News 
for  making  disclosures  about  the  com¬ 


munications  operations  involved  in 
the  Pelton  trial. 

During  a  White  House  photo  ses¬ 
sion  few  days  after  the  AP  interview 
with  Casey  and  Odom,  President  Rea¬ 
gan  was  asked  whether  he  thought 
members  of  the  news  media  should  be 
prosecuted  for  leaks. 

According  to  an  AP  report,  Reagan 
said,  “It  isn’t  a  case  of  what  we  may 
think  about  it.  There  is  a  law  that  was 
passed,  I  believe  it  was  1954,  that’s 
very  specific  and  not  just  about  the 
media.  It’s  about  anyone  who  makes 
public  information  which  could  be 
dangerous  to  our  national  security. 
And  I  would  think  that  all  of  us  are 
bound  by  that  law.” 

The  Justice  Department  has  never 
used  the  statute,  actually  passed  in 
1950,  against  a  news  organization.  It 
had  reportedly  resisted  Casey’s 
request  because  of  the  difficulty 
involved  in  pursuing  such  a  case 
against  the  press. 

Casey  then  altered  his  position, 
taking  a  more  conciliatory  tone 
toward  the  media. 

Pelton’s  espionage  trial  began  in 
federal  court  in  Baltimore  on  May  27. 


Murdoch’s  London  newsprint 
warehouse  destroyed  by  fire 


A  large  newsprint  warehouse  in 
London  belonging  to  Rupert  Mur¬ 
doch’s  News  International  was 
destroyed  by  a  fire  believed  to  have 
been  caused  by  arson. 

Company  officials  charged  that 
printers  dismissed  four  months  ago  in 
a  labor  dispute  involving  the  introduc¬ 
tion  of  new  technology  at  News  Inter- 
national’s  London  dailies  were 
responsible  for  the  “sabotage.” 
News  International  said  it  was  offer¬ 
ing  a  $75,000  reward  for  information 
leading  to  capture  of  the  suspected 
arsonists. 

“I  don’t  believe  a  fire  of  this  nature 
could  have  occurred  without  sabo- 
age,”  said  News  International  man¬ 
aging  director  Bruce  Mathews.  “I 
believe  this  is  an  example  of  how  vio¬ 
lent  the  extremists  in  the  print  unions 
can  be.” 


Brenda  Dean,  a  leader  of  the  Soci¬ 
ety  of  Graphical  and  Allied  Trades, 
called  the  charge  “absolutely  dis¬ 
graceful.”  In  a  joint  statement  with 
the  National  Graphical  Association, 
the  unions  said  they  “dissociate” 
themselves  from  any  connection  with 
the  fire.  The  two  unions  represent 
about  5,500  striking  printers. 

Some  strikers  walking  picket  lines 
outside  News  International’s  new 
Wapping  plant  suggested  that  the 
company  itself  may  have  started  the 
firee. 

The  damage  was  estimated  at  $9 
million.  The  warehouse,  which  con¬ 
tained  15,000  tons  of  newsprint,  is 
located  on  the  south  bank  of  the 
Thames,  opposite  the  north  bank  site 
where  Murdoch  opened  his  techno¬ 
logically  up-to-date  plant  to  print  The 
Times,  Sunday  Times,  The  Sun  and 
The  News  of  the  World. 


EDITOR  &  PUBLISHER  for  June  7,  1986 


13 


Chauvinism  on  the  sea 

Promoters  deny  woman  sportswriter  access  to  fishing  tournament  because 
she’d  distract  fishermen  and  couid  not  urinate  over  the  side  of  the  boat 


By  Debra  Gersh 

Promoters  of  a  fishing  tournament 
in  Florida,  after  stating  that  they 
wanted  to  have  members  of  the  media 
on  boats  of  the  finalists  to  act  as 
observers  —  recording  what  bait  was 
used,  what  was  caught,  if  it  was 
caught  “legally”  and  such  —  recently 
denied  access  to  the  fishing  columnist 
from  the  Orlando  Sentinel  because 
that  reporter  cannot  urinate  over  the 
side  of  a  boat. 

Part  of  the  efforts  to  make  the 
Megabucks  BASS  Fishing  Tourna¬ 
ment  a  spectator  sport  included 
installing  portable  toilets  on  the  boats 
so  that  fishermen  could  relieve  them¬ 
selves  without  being  embarrassed  in 
front  of  the  crowd  during  the  10-hour 
final  round.  And  since  the  officials 
wanted  megamedia  coverage  for  their 
Megabucks  event,  they  proposed 
having  reporters  act  as  observers. 

But  columnist  Cheryl 
Gordon  was  not  angry. 
Instead,  she  found  the 
entire  incident  amusing. 

When  the  local  fishing  columnist 
from  the  Sentinel,  interested  in  being 
an  observer,  approached  tournament 
director  Harold  Sharp,  however, 
access  was  denied  because  of  the  lack 
of  bathroom  facilities  —  which  were 
subsequently  canceled  the  day 
before  the  event  (after  the  request). 

But  columnist  Cheryl  Gordon  was 
not  angry.  Instead,  she  found  the 
entire  incident  amusing. 

According  to  Gordon,  when  she 
told  Sharp  she  wanted  to  be  one  of  the 
observers,  he  told  her  it  was  against 
tournament  rules  for  women  to  go 
aboard  as  observers.  Sharp  cited  the 
lack  of  toilet  facilities  as  the  main 
problem.  He  also  told  her  that  she 
would  be  a  distraction  to  the  fisher¬ 
men. 

Despite  Gordon’s  argument  that 
any  bothersome  reporter,  male  or 
female,  could  be  a  distraction  and  that 
the  boats  had  been  equipped  with 
portable  facilities,  she  was  denied. 


“I’ve  been  in  the  business  seven 
years  and  I’ve  seen  worse  things  than 
men  peeing  over  the  side  of  a  boat,” 
she  said,  adding  that  this  is  the  fun¬ 
niest  thing  to  happen  in  her  sports- 
writing  career  so  far. 

Since  Gordon  was  still  able  to  cover 
the  tournament  from  the  shore,  as  had 
been  done  in  the  past,  she  was  not 
disturbed.  The  Sentinel,  however,  is 
debating  not  covering  the  tournament 
in  the  future  if  the  rule  is  not  changed, 
Gordon  said. 

An  informal  poll  of  the  ten  tourna¬ 
ment  finalists  by  a  Sports  Illustrated 
stringer  covering  the  event  showed 
that  five  of  the  fishermen  would  not 
have  cared  if  Gordon  had  been  on 
their  boats. 

“I  feel  like  I  won  even  though  I 
didn’t  get  on  the  boat,”  Gordon  said 
of  the  poll  results. 

As  sports  editor  of  her  college 
newspaper,  a  sportswriting  intern  at 
the  Philadelphia  Inquirer  and  a 
sportswriter  for  almost  seven  years  in 
Florida,  Gordon  said  she  has  never 
been  discriminated  against  —  in  or 
out  of  the  locker  room. 

“I  think  it’s  been  a  plus,”  she  said, 
adding  that  patronizing  coaches 
sometimes  explain  things  to  her  in 
great  detail,  assuming  she  will  not 
understand,  but  end  up  giving  her  a 
great  deal  of  information.  Some 
coaches,  trying  to  be  polite,  have 
even  held  locker  room  doors  open  for 
her. 

“You  can’t  become  bigger  than  the 
event  you’re  covering,”  said  Gordon, 
who  said  professionalism  and  person¬ 
ality  are  the  key  to  being  treated  as  a 
reporter  in  the  locker  room,  not  as  an 
intruder. 

As  long  as  someone’s  behavior 
does  not  prevent  Gordon  from  doing 
her  job  —  watching  the  game,  writing 
about  it  and  getting  the  quotes  —  Gor¬ 
don  said  it  does  not  concern  her. 

While  she  is  willing  to  follow  Dan 
Marino  to  his  car  in  the  parking  lot 
after  the  game  for  a  quote  if  she  has  to, 
if  she  were  ever  to  have  trouble  get¬ 
ting  a  quote  on  deadline,  Gordon  said 
she  knows  other  reporters  who  would 
help  her  out  —  more  so  than  if  she 
yelled  about  it  or  threatened  a  law¬ 
suit. 


In  fact,  she  said,  that  type  of 
behavior  can  alienate  a  woman.  And 
if  the  behavior  results  in  all  the  press 
being  banned  from  the  locker  room, 
Gordon  said  others  in  the  media 
would  not  take  too  kindly  to  the 
woman. 

With  the  players,  she  said  it 
depends  on  the  people. 

“As  long  as  you  do  your  job  and 
don’t  let  your  eyes  wander”  there  is 
no  problem,  Gordon  said.  “I’ve  seen 
what  they’ve  (players)  done  to  other 
people,  men  included,  who  they  don’t 
want  there  (in  the  locker  room).  It’s 
the  people.  It’s  all  people.” 

While  often  queried  about  being 
among  the  first  women  sportswriters, 
Gordon  said  she  really  isn’t,  but  is 
glad  that  women  before  her  did  not 
draw  notoriety  from  being  women.  To 
Gordon,  that  means  they  were  doing 
their  job. 

‘Tve  been  in  the 
business  seven  years 
and  I’ve  seen  worse 
things  than  men 
peeing  over  the  side 
of  a  boat,”  she  said. 


“You  can  make  a  minority  out  of 
anyone,”  said  Gordon.  Women 
sportswriters  are  “not  really  that 
new.  I’m  glad  the  ones  that  came 
before  were  quiet.  I  worry  about  the 
ones  we  do  hear  about.” 

In  March  of  1985,  Joan  Ryan,  who 
was  then  a  sportswriter  for  the  Sen¬ 
tinel,  wrote  a  first-person  account 
(reprinted  in  E&P)  of  her  trials  and 
tribulations  in  the  locker  room  of  a 
professional  football  team. 

“Under  the  best  circumstances, 
going  into  a  locker  room  is  an  unnerv¬ 
ing,  uncomfortable  experience  for  a 
woman  sportswriter.  Under  the  worst 
circumstances  it  becomes  mean  and 
even  humiliating,”  she  wrote. 

Ryan  recounted  how  she  was 
ignored  and  humiliated  by  players  in 
the  Birmingham  Stallions’  locker 
room,  finally  leaving  “angry,  shaken 
(Continued  on  page  38) 
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Curbing  vendor  box  theft 

Natchez  (Miss.)  Democrat  was  losing  $40,000  a  year  due  to  thefts  of  its 
news  racks,  so  It  hired  a  security  firm  and  captured  some  of  the  culprits 


By  Debra  Gersh 

The  Natchez  (Miss.)  Democrat 
found  that  it  was  being  ripped  off  by 
about  $40,000  a  year  from  its  newspa¬ 
per  racks,  so  it  hired  a  local  security 
company  to  capture  the  culprit. 

According  to  John  Kliebenstein, 
circulation  director,  it  was  pretty 
much  common  knowledge  who  the 
largest  offender  was,  but  the  trick  was 
to  catch  him  in  the  act. 

They  did. 

The  Democrat  contracted  with  the 
security  company  for  a  “couple  thou¬ 
sand  dollars”  for  three  security  peo¬ 
ple  to  work  three  nights  a  week  for 
almost  two  months.  They 
apprehended  the  main  offender,  a 
man  whom  Kliebenstein  declined  to 
identify,  describing  him  only  as  “a 
low-life  who  had  a  route  of  his  own.” 

The  security  company  surveillance 
resulted  in  two  other  convictions, 
although  there  could  have  been 
“dozens  of  others”  if  the  paper  had 
chosen  to  press  charges,  Kliebenstein 
said. 

The  most  important  result  of  the 
conviction,  according  to  Klieben¬ 
stein,  was  that  it  “told  us,  yes,  the 
public  was  the  source  (of  the  thefts), 
and  it  left  us  with  the  comfort  that  our 
drivers  or  inside  people  were  not  rip¬ 
ping  us  off.” 

In  addition,  he  said  the  publicity 
surrounding  the  arrest  has  the  local 
police  thinking  about  the  problem  and 
being  more  wary  of  it. 

Despite  the  fact  that  the  paper  esti¬ 
mated  its  losses  around  $40,000,  the 
strongest  conviction  offenders  get  is 
petit  larceny  and  a  $129  fine. 

In  addition,  the  paper  ran  house  ads 
in  conjunction  with  the  surveillance, 
warning  people  that  if  they  are 
tempted  to  take  a  second  paper  from 
the  box,  it  “may  be  the  most  expen¬ 
sive  paper  you’ll  ever  buy,”  and 
offering  rewards  for  information 
leading  to  an  arrest. 

The  security  firm  and  the  Democrat 
entered  into  an  agreement  whereby 
the  firm  will  watch  the  boxes  as  part 
of  its  regular  routes,  and  the  paper 
will  pay  $25  for  each  conviction. 

While  some  people  have  problems 
with  that  “bounty  hunter”  method  — 


specifically  regarding  its  legality  — 
Kliebenstein  said  the  paper  does  want 
people  to  know  the  boxes  are  being 
watched.  Stickers  have  been  put  on 
the  news  racks  noting  that  the  boxes 
are  under  surveillance. 

But  while  the  number  of  thefts  has 


75%  of  the  money  based  on  the  num¬ 
ber  of  papers  it  circulated,  the  ABC 
auditor  calculated  the  circulation  and 
ended  up  taking  away  300  papers  per 
day  from  the  total  count,  despite 
Democrat  pleas  to  consider  the  exten¬ 
uating  circumstances. 


The  paper  ran  house  ads . . .  warning  people  that  if 
they  are  tempted  to  take  a  second  paper  from  the  box, 
it  “may  be  the  most  expensive  paper  you’ll  ever  buy.” 


dropped  by  10%-15%,  so  has  the 
paper’s  Audit  Bureau  of  Circulations 
count. 

According  to  Kliebenstein,  the 
ABC  auditor  happened  to  be  at  the 
paper  on  the  day  the  big  arrest  was 
made.  Because  the  paper  was  not 
meeting  the  ABC  rule  by  collecting 


AP  editor  hassled,  arrested 
at  Indianapolis  Speedway 


An  Associated  Press  editor  has 
been  ordered  to  stand  trial  Aug.  14  on 
misdemeanor  charges  of  disorderly 
conduct  and  criminal  recklessness 
stemming  from  an  incident  in  which 
police  arrested  him  as  he  tried  to  enter 
the  Indianapolis  Motor  Speedway  to 
cover  the  5()0-mile  race. 

Lindel  G.  Hutson,  39,  a  native  of 
Batesville,  Ark.  and  a  14- year  veteran 
of  the  AP,  pleaded  innocent  in  Indi¬ 
anapolis  Municipal  Court  to  charges 
that  he  disregarded  police  instruc¬ 
tions  and  hit  a  police  officer  with  his 
car,  pushing  the  officer  two  feet. 

Hutson,  in  a  story  carried  on  the  AP 
wire  May  27,  said  he  was  attempting 
to  enter  the  speedway  in  a  car  with 
two  other  AP  reporters,  who  were  not 
arrested.  He  said  he  was  wearing  an 
Indianapolis  500  press  credential,  a 
media  parking  sticker  was  in  the  wind¬ 
shield  and  a  police  emergency  route 
pass  was  visible.  But  police  told  him 
not  to  enter  but  to  drive  on. 

“I  tried  to  explain  to  the  officers 
that  I  had  to  get  into  the  speedway  and 
they  kept  motioning  me  away,”  Hut- 


“We’re  pleased  with  the  results, 
not  the  conviction,”  Kliebenstein 
said  of  the  drop  in  thefts.  “But  it  led 
us  to  believe  what  we  already  knew. 
And  as  it  began  to  unfold,  people 
began  to  call  us  (with  leads).  Two 
thousand  dollars  was  an  investment  in 
an  advertising  campaign  that  we 
thought  was  successful.” 


son  said.  “The  officer  directly  in  front 
of  me  began  banging  on  the  hood.” 

Hutson  said  he  was  “forced  out  of 
the  car,  slammed  against  the  car  and 
handcuffed.  I  was  taken  downtown. 
At  some  point  the  windshield  was 
smashed  by  some  officer.  At  no  point 
was  I  ever  advised  of  my  rights  or 
what  the  charges  were,”  he  said. 

He  was  held  in  the  Marion  County 
Jail  for  six  hours  before  being  released 
on  his  own  recognizance. 

The  race  was  postponed  that  day 
until  the  following  weekend. 

Meanwhile,  Louis  Boccardi,  AP 
president  and  general  manager,  in  a 
letter  to  Indianapolis  Mayor  William 
Hudnut  and  Police  Chief  Joseph 
McAtee,  has  condemned  the  “abu¬ 
sive  treatment”  of  Hutson  and  the 
other  staffers  as  “outrageous  and  in¬ 
excusable.” 

Boccardi  said  Hutson  suffered  rib 
injuries  and  AP  staffer  Fran  Richard¬ 
son  was  cut  on  the  hand  when  the 
windshield  “was  wantonly  smashed 
by  a  police  night  stick.”  She  was  treated 
at  the  infield  hospital. 
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RESEARCH 


Research  advice 


Newspapers  can  benefit  from  outside  research  suppiiers,  but  they  can 
aiso  waste  money  by  hiring  the  wrong  firm  or  not  having  dear  objectives 


By  M.L.  Stein 

Newspapers  can  benefit  from  out¬ 
side  research  suppliers,  but  they  also 
can  waste  money  by  hiring  the  wrong 
firm  or  not  having  clear  research 
objectives. 

This  was  the  word  given  by  two 
newspaper  research  managers  at  the 
spring  conference  of  the  Newspaper 
Research  Council  held  recently  in 
Scottsdale,  Ariz. 

There  are  numerous  reasons  for 
assigning  research  projects  to  outside 
suppliers,  according  to  Robert  Silvy, 
marketing  research  manager  for  the 
Kansas  City  Times  and  Star,  and  Tom 
Copeland,  who  holds  the  same  posi¬ 
tion  with  Copley  Newspapers. 

The  paper’s  research  staff,  they 
said,  may  not  be  up  to  the  job  or  lack 
sufficient  staff;  suppliers  may  be 
cheaper  while  also  being  aware  of 
new  techniques;  an  independent  com¬ 
pany  may  give  more  credibility  to  the 
findings  and  can  add  knowledge  and 
experience  gained  from  non-newspa¬ 
per  client  work. 


“Another  reason  for 
using  outside  research 
is  to  make  your  research 
more  credibie  when 
used  for  saies  and 
promotionai 
purposes ...” 


However,  there  are  pitfalls  for 
newspapers  that  don’t  scrutinize 
research  applicants  carefully  enough, 
Silvy  warned. 

“What  is  their  track  record?  Who 
are  their  clients?’’  are  questions  that 
should  be  asked,  he  continued. 

Silvy  said  newspapers  also  should 
determine: 

•  The  supplier’s  responsiveness  to 
the  paper’s  needs. 

•  Its  ability  to  communicate  with 
top  management. 

•  Its  commitment  to  the  paper’s 
goals  and  objectives. 

•  The  methodology  it  employs. 

Citing  one  example  of  his  turndown 


of  a  firm,  Silvy  said  the  company  had 
purchased  a  study  developed  by  an 
expert,  but  had  no  research  experts 
on  its  own  staff. 

“The  firm  had  two  retail  marketing 
consultants,  a  cable  tv  network 
executive,  a  radio  sales  manager  and 
a  financial  analyst  .  .  .  the  only 
problem  was  the  developer  (of  the 
research)  is  not  employed  by  the  sup¬ 
plier,”  he  stated.  “To  gain  my  confi¬ 
dence  the  supplier  had  to  show  me 
relevant  expertise  on  his  staff.” 

“Another  outfit,”  Silvy  recalled, 
“would  not  or  could  not”  show  him  a 
copy  of  its  proposed  questionnaire. 

“Somehow  they  expected  me  to 
make  a  $35,000  commitment  without 
physical  evidence  of  any  kind,”  he 
remarked. 

Still,  another  bidder  said  it  planned 
to  collect  data  at  shopping  centers, 
but  could  not  explain  which  centers  it 
planned  to  use  or  how  respondents 
were  to  be  selected,  the  speaker 
noted. 

Nevertheless,  it  is  sometimes  more 
economical  for  a  newspaper  to  enlist  a 
competent  supplier  than  to  staff  per¬ 
iodic  research  itself,  Copeland 
asserted. 

This  can  be  calculated,  he  con¬ 
tended,  by  comparing  the  cost  of  out¬ 
side  research  with  all  internal  costs 
such  as  full-  and  part-time  employee 
wages,  health  and  retirement  bene¬ 
fits;  vacation  pay;  office  and  storage 
space;  lights,  heat,  air  conditioning, 
telephones;  janitorial  service;  and 
supplies  and  equipment. 

“Another  reason  for  using  outside 
research  is  to  make  your  research 
more  credible  when  used  for  sales 
and  promotional  purposes,”  Cope¬ 
land  added.  “Going  to  an  outside  sup¬ 
plier  may  not  remove  all  suspicion  of 
the  research  as  being  self-serving,  but 
it  tends  to  decrease  it.” 

A  private  supplier  is  needed  more 
in  the  editorial  and  circulation  areas 
than  in  advertising,  the  Copley  execu¬ 
tive  stated. 

Outside  objectivity  also  may  be 
necessary  to  “remove  some  of  the 
pressures  of  internal  politics,”  Cope¬ 
land  said. 

The  panelist  stated  that  newspa¬ 
pers  contribute  to  failed  research  by 


not  defining  their  objectives. 

“As  simple  as  this  procedure  is, 
few  people  take  the  time  to  sit  down 
and  list  exactly  what  they  want,  in 
order  of  priority,”  (Zopeland 
declared. 

“Without  such  an  understanding  of 
what  is  wanted,  a  research  supplier 
cannot  construct  an  accurate  and 
meaningful  .  .  .  proposal  and  study 
design,  much  less  give  you  an  accu¬ 
rate  cost  estimate  .  .  .  outline  the 
dimensions  of  your  proposed  survey 
in  realistic  terms  to  provide  the  even¬ 
tual  supplier  with  as  much  helpful 
direction  as  possible;  what  geo¬ 
graphic  areas  should  the  study 
encompass;  when  should  the  study  go 
into  the  field;  when  are  final  results 
needed;  who  should  be  in  the 
sample  .  .  .  ?” 

Copeland  also  advised  newspapers 
to  be  “up  front  in  talking  about 
money  .  .  .  tell  the  supplier  how 
much  you  can  budget  and  tell  you 
what  it  will  buy.” 


A  private  suppiier  is 
needed  more  in  the 
editoriai  and  circuiation 
areas  than  in 
advertising . . . 


In  another  session,  two  newspaper 
staff  researchers  offered  advice  on 
how  to  handle  editorial  staffers  in 
connection  with  research  projects. 

Sharon  Abbott,  research  director 
of  the  Worcester  (Mass.)  Telegram 
and  Gazette,  said,  “Reporters  and 
editors  don’t  always  seem  to  under¬ 
stand  how  research  works.  They  ask 
impossibly  broad  questions,  want 
results  yesterday  —  and  once  they  get 
the  research  results  they  don’t  know 
what  to  do  with  them.” 

Abbott,  a  former  reporter  for  15 
years,  said  that  because  of  constant 
deadline  pressures,  reporters  and  edi¬ 
tors  resist  long-term  planning  for 
research  projects. 

“Editors,”  she  explained,  “feel 
very  strongly  that  newspapers  should 
contain  news  —  preferably  today’s 
news.  They’re  terrified  that  if  they  sit 
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on  a  story  too  long,  something  will 
happen  to  outdate  it  —  or  worse  that 
competitor  will  get  it  before  they  do. 
This  fear  of  time  is  the  reason  an 
editor’s  hair  will  stand  on  end  when 
you  tell  him  or  her  that  it  will  take  two 
months  to  do  a  consumer  study  or 
even  two  days  for  a  reaction  poll.” 

Reporters  can  also  create  problems 
for  researchers  by  their  fear  of  statis¬ 
tics  and  editors  by  their  belief  in 
“their  superior  intellect,”  Abbott 
continued. 

“They  (editors)  believe  their 
superior  intellect  and  judgment  car¬ 
ries  with  it  the  responsibility  to  give 
the  reader  ‘what’s  good  for  him’  — 
that  they  know  better  than  the  reader 
what’s  important  and  relevant  and 
necessary,”  she  said. 


“Reporters  and  editors 
don’t  always  seem  to 
understand  how 
research  works.’’ 


Mary  Munster,  editorial  research 
specialist  for  the  Orlando  (Fla.)  Sen¬ 
tinel,  attributed  editorial  department 
hostility  to  research  to  a  lack  of 
knowledge  about  it. 

Reporters,  she  said,  often  can’t 
understand  that  some  readers  may 
only  read  20%  of  the  paper  and  per¬ 
haps  not  their  story  or  column. 

“For  them,”  she  observed,  “the 
market  is  neatly  divided  into  readers 
and  non-readers,  no  shades  of  gray. 
Readers  are  intelligent,  have  fine 
taste  and  are  just  like  the  reporters. 
Non-readers  are  bimbos.  Readers 
read  everything  in  the  paper  every 


day  and  they  remember  it  all.” 

But  both  panelists  were  optimistic 
that  salvation  is  possible. 

“Work  with  them,”  Abbott  recom¬ 
mended  to  her  fellow  researchers. 
“Get  their  input  into  your  projects. 
When  you  talk  to  them,  don’t  use 
jargon.  Present  results  in  English. 
Don’t  be  condescending  and  don’t 
make  them  feel  a  study  is  being  done 
behind  their  backs.” 

Munster  suggested  that  research 
staffers  “spend  as  much  time  (with 
reporters  and  editors)  as  it  takes  to 
find  out  what  they  want  and  need  to 
know”  (about  the  research).  At  the 
same  time,  the  pair  drew  a  line  on  how 
much  imput  the  editorial  side  should 
have  in  the  design  and  interpretation 
of  study  results. 

If,  for  example,  a  survey  shows 
only  a  20%  readership  of  certain 
comics  or  features,  some  editors  will 
want  to  use  the  information  as  a  “hit 
list”  by  discontinuing  them,  Munster 
commented.  “Don’t  let  them.” 

She  also  urged  that  the  research 
professionals  should  persuade  report¬ 
ers  not  to  eliminate  statistics  and 
technical  details  from  their  stories 
about  the  project. 

In  discussing  reporters  dislike  of 
statistics,  Abbott  said  they  “like  to 
think  they  are  average,  typical  peo¬ 
ple.  They’ve  been  told  so  often  they 
are  the  ‘eyes  and  ears  of  the  world’ 
they’ve  come  to  believe  it.  They’re 
sure  they  know  what  the  average  Joe 
thinks  about  things  because  ‘hey,  ya 
know.  I’m  just  one  of  the  guys.’ 

“In  fact,  the  reporter  probably  is 
not  typical  of  the  man  on  the  street  — 
maybe  not  even  the  man  on  his  street. 
Generally,  they’re  better  educated, 
have  higher  incomes  and  are  better 


informed  than  the  average  reader.  But 
to  admit  this  takes  away  some  of  the 
mystique  of  being  a  reporter.  As  a 
result,  some  editors  and  reporters  are 
suspicious  of  statistics  —  especially  if 
the  statistics  disagree  with  what  their 
own  instincts — their  own  gut  feelings 
tell  them  about  readers.” 

Munster  also  advised  against  let¬ 
ting  reporters  design  survey  ques¬ 
tions. 

“That’s  our  job,”  she  asserted. 
“Just  get  them  to  explain  what  they 
want  to  find  out.” 

But  she  cautioned  that  both  editors 
and  reporters  must  be  handled  with 
care. 


But  she  cautioned  that 
both  editors  and 
reporters  must  be 
handled  with  care. 

“Don’t  forget,’’  she  said, 
“that  editorial  egos  are 
on  the  line.” 


“Don’t  forget,”  she  said,  “that  edi¬ 
torial  egos  are  on  the  line.  They  put 
much  of  themselves  into  their  writing. 
In  a  sense  they  are  the  newspaper. 
Don’t  trample  on  their  feelings.  And 
don’t  get  mad  when  you  present  your 
findings  and  they  say,  “just  because 
you’ve  done  the  work  doesn’t  make  it 
news  ....  They  are  right.” 

Abbott  noted  that  not  all  editors 
and  reporters  have  phobias  about 
research. 

“Many,”  she  said,  “are  informed 
and  receptive  to  research  and  make 
use  of  the  services  of  a  research 
department.” 


Murdoch  says  despite  move  into  tv,  he’ii  not  abandon  newspapers 


By  Mark  Fitzgerald 

The  monumental  work  of  creating  a 
fourth  American  television  network 
will  not  distract  publisher  Rupert 
Murdoch  from  expanding  his  U.S. 
newspaper  empire. 

“Absolutely  not.  Even  if  we  have 
to  sell  a  newspaper  or  two  we’re  going 
to  stay  in  the  newspaper  business,” 
Murdoch  said  at  an  impromptu  press 
conference  after  speaking  to  the 
International  Advertising  Associa¬ 
tion  World  Congress  in  Chicago 
recently. 

Murdoch  responded  only  with  a 
wan  smile  to  the  question  of  whether 
his  News  America  Co.  was  targeting 
any  newspapers  for  acquisition. 

He  also  declined  comment  on  the 
fate  of  two  Murdoch  newspapers  — 


the  New  York  Post  and  the  Chicago 
Sun-Times  —  which  he  would  be 
forced  to  shed  because  of  his  impend¬ 
ing  purchase  of  six  independent  tv 
stations  from  Metromedia  Inc.  Those 
stations  will  be  the  basis  of  the  tv 
network,  now  called  Fox  Television. 

In  October,  the  Federal  Communi¬ 
cations  Commission  granted  Mur¬ 
doch  two  years  to  sell  the  Post  and 
Sun-Times. 

Since  then,  there  has  been  pub¬ 
lished  speculation  that  Murdoch  may 
be  delaying  the  sales  in  hopes  that  the 
FCC,  which  has  loosened  several 
media  ownership  restrictions  re¬ 
cently,  may  modify  its  cross¬ 
ownership  regulations. 

Murdoch  also  declined  to  comment 
extensively  on  that  possibility. 


“I  don’t  want  to  (sell  the  papers). 
Just  leave  it  at  that,  eh?”  he  said. 

During  his  speech  to  the  lAA  con¬ 
vention,  Murdoch,  who  owns  print 
and  broadcast  ventures  in  three  conti¬ 
nents,  said  he  was  optimistic  about 
the  future  of  global  marketing,  and 
that  he  did  not  fear  government 
interventions  because  “the  techno- 
crats,  the  inventors  will 
always  .  .  .  develop  things  faster 
than  the  bureaucrats.” 

“That  doesn’t  mean  you’re  going  to 
have  great  monolithic  media  compa¬ 
nies  with  tv  channels  in  every  country 
or  newspapers  in  every  country,” 
Murdoch  said.  Instead,  he  said, 
global  media  companies  would  use 
similar  international  marketing  skills 
(Continued  on  page  39) 
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Management  and  staff  must  care 

Newspaper  use  of  art,  photos  and  layout  seen  improving 
as  speakers  call  for  quality  commitment 


By  Lenora  Williamson 

The  name  of  the  game  in  improving 
the  quality  of  newspapers  is  commit¬ 
ment  by  management  and  by  staff. 
That  theme  was  emphasized  during 
the  May  8-11  interdisciplinary  graph¬ 
ics  conference  sponsored  by  the  Pitts¬ 
burgh  Press. 

“Both  management  and  staff  must 
care,”  executive  editor  Ralph  Langer 
of  the  Dallas  Morning  News  said  in 
keynoting  the  second  annual  confer¬ 
ence. 

Top  management  must  have  a  com¬ 
mitment  to  quality — partly  in  pride 
and  partly  in  good  business  sense — 
but  the  most  important  commitment 
is  one  made  in  the  hearts  and  minds  of 
management  and  staff,  Langer 
declared,  calling  for  “partnership  and 
professionalism — there  is  not  enough 
of  either  in  most  newsrooms,  photo 
labs  and  art  departments.” 

To  editors  in  the  audience,  he  said, 
“You  probably  believe  your  photo 
and  art  departments  work  reasonably 


well  with  the  word  processing  depart¬ 
ment.” 

That  state  of  affairs  is  “generally 
not  true,”  Langer  contended  in  opt¬ 
ing  for  a  newsroom  environment  that 
demands  artists  and  photographers 
think  of  themselves  first  and  foremost 
as  journalists  and  a  newsroom  that 
insists  word  departments  think  of  and 
treat  visual  departments  as  journalis¬ 
tic  equals. 

William  R.  Burleigh,  vice  presi¬ 
dent/news  of  Scripps  Howard  News¬ 
papers,  and  Angus  McEachran,  edi¬ 
tor  of  the  Pittsburgh  Press,  welcomed 
the  photographers,  artists,  graphics 
directors  and  editors.  Burleigh  said, 
“We  are  here  today  celebrating  a  rev¬ 
olution.  I  don’t  use  that  word  lightly. 
What  you  represent  and  the  work  you 
are  bringing  to  American  journalism 
represents  the  most  authentic  revolu¬ 
tion  in  my  experience  in  this  busi¬ 
ness.” 

The  conference  agenda,  Burleigh 
said,  includes  unfinished  business  in 


the  graphics  revolution.  “Certainly 
there  is  inadequate  amount  of  com¬ 
munication  even  to  this  day  between 
word  people  and  graphics  people  and 
too  often  we  run  art  for  art’s  sake 
rather  than  for  communication 
value.” 

Emphazing  the  quality  commit¬ 
ment  theme,  Langer  also  offered  spe¬ 
cific  ways  for  improvement  “within  a 
month,”  in  suggesting: 

Establish  a  company-wide  quality 
committee  of  production,  ads,  circu¬ 
lation,  and  news,  chaired  by  a  senior 
person,  meeting  weekly. 

Newsrooms  should  have  several 
kinds  of  group  autopsy  sessions — top 
editors  meeting  daily  or  weekly, 
department  heads  meeting  weekly  or 
monthly,  and  staff-wide  occasional 
brown  bag  lunches  to  discuss  quality. 

He  said  he  would  like  to  see  more 
places  where  editors  on  city  side, 
sports,  and  lifestyles  think  of  photo¬ 
graphic  aspects  while  they  are  deve¬ 
loping  stories  and  where  “the  visual 
and  word  departments  talk  journalism 
together,  critique  the  paper  together, 
and  stimulate  the  ideas  that  create  the 
excellent  newspaper.” 

Full  responsibilty 

Bob  Lynn,  graphics  director  of  the 
Virginian-Pilot  and  the  Norfolk  Led¬ 
ger-Star,  said  it  is  time  for  newspaper 
publishers  and  editors  to  give  people 
who  are  experts  in  graphics  full 
responsibility  for  the  look  of  their 
newspapers. 

This  means,  he  said,  that  the 
graphics  head  of  a  newspaper, 
whether  titled  ME/graphics  or  AME/ 
graphics,  should  be  in  charge  of  the 
photo  department,  the  art  department 
and  the  layout  operation. 

“The  coming  newspaper  organiza¬ 
tion,  the  look  of  the  90s,  will  be  an 
ME/news  paired  with  an  ME/graph¬ 
ics.  For  the  rest  of  the  80s,  that  new 
look  is  one  that  has  an  AME/graphics 
in  charge.” 

Lynn  emphasized  new  graphics 
directors  must  have  full  responsibility 
for  the  look  of  the  newspapers,  full 
responsibility  for  the  layout  opera¬ 
tions  in  the  newsroom,  in  the  feature 


PITTSBURGH  CONFERENCE  SPEAKERS  start  to  practice  what  they  were 
preaching  during  hands-on  page  design  workshop.  From  left;  Steve  Ringman,  San 
Francisco  Chronicle;  David  Miller,  USA  Today;  Heinz  Kluetmeier,  Sports  Illus¬ 
trated;  Ralph  Langer,  Dallas  Morning  News;  David  Gray,  Providence  Journal- 
Bulletin;  and  (back  to  camera)  Bob  Lynn,  Virginian-Pilot  and  Norfolk  Ledger- 
Star. 
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To  move  American  newspapers  to 
new  frontiers  of  achievement  and  ser¬ 
vice,  newspaper  corporations  have  to 
think  in  new  ways,  he  said.  “They  are 
going  to  have  to  make  the  final  com¬ 
mitment  to  overall  excellence  by 
restructuring  newsrooms. 


department,  in  the  sports  depart¬ 
ment  —  plus  responsibilty  for  repro¬ 
duction  and  responsibility  for  the  art 
department  and  the  photo  depart¬ 
ment. 

“Once  visual  experts  are  charged 
with  full  responsibiliy  for  our  news¬ 
papers’  visu^  fortunes  we  will  be  on 
the  right  road.  But  it  will  only  be  the 
beginning. 

Meaningful  pictures 

“It  will  be  time  for  newspapers  to 
get  serious  about  presenting  their 
readers  meaningful  pictures:  pictures 
with  real  content,  pictures  that  tell 
stories,  pictures  that  convey  mood, 
emotions,  moments  in  life,  pictures 
that  are  composed  in  a  compelling 
way.” 

How  pictures  run  in  newspapers 
generally  depends  on  people  whose 
primary  training  and  experience  is  in 
words,  with  some  notable  exceptions, 
but  it  is  true  on  the  majority  of  Ameri¬ 
ca’s  newspapers,  Lynn  said. 

He  added  that  at  most  newspapers 
in  the  country  picture-use,  art-use, 
and  layout  is  not  good — “better  than 
it  used  to  be  —  but  that’s  not  saying 
much. 

“Truth  is,  there  are  only  a  few 
newspapers  in  the  country  that  really 
look  good.” 

It  is  time,  Lynn  said,  for  newspa¬ 
pers  to  get  serious  about  presenting 
readers  compelling  art  work — strik¬ 
ing  illustrations,  intelligent  informa¬ 
tional  graphics — “and  time  to  stop 
treating  photo  departments  and  art 
departments  like  they  are  on  welfare, 
and  time  to  start  spending  the  kind  of 


CONFERENCE  ATTENDEES  at  this  hands-on  page  design  table  didn't 
settle  for  one  page — they  did  a  tab  section.  From  left:  Gale  Engelke,  Stuart 
(Fla.)  News;  Cathy  Gianella,  Pittsburgh  Post-Gazette;  Nancy  Abrams,  Mor¬ 
gantown  (W.Va.)  Dominion-Post;  Pam  Berry,  Ohio  University  graduate 
student;  and  Andy  Starnes,  Pittsburgh  Press. 


“Graphics  experts  must  be  given 
full  responsibility  for  all  visual 
aspects  of  our  newspapers,  the  art 
work,  the  photography,  the  design 
and  layout.” 

(Continued  on  page  41) 


J.  BRUCE  BAUAAANN,  assistant  managing  editor/graphics  of  the  Pittsburgh 
Press  and  conference  chairman,  wears  his  favorite  t-shirt  during  farewell  party  for 
speakers  and  staff.  At  right  is  Steve  Ringman  (San  Francisco  Chronicle),  National 
Newspaper  Photographer  of  the  Year,  and  center,  John  Kaplan  (Pittsburgh 
Press),  runner-up  for  the  National  Press  Photographers  Association  title. 


money  on  visual  operations  that  will 
move  newspapers  to  new  frontiers  of 
excellence. 

“We  need  people  doing  layout  who 
are  gifted  in  design.  We  need  to  hire 
the  best  possible  photographers, 
artists,  picture  editors,  designers,  not 
the  best  that  happen  to  be  available  in 
the  area.  And  we  must  be  willing  to 
pay  our  top  artists  and  our  top  pho¬ 
tographers  the  same  as  we  pay  our  top 
columnists.” 


Photos  by  Dale  Gleason 
Pittsburgh  Press 


Bob  Lynn’s  agenda  for  the  future 
included: 

Having  enough  staff  photographers 
and  artists  to  produce  quality  work  on 
a  day-in  and  day-out  basis  and  enough 
to  assign  people  to  produce  special 
projects. 

Giving  the  graphics  head  either 
control  of  a  visual  space  bank  that  can 
be  called  on  whenever  needed,  or 
having  full  access  to  a  space  bank 
such  as  Gary  Settle  at  the  Seattle 
Times  does.  He  has  access  to  a  space 
bank  totaling  several  hundred  pages  a 
year  and  in  planning  projects,  50  to 
60%  of  the  space  is  automatically 
devoted  to  pictures  and  or  art. 

Lynn,  in  suggesting  newspapers 
should  be  spending  more  money  on 
educating  visual  people,  added:  “At 
the  Virginian-Pilot  and  Ledger-Star 
we  average  $300  per  photographer, 
artist  and  picture  editors  per  year  for 
educational  seminars.” 
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Detroit  JOA  sparks  protests,  request  for  hearing 


By  Mark  Fitzgerald 

A  growing  number  of  public  fig¬ 
ures,  including  Detroit  mayor  Cole¬ 
man  A.  Young,  are  calling  for  public 
hearings  on  the  proposed  joint  oper¬ 
ating  agreement  between  the  Detroit 
Free  Press  and  the  Detroit  News. 

And  several  Detroit-area 
publishers  have  also  spoken  in 
opposition  to  the  JOA  in  the  weeks 
since  Gannett’ s  Detroit  News  and 
Knight-Ridder’s  Free  Press  formally 
filed  for  the  joint  venture. 

In  the  state  capital  of  Lansing,  a 
state  senator  introduced  a  bill  calling 
for  public  hearings  on  the  JOA  at  the 
state  level. 

And  in  Detroit,  a  group  of  nine 
prominent  figures  said  (May  29)  it 
would  formally  ask  the  U.S.  Justice 
Department  to  hold  a  hearing  on  the 
proposal  by  the  city’s  two  dailies  to 
combine  business  and  production 
operations. 


...  a  state  senator 
introduced  a  bill  calling 
for  public  hearings  on 
the  JOA  at  the  state 
level. 


“If,  indeed,  such  a  monopoly  is  our 
only  option  to  having  a  one-paper 
town,  we  believe  all  the  facts  should 
be  in  public  view  before  the  proposed 
joint  operating  agreement  is  approved 
by  the  government,”  the  group  said  in 
a  statement. 

The  statement  added  that  some  of 
the  group  opposed  a  JOA  now,  but 
that  others  “seek  further  airing  of  the 
issues  before  we  come  to  our  deci¬ 
sion.” 

In  addition  to  Young,  the  group 
includes  Douglas  Fraser,  United 
Auto  Workers  president  emeritus; 
UAW  vice  president  Marc  Stepp; 
Michigan  AFL-CIO  president  Sam 
Fishman;  Kurt  Luedtke,  former  Free 
Press  executive  editor  and  screen¬ 
writer  of  “Absence  of  Malice”;  Hillel 
Levin,  executive  editor  of  Metropoli¬ 
tan  Detroit  magazine;  Kirk  Cheyfitz, 
the  magazine’s  president  and  editor; 
and  Philip  Power,  chairman  of  Subur¬ 
ban  Communications  Inc.,  publisher 
of  Observor  &  Eccentric  weeklies. 

Mayor  Young,  who  has  frequently 
been  at  odds  with  both  newspapers, 
has  not  declared  himself  flatly  against 
the  JOA,  but  he  has  been  very  critical 


of  the  proposal. 

“They’re  creating  a  monopoly  out 
of  the  News  and  Free  Press,  and  I’ll 
bet  you  24  hours  after  they  approve 
that  JOA,  the  .  .  .  paper  costs  300 
each.  If  they  would  do  that  right  now, 
they  wouldn’t  need  a  JOA,  because 
the  Free  Press  couldn’t  say  they  were 
losing  money.  They’d  both  be  making 
money,”  Young  said. 

Former  UAW  chief  Fraser  also 
raised  the  price  issue,  saying  he  is 
“taken  by  the  argument”  that  the 
papers  could  have  avoided  financial 
losses  by  boosting  their  cover  prices. 
Inside  metro  Detroit,  the  News  sells 
for  150  daily,  while  the  Free  Press  is 
200. 

However,  that  argument  was 
rejected  by  William  Keating,  the  Gan¬ 
nett  executive  vice  president  and  gen¬ 
eral  counsel,  who  has  been  appointed 
chief  executive  of  the  Detroit  News¬ 
paper  Agency,  which  will  administer 
the  JOA. 

“The  day  that  the  two  newspapers 
would  have  gotten  together  to  agree 
to  a  price  rise  was  the  day  a  lot  of 
people  would  have  gone  to  jail,” 
Keating  said  in  a  telephone  interview 
from  his  Hotel  Pontchartrain  office. 

Keating  also  noted  that  a  low  cover 
price  has  been  a  key  element  in  the 
competitive  strategies  of  both  news¬ 
papers  for  years.  Further,  he  said,  the 
two  dailies  were  just  two  of  many 
available  advertising  media  buys. 

Keating  said  both  Gannett  and 
Knight-Ridder  do  not  see  a  necessity 
for  public  hearings  “and  the  delay 
that  comes  with  them.” 

“The  attitude  is  we’re  supplying  all 
the  documents  requested,  plus  more 
years  of  documents  (than  required), 
which  we  feel  will  provide  all  the 
information  and  anything  else  they 
will  need  to  satisfy  and  answer  all  the 
questions  they  need,”  Keating  said. 

U.S.  Justice  Department  spokes¬ 
woman  Amy  Brown  said  public  hear¬ 
ings  are  not  required  under  the  JOA 
procedure,  but  can  be  ordered  by  the 
Attorney  General. 

In  the  four  JOAs  implemented 
since  the  Newspaper  Preservation 
Act  took  effect  in  1970,  Brown  said, 
public  hearings  were  held  on  two 
applications  —  in  Seattle  and  Cincin¬ 
nati  —  but  not  on  two  other  propos¬ 
als,  in  Chattanooga,  Tenn.  and 
Anchorage. 

The  Cincinnati  JOA  application, 
which  involved  a  Gannett  paper,  the 
Enquirer,  took  27  months  to  wend  its 
way  through  the  Justice  Department 


approval  process. 

In  Michigan,  state  senator  John  F. 
Kelly,  a  Democrat  from  Detroit, 
introduced  a  bill  calling  for  state 
hearings  on  the  proposed  JOA.  Under 
his  bill,  an  administrative  law  judge 
would  conduct  the  hearing,  and  if  he 
concluded  that  the  merger  is  unmer¬ 
ited,  the  state  attorney  general  would 
be  directed  to  take  action  against  it. 

Kelly  said  the  JOA  would  be  “an 
unregulated  monopoly”  that  could 
“diminish  access  of  a  dissenting  point 
of  view  and  will  do  great  harm  to  the 
First  Amendment,  which  has  been  the 
refuge  for  individuals  who  seek  to 
oppose  oppressive  government  in  this 
country.” 

Of  the  comments  received  by  the 
U.S.  Justice  Department  so  far,  most 
oppose  the  merger. 


Keating  said  both 
Gannett  and  Knight- 
Ridder  do  not  see 
a  necessity  for 
public  hearings . . . 


One,  by  Roger  Stanton,  publisher 
of  the  Detroit-based  Football  News 
and  Basketball  Weekly,  said  area 
readers  should  not  suffer  “because  of 
a  senseless  business  operation  by  the 
Detroit  News  and  Detroit  Free  Press 
over  the  past  five  years.” 

“As  a  newspaper  publisher  myself, 
I  know  the  cost  of  newsprint  paper 
and  printing  are  all  going  up  steadily 
and  you  cannot  maintain  newsstand 
prices.  It’s  unrealistic.  The  Detroit 
Free  Press  and  the  Detroit  News  did 
this  very  thing.  Why  reward  them 
now  with  a  joint  operating  agree¬ 
ment?”  he  wrote  the  Justice  Depart¬ 
ment. 

Lee  Hills  gets 
honorary  degree 

Lee  Hills,  editorial  chairman 
emeritus  of  Knight-Ridder  Inc., 
received  an  honorary  Doctor  of  Jour¬ 
nalism  degree  from  the  University  of 
Miami. 

Hills  was  recognized  for  his  60 
years  in  journalism  that  included  a 
Pulitzer  Prize  for  deadline  reporting 
of  the  Ford-United  Auto  Workers 
guaranteed  wage  issue. 
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TAKE  YOUR  READERS  TO  THE 
NEW  CENTER  OF  THE  ECONOMK  WORLDi 


By  the  year  2000, 60%  of  the  world  will  live 
and  do  business  on  the  Pacific  Rim.  That’s  why 
Alexander  Besher’s  “The  Pacific  Rim”  is  a  must 
for  your  business  readers. 

Bom  in  China  and  educated  in  Japan,  Besher 
is  the  San  Francisco  Chronicle’s  economics 
writer  covering  Asia  and  the  Pacific.  His  is  the 
first  syndicated  column  to  focus  solely  on  new 


trends,  products  and  technologies  in  that  region. 
(He  was  the  first  Western  journalist  to  report  on 
blood-type  analysis  as  a  Japanese  management 
tool  and  on  the  development  of  China’s  personal 
computer  industry.) 

Available  once  a  week  on  AP  DataFeature, 
UPI  DataNews,  (Canadian  Press  Dataspecials 
and  by  mail. 


870  Market  Street,  San  Francisco,  CA  94102  (415)  777-7212;  Southern  Division,  Atlanta,  (404)  377-3473 
Represented  intemation^  by  United  Press  Intemational/IFD 


Torstar,  Southam  directors  barred  from  trading  personal  securities 


In  a  move  related  to  a  stock  swap 
last  August,  the  Ontario  Securities 
Commission  announced  it  will  sus¬ 
pend  for  about  six  months  the  trading 
rights  of  certain  directors  of  Torstar 
Corp.  and  Southam  Inc. 

The  commission  has  barred  10 
Southam  directors  and  13  Torstar 
directors  from  trading  in  any  securi¬ 
ties  for  their  personal  accounts  until 
December  15. 

Under  the  terms  of  the  stock  swap, 
Torstar  acquired  20%  of  Southam  and 
Southam  acquired  30%  of  Torstar. 
Torstar  later  boosted  its  stake  in 
Southam  to  25%. 

The  Toronto  Stock  Exchange 
asked  the  commission  to  penalize  the 


directors  for  the  transaction  which 
was  valued  at  $420  million  (Cana¬ 
dian).  The  exchange  said  the  two 
companies  completed  the  transaction 
without  first  giving  it  notice  and 
receiving  permission  to  proceed, 
thereby  violating  regultions  regarding 
share  issues. 

The  transaction  itself,  however, 
was  legal. 

The  affected  Torstar  directors  are 
chairman  Beland  H.  Honderich,  J. 
Murray  Cockburn,  Burnett  M.  Thall, 
Ruth  A.  Hindmarsh,  William  J. 
Campbell,  Harry  Hindmarsh,  Alex  J. 
Macintosh,  Catherine  Atkinson- 
Crang,  E.  Paul  Zimmerman,  Duncan 
L.  Gordon,  W.  Lawrence  Heisey, 


John  R.  Evans  and  William  G. 
Hutchinson. 

The  Southam  directors  covered  by 
the  action  are  George  L.  Crawford, 
Edward  L.  Donegan,  Hugh  G.  Hall- 
ward,  Norman  B.  Keevil  Jr.,  Mamie 
Paikin,  J.  Jacques  Pigott,  Gaston 
Pouliot,  G.  Hamilton  Southam,  Wil¬ 
liam  J.  H.  Southam  and  Adam  H. 
Zimmerman. 

Knight  Trust  to 
provide  U.  of  Miami 
with  $56  million 

James  L.  Knight,  a  member  of  the 
board  of  directors  of  Knight-Ridder 
Inc.,  has  established  a  charitable  trust 
to  provide  the  University  of  Miami 
with  $56,250,000  over  a  period  of  sev¬ 
eral  years. 

Included  in  the  gift,  the  largest  ever 
in  the  university’s  60-year  history,  is 
$5  million  from  the  Bascom  Palmer 
Eye  Institute. 

The  university  will  use  some  of  the 
funds  to  begin  work  on  a  state-of-the- 
art  physics-geology  building,  said 
UM  president  Edward  T.  Foote.  The 
balance  of  the  funds  will  be  used  for 
other  endowment  and  capital  needs. 

Knight  and  his  brother  John  S.  in 
1937  bought  the  Miami  Herald,  which 
under  his  leadership  became  the  flag¬ 
ship  of  the  Knight  newspaper  group 
and  later  the  flagship  of  the  Miami- 
based  Knight-Ridder  newspaper 
chain  of  28  dailies. 

He  has  been  a  leading  philanthro¬ 
pist  in  Miami.  Recently,  he  contri¬ 
buted  funds  to  establish  the  James  L. 
Knight  Convention  Center  in  Miami’s 
business  district. 


SDX  awards  $1,000 
to  Utah  prof 

Professor  John  Jay  Black  of  Utah 
State  University  was  awarded  a 
$1,000  Sigma  Delta  Chi  Foundation 
grant  to  cover  the  costs  of  attending  a 
seminar  on  media  credibility  at  the 
Washington  Journalism  Center. 

The  seminar  was  held  from  May  18 
to  21  in  Washington,  D.C. 

Black  was  awarded  the  grant  on  the 
basis  of  his  professional  accomplish¬ 
ments  and  an  essay  he  wrote  on  how 
attending  the  seminar  would  help  his 
teaching,  writing  and  research. 


“Fourteen  reasons  why 
DataTimes  can  work 
for  your  newspaper.” 
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THE  DAILY  OKLAHOMAN 
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THE  DAILY  TEXAN 

BATON  ROUGE 
MORNING  ADVOCATE 
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JfiP  Associated  Press 
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Newspapers  lai^  and 
small  have  found  a 
cost-effective  way  to 
electronically  store  their 
clipping  files.  They  use 
DataTimes  to  insfoll,  support 
and  market  their  electronic 
library.  Some  of  these  libraries 
are  in-house  systems,  others 
run  on  service  bureau 
computers.  All  utilize  BASIS,™ 
the  industry’s  fastest,  most 
comprehensive  search  and 
retrieval  software,  developed 
by  Battelle  Laboratories, 
the  world’s  largest  research 
and  development  organization. 

DataTimes  is  designed  to 
interfece  with  almost  any 
editorial  system  including  DEC, 
Atex,  Sll,  CSI  and  Hastech. 
DataTimes  even  offers  optical 
disk  technology  for  maximum 
cost  saving  of  clipping  file 
storage.  The  DataTimes 
electronic  bhrary  allows 
reporters  and  editors  to  retrieve 
information  in  seconds  from 
their  own  desks. 

These  newspapers  have  found 
DataTimes  to  be  more  cost- 
efiective,  reliable  and  usable 
than  their  old  clipping  files. 

A  better  newspaper  is  the  result 

Join  these  prestigious 
newspapers  and  become  one  of 
America’s  Newspapers  Online. 


America's 

Newspapers 

Online. 

DataTimes 

818  MW  63td  Street 
Oklahoma  City,  OK  731 16 
405-843-7323 
800-642-2525 
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WJWMW4/2 


Therell 

a  new  attraction  in 
Watertown.  N.Y. 


arch,  continuous  running  at  50,000  pph,  and  accurate 
plate  mounting  without  tools  are  just  the  beginning 
of  the  capabilities  that  will  boost  productivity  in  the 
press  room. 

Uniman  4/2  also  offers  maximum  flexibility 
in  press  arrangement.  Units  can  be  stacked  or  lined 
up  on  either  side  of  the  folder,  and  can  accommodate 
both  left  hand  and  right  hand  color  decks.  Reels, 
tensions,  and  pasters  can  be  substructure  or  floor 
mounted. 

All  in  all,  the  Daily  Times  is  getting  the  most 
for  its  money  in  versatility  and  productivity.  If  you’d 
like  to  find  out  more  particulars,  please  call  or  write  to 
M.A.N.  -Roland  USA,  Newspaper  Press  Division,  CN 
1112,  Middlesex,  NJ  08846-0604;  (201)  469-6600. 


It’s  the  new  Uniman  4/2  double  width  offset  press 
at  the  Watertown  Daily  Times  and  it’s  providing 
metro  press  capabilities  at  midsize  press  cost. 

The  Uniman  4/2  will  help  the  Daily  Times 
expand  its  revenue  base 


by  printing  a  wide  variety  of  products:  inserts, 
supplements,  comics,  catalogs,  and  more.  Optional 
Uniman  folder  capability  permits  running  the  daily 
paper  and  commercial  work  at  the  same  time. 

Certainly  the  high  quality  of  the  products  will 
appeal  to  advertisers  and  readers  alike.  Quality 
in  black,  spot,  and  full  process  color  is  achieved  by 
features  like  non-contact  spiral  brush  direct 
dampening  which  reduces  contamination  in  the 
dampening  system,  variable-speed  ink  fountain 
roller,  and  infinite  color  positioning. 

And  the  production  crew  will  love  Uniman! 
Easy  access  from  a  unique  step-down  feature  in  the 


NEWSPAPER  PRESS  DIVISION 


Photos  courtesy  of  New  York  State  Department  of  Commerce 


NASA  explains  delay  in  returning  news  organizations’  film 


The  National  Aeronautics  and 
Space  Administration  took  film  out  of 
remote  cameras  covering  the  liftoff  of 
the  ill-fated  Space  Shuttle  Challenger 
the  day  after  the  January  28 
explosion  —  but  the  agency  was 
unable  to  make  duplicates  quickly 
and  with  enough  quality  for  use  by 
news  organizations. 

In  a  recent  story  on  NASA’s  want¬ 
ing  the  right  to  impound  automatic 
cameras  placed  around  its  launching 
pads  in  the  event  of  “contingencies,” 
Washington-based  spokesman  Shir¬ 
ley  Greene  said  the  agency’s  investi¬ 
gators  spent  the  first  few  days  after 


OUR  PROMISE: 

Graphic  Aids  can  help  improve  your 
productivity.  Here’s  how: 

We  produce  only  the  best  and  longest 
lasting  suckers. 

All  our  suckers  are  real  rubber  — 
never  plastic. 

We  provide  volume  discounts  —  the 
more  you  buy,  the  more  you  save. 

All  orders  are  shipped  the  same 
day.  You’ll  get  your  suckers 
no  more  than  2  days  later. 


the  shuttle  disaster  scouring  the 
launch  area  for  clues  to  the  explosion 
and  did  not  get  around  to  unloading 
the  cameras  for  several  days. 

She  said  the  delay  in  unloading  the 
film  was  the  reason  why  it  took 
NASA  several  days  to  provide  news 
organizations  with  duplicate  copies  of 
their  film. 

However,  United  Press  Interna¬ 
tional  provided  E&P  with  a  receipt 
showing  that  NASA  collected  1 1  rolls 
of  film  from  the  news  service’s 
remote  cameras  on  Jan.  29. 

“It  was  my  understanding  we  did 
not  get  the  film  out  of  the  cameras  for 


We  have  suckers  to  handle  all 
finishing  and  pressroom  needs. 

We  supply  custom  designs  for  special 
applications. 

All  suckers  are  guaranteed  100% 
against  defects. 

Phone  or  write  for  our  product 
catalogue  and  price  list. 


several  days,”  Greene  said. 

Ed  Harrison,  a  NASA  spokesman 
at  the  Kennedy  Space  Center,  con¬ 
firmed  that  NASA  took  the  film  out  of 
most  news  organizations’  automatic 
cameras  on  Jan.  29th.  The  one  excep¬ 
tion,  he  said,  was  the  New  York 
Times. 

Harrison  said  on  the  29th,  NASA 
officials  escorted  photographers  to 
their  camera  rigs  and  “they  took  the 
film  out  and  gave  it  to  us.” 

The  Times  refused  to  take  the  film 
out  of  its  remote  camera,  Harrison 
said. 

The  matter  was  resolved  on  Feb.  1 
after  a  meeting  with  lawyers  for  both 
sides.  NASA  agreed  to  let  the  Times 
process  its  film  “and  then  return  the 
film  to  us  right  away,”  Harrison  said. 
“We  got  the  originals.” 

NASA  “started  trying”  to  make 
duplicates  of  the  impounded  film  on 
Jan.  30  and  31,  but  news  organiza¬ 
tions  said  the  quality  was  too  poor  for 
the  duplicates  to  be  used  for  prints, 
Harrison  said. 

“We  finally  ended  up  giving  all  the 
news  organizations  their  originals 
back  on  Saturday  (Feb.  1),”  he  said. 
“We  let  them  make  their  prints  and 
they  gave  them  (the  originals)  back  to 
us.” 


Sales  group 
awards  ad 
scholarships 

The  Newspaper  Advertising  Sales 
Association  recently  awarded  its  1986 
scholarships  to  people  currently 
working  in  the  advertising  field  while 
continuing  their  educations. 

The  first  place  award  of  $1,500 
went  to  Dawn  Renee  Maillet,  a  media 
buyer  at  Doremus  &  Company  .  Bill 
Tucker,  a  media  supervisor  at  Dancer 
Fitzgerald  Sample,  took  home  the 
second  place  check  for  $1,250,  and 
the  third  place  award  of  $1,000  went 
to  Alan  Gellman,  a  media  planner  at 
Dancer  Fitzgerald  Sample. 

Honorable  mention  checks  of  $100 
each  went  to  Susan  Aminoff,  an  assis¬ 
tant  account  executive  at  McCann 
Erickson;  Maureen  LeComte,  from 
account  services  at  Grey  Advertising; 
and  Karen  Siegel,  a  media  planner  at 
Grey. 


612-929-2249 
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NEWSPEOPLE  IN  THE  NEWS 


The  Associated  Press  has 
announced  appointments  in  five  for¬ 
eign  bureaus. 

Jim  Abrams,  a  Tokyo  newsman, 
becomes  chief  of  bureau  in  Peking. 
He  joined  AP  in  Tokyo  in  1979  after 
four  years  as  a  reporter  and  editor  for 
Kyodo,  the  Japanese  national  news 
agency. 

Jeff  Bradley  transfers  from 
Peking  to  Toronto  as  chief  of  bureau. 
He  was  an  AP  newsman  and  news 
editor  in  London  for  10  years  before 
being  named  Peking  bureau  chief  in 
1983.  Bradley  worked  for  the  Spring- 
field  (Mass.)  Union  and  Republican 
before  joining  AP  in  1969. 

Bryna  Brennan,  correspondent  in 
Brasilia  since  1982,  becomes  Central 
American  correspondent  based  in 
San  Salvador.  After  joining  AP  in 
Charleston,  she  worked  at  the  New 
York  foreign  desk  from  1981  until  her 
assignment  to  Brazil. 

Susan  A  Hayward  of  the  New  York 
foreign  desk  becomes  Brasilia  corres¬ 
pondent.  Since  1979,  she  has  worked 
in  New  York  in  World  Services  and 
broadcasting,  and  in  Dallas. 

Charles  Campbell,  who  opened 
the  Toronto  bureau  in  1982,  will  be 
news  editor  in  Paris.  He  joined  AP  in 

Special  offer  to 
publishers 

The  Newspaper 
Society— 
the  world’s 

oldest  publishers’ 
association — is 
this  year  celebrating 
150  years  of  service  t 
United  Kingdom  re 
gional  and  local 
newspapers. 

To  commemorate 
this  special  anniver 
sary,  the  Society  has 
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Doulton  of  Stoke-on 
Trent  to  produce  thi 
exclusive,  limited, 
edition  of  a 
hand-painted 
newspaper  seller  of  the  1830s. 

Measuring  approximately  eight  inches  in 
height,  each  figurine  has  its  own  number 
and  certificate  of  authenticity.  This  bone 
china  collectors’  item,  limited  to  world¬ 
wide  sales  of  2,500,  is  avaiiable  only  to  pub¬ 
lishers  and  their  staff  at  the  special  price  of 
£115  sterling  inc.  postage  and  packing. 
Cash  with  order  to  Gary  Cullum,  Newspa¬ 
per  Society,  6  Carmelite  Street,  London 
EC4Y  OBL,  England. 


Nashville  in  1977  and  worked  in  the 
Atlanta  bureau  before  transferring  to 
the  foreign  desk  in  New  York.  Earlier 
he  was  a  reporter  for  the  Jonesboro 
(Ga.)  News-Daily. 


William  F.  Kuykendall,  photo 
director  of  the  Seattle  Times  since 
1982,  is  the  new  director  of  the  photo¬ 
journalism  sequence  at  the  University 
of  Missouri-Columbia  School  of  Jour¬ 
nalism,  effective  July  1. 

Kuydendall  replaces  Ken  Kobre, 
who  is  leaving  to  teach  at  San  Fran¬ 
cisco  State  University.  Kobre,  direc¬ 
tor  since  1982,  has  headed  the  Pic¬ 
tures  of  the  Year  and  College  Pho¬ 
tographer  of  the  Year  contests  at  the 
university.  He  is  the  author  of 
“Photojournalism:  The  Profession¬ 
als’  Approach”  and  “How  to  Photo¬ 
graph  Friends  and  Strangers.” 

Kuykendall  taught  photojournal¬ 
ism  and  graphics  at  the  School  of 
Journalism  in  1972-1974.  Prior  to  Mis¬ 
souri,  he  was  photo  editor  of  the 
Worthington  (Minn.)  Daily  Globe. 
After  leaving  the  campus  in  1974,  he 
was  a  freelance  photograher,  editor, 
designer  and  consultant,  until  joining 
the  Seattle  Times. 


inLernotional 


YOUR  ALTERNATIVE 

for 

SPECIAL  PHOTO  COVERAGE 

in 

WASHINGTON 

•  Experienced  Photographers  &  Editors 
•  Wire  Transmissions 
•  Facilities  for  Your  Photographers 

PHOTOPRESS  INTERNATIONAL 

IS  YOUR  PHOTO  BUREAU  IN  WASHINGTON 
202-234-8787 

2  Logan  Circle.  N.W.,  Washington.  O.C.  20005 


RICHARD  P.  SMYSER,  editor  of  the 
Oak  Ridge  (Term.)  Oak  Ridger  and 
past  president  of  the  American  Society 
of  Newspaper  Editors  and  the  Asso¬ 
ciated  Press  Managing  Editors,  will  be 
the  Atwood  Professor  of  Journalism  for 
the  1986-87  academic  year  at  the  Uni¬ 
versity  of  Alaska  in  Anchorage. 

Smyser,  editor  of  the  Oak  Ridger 
since  it  began  publication  in  1949, 
succeeds  Wallace  W.  Allen,  who  has 
held  the  professorship  for  two  years. 


ScoTT  Kraft  has  been  appointed 
Nairobi  bureau  chief  for  the  Los 
Angeles  Times  effective  June  15. 

Kraft  is  to  replace  Charles  Pow¬ 
ers,  a  six-year  veteran  of  the  Nairobi 
bureau  who  has  received  a  Lucius  W. 
Nieman  Fellowship  from  Harvard 
University  for  the  1986-87  academic 
year. 

Kraft,  with  the  Times  since  1984  as 
a  staff  writer  in  the  Chicago  bureau, 
previously  was  with  the  Associated 
Press  in  New  York  as  a  national  wri¬ 
ter,  as  a  correspondent  in  Kansas  and 
staff  writer  in  Missouri. 

♦  *  * 

Saul  Friedman  is  transferring  from 
the  New  York  Newsday  staff  to  the 
Washington  staff  this  month.  Fried¬ 
man  covered  Washington  for  Knight- 
Ridder  for  many  years  and  has  been  at 
Newsday  for  the  past  three  years  cov¬ 
ering  government. 

Pat  Sloyan,  currently  London 
bureau  chief,  becomes  Washington 
bureau  chief  starting  June  30.  He  has 
been  with  Newsday  13  years,  working 
primarily  out  of  Washington  and  cov¬ 
ering  the  White  House. 

♦  *  ♦ 

Will  Watson,  assistant  managing 
editor  of  the  Norwalk  (Conn.)  Hour 
for  the  past  eight  months,  has  been 
promoted  to  managing  editor. 

Watson  joined  the  newspaper  in 
August  1984  after  leaving  Soundings, 
a  national  boating  newspaper  based  in 
Essex.,  Conn.,  where  he  was  a 
regional  editor  and  reporter.  Earlier, 
he  had  been  an  editor  with  the  Union 
(S.C.)  Daily  Times. 

♦  ♦  ♦ 

Michael  Bush  has  been  promoted 
to  general  manager  of  the  Donrey 
Media  Group’s  Holdenville  (Okla.) 
Daily  News.  He  had  been  an  ad  sales 
representative  for  Donrey’s  Altus 
Times  and  replaces  Joe  Kramer,  who 
was  promoted  to  circulation  director 
at  the  group’s  Norman  (Okla.)  Tran¬ 
script. 


DAVIES  VISITS  DAVIES — Michael  Davies,  left,  owner  and  publisher  of 
the  Kingston  (Ont.)  Whig-Standard,  is  escorted  around  the  newsroom  of 
the  Hartford  (Conn.)  Courant  by  Michael  Davies,  the  editor  and 
publisher  of  that  newspaper. 

The  Canadian  Davies  visited  the  Courant  for  a  first-hand  look  at  the 
newspaper  business  American  style  as  part  of  an  exchange  program 
between  the  two  executives.  The  Courant's  Davies  visited  the  Whig-Stan¬ 
dard  earlier  this  year. 

In  addition  to  the  same  name  and  same  profession,  they  head 
newspapers  that  hold  the  distinction  of  being  the  oldest  continuously 
published  daily  in  their  respective  countries. 


Denise  Johnson,  a  copy  editor  for 
the  St.  Paul  Pioneer  Press  and  Dis¬ 
patch,  will  become  minority  affairs 
director  for  the  American  Society  of 
Newspaper  Editors  effective  June  30. 
She  succeeds  Carl  E.  Morris,  who 
served  as  director  from  September 
1983  until  last  April. 

Johnson,  a  native  of  St.  Paul,  has 
worked  for  the  newspapers  since 
1976,  first  as  a  reporter  and  since  1984 
as  a  copy  editor  and  also  has  worked 
on  a  rotating  basis  as  an  assistant  city 
editor. 

Currently  a  board  member  of  the 
National  Association  of  Black  Jour¬ 
nalists,  she  is  a  past  vice  president  of 
the  organization  and  a  former  presi¬ 
dent  and  treasurer  of  the  Twin  Cities 
Black  Journalists. 

♦  ♦  * 

Jane  Pruitt  was  elected  to  the 
office  of  corporate  secretary  at  Land¬ 
mark  Communications  Inc.,  Norfolk. 
She  will  continue  to  assist  Louis 
Ryan,  vice  president  and  general 
counsel  of  Landmark,  in  a  variety  of 
legal  matters. 

Pruitt  joined  Landmark  in  1956  as 
an  accounting  assistant  and  in  1979 
was  appointed  corporate  paralegal 
and  in  1982,  assistant  secretary  of 
Landmark. 


Kenneth  D.  Campbell,  who  has 
worked  for  24  years  in  journalism, 
public  relations  and  management  con¬ 
sulting,  is  the  newly  appointed  direc¬ 
tor  of  the  news  office  at  the  Massa¬ 
chusetts  Institute  of  Technology, 
Cambridge. 

He  succeeds  Robert  M.  Byers, 
director  of  the  office  for  14  years 
before  his  recent  appointment  as 
executive  staff  writer  for  the  presi¬ 
dent  and  other  senior  officers. 

Campbell  began  a  13-year  career  in 
journalism  as  a  reporter  for  the 
Washington  Evening  Star  and  later 
was  wire  editor  for  United  Press 
International  in  London  and  did 
political  and  investigative  reporting 
for  the  Boston  Globe,  serving  there  as 
State  House  bureau  chief. 
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George  Cook,  associate  editor  of 
the  Birmingham  Post-Herald,  retired 
April  30,  ending  a  37-year  newspaper 
career. 

Cook,  65,  joined  the  Birmingham 
Post  as  a  reporter  in  1949  following 
graduation  from  the  University  of 
Alabama.  As  a  general  assignment 
reporter,  the  World  War  II  veteran 
covered  Ku  Klux  Klan  activities 
before  becoming  the  Post-Herald’s 
city  hall  reporter.  He  subsequently 
was  state  editor,  city  editor  and  man¬ 
aging  editor  before  his  most  recent 
postion. 

Don  Kausler,  former  sports  editor 
of  the  Columbia  (Mo.)  Tribune,  has 
been  named  executive  sports  editor  of 
the  Birmingham  Post-Herald.  He  has 
worked  in  the  sports  departments  of 
the  Milwaukee  Sentinel  and  the  Bir¬ 
mingham  News. 

At  the  Fresno  (Calif.)  Bee,  Bob 
Heinrichs  has  been  named  metro 
manager  for  the  circulation  depart¬ 
ment.  He  most  recently  served  as  a 
division  manager. 

Also,  Barry  J.  Budke  was  named 
transportation  manager.  He  joined 
the  McClatchy  Company  at  Fresno 
Cable  TV  where  he  was  operations 
manager  for  two  years. 

—  NEWSPEOPLE  EDITOR 
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NEWSPEOPLE  IN  THE  NEWS 


Mike  Chapman 


George  Benge 


Karen  Magnuson 


Mike  Chapman,  a  newspaperman 
for  the  past  16  years,  is  the  newly 
named  director  of  communications 
and  media  relations  for  USA  Wres¬ 
tling,  the  national  governing  body  for 
amateur  wrestling.  He  replaces  Bob 
Dellinger,  who  has  held  the  position 
since  1972  and  now  moves  to  director 
of  state  organizations. 

Chapman  was  sports  editor  of  The 
Coloradoan,  Fort  Collins,  for  four 
years  and  of  the  Cedar  Rapids  (Iowa) 
Gazette  for  six  years.  Most  recently 
he  has  been  executive  editor  of  the 
LaSalle  (III.)  News-Tribune. 


George  Benge,  formerly  art  direc¬ 
tor  at  the  Dallas  Morning  News  and 
design  editor  of  the  Miami  Herald, 
joined  the  Fort  Lauderdale  News! 
Sun-Sentinel  as  creative  director.  His 
first  project  will  be  to  redesign  the 
newspaper. 

Throughout  his  career,  Benge  has 
worked  both  as  an  editor  and  in  the 
graphics  field.  At  the  Herald,  he  was 
assistant  Living  Today  editor  and 
design  editor  and  at  the  Detroit  News, 
where  he  worked  before  going  to 
Miami,  was  night  news  editor  and 
then  graphics  director. 


Outstanding  joiimalists  of  the  20th  Century 
speak  out  on  the  American  press  in . . . 


NewsLeaders 


This  series  of  candid,  timely  conversations,  with  introductions  and 
commentary  by  John  Chancellor  of  NBC  News,  will  be  seen  at 
7  p.m.  Simdays  this  summer  on  most  PBS  stations  steu'ting 
June  L  Check  the  program  listing  for  exact  time  in  yovu"  area. 


June  15 
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June  29 
July  6 
July  13 
July  20 
July  27 
August  3 
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August  24 
August  31 
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□  Katharine  Graham 

□  Otis  Chandler 

□  Vermont  Royster 

□  Barry  Bingham 

□  Davis  Taylor 

□  Russ  Wiggins 

□  Medley  Donovan 

□  James  Knight 
Alvah  Chapman 
James  Batten 

□  Katherine  Fanning 

□  John  Sengstacke 

□  “Punch”  Sulzberger 

□  Malcolm  Forbes 


SAI  Productions 

ANNAPOUS,  MD. 


Karen  Magnuson,  former  regional 
executive  at  United  Press  Interna¬ 
tional,  has  joined  the  Daily  News  of 
Los  Angeles  as  Neighbors  editor, 
overseeing  weekly  editions  of  the  sec¬ 
tion. 

Magnuson  was  responsible  for  UPI 
newspaper  relations  and  wire  service 
sales  in  California.  Previously  she  had 
been  Utah  editor  and  Salt  Lake  City 
bureau  manager. 

*  *  ♦ 

Tom  Bibs  became  vice-president  of 
circulation  for  the  Hawaii  Newspaper 
Agency  Inc.  on  May  26.  He  was  cir-, 
culation  director  of  the  Wilmington 
Morning  News  and  Evening  Journal 
and  has  nearly  16  years  circulation 
experience  at  the  News  Journal  and 
with  USA  Today. 

*  *  * 

David  E.  Munch,  Detroit  Free 
Press  marketing  services  manager, 
has  been  named  director  of  display 
advertising  and  JONI  L.  Silverstein, 
research  manager,  will  become  mar¬ 
keting  services  manager. 


hOBITUARIESH 


Joseph  Kaselow,  73,  who  wrote 
about  the  advertising  business  for 
newspapers  radio  and  television,  died 
April  9  of  a  stroke  at  Valley  Hospital 
in  Ridgewood,  N.J. 

He  first  joined  the  Herald  Tribune 
in  the  late  30s  and  then  served  in  the 
Navy  in  the  South  Pacific  during 
World  War  II,  resuming  his  newspa¬ 
per  career  at  end  of  the  war. 

From  1952  until  the  Herald  Tribune 
ceased  publication  in  1966,  he  wrote  a 
column,  “Along  Madison  Avenue 
with  Kaselow,”  and  continued  it 
briefly  in  a  successor  newspaper.  The 
World  Journal  Tribune. 

*  ♦  ♦ 

William  H.  Marriott,  76, 
founder  and  first  publisher  of  Family 
Weekly  Magazine,  from  September 
1953  to  January  1954,  died  March  5  in 
Laguna  Hills,  California. 

Marriott  had  a  varied  career  in 
advertising,  having  been  a  senior 
account  executive  with  both  Esquire 
and  Parade,  an  advertising  salesman 
for  the  American  Weekly,  and  work¬ 
ing  in  the  advertising  department  of 
the  New  York  Herald  Tribune  and  as 
advertising  manager  of  the  Cincin¬ 
nati  Enquirer  before  founding  Family 
Weekly. 

The  Sunday  magazine  was 
acquired  by  Gannett  Co.  in  1985  from 
CBS.  Inc.,  and  given  a  new  name, 
USA  Weekend. 
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Internal  dispute  threatens  future  of  j-revlew 

Editor  and  12  of  13  contributing  editors  resign  from  magazine  in 
protest  of  aiieged  interference  by  chair  of  coiiege  Journaiism  department 


By  M.L.  Stein 

A  bitter  internal  squabble  threatens 
to  end  publication  offeediback,  a  San 
Francisco-based  journalism  review. 

Editor  Shannon  Bryony  and  12  of 
13  contributing  editors  have  resigned 
in  protest  against  alleged  interference 
in  the  magazine  by  Betty  Medsger, 
chair  of  the  San  Francisco  State  Uni¬ 
versity’s  Journalism  Department, 
which  has  published  feed/back  for 
nearly  12  years. 

Medsger,  who  claims  she  also  is  the 
review’s  publisher,  labeled  the  edi¬ 
tors’  charges  “simply  false  and  mis¬ 
leading.’’ 

“There  never  has  been  editorial 
interference,”  she  declared. 

A  row  also  has  developed  over  the 
magazine’s  name,  with  Medsger 
leading  the  fight  to  change  it  to  the 
California  Journalism  Review. 

Medsger’ s  chief  antagonist,  jour¬ 
nalism  professor  Leonard  Sellers, 
also  accused  her  of  stacking  the 


review’s  newly  constituted  editorial 
board  by  appointing  four  members, 
who  would  vote  her  way  and,  with  her 
vote,  represent  a  majority. 

The  battle  lines  have  been  publicly 
drawn  in  feed/back’s  Spring  1986 
issue,  the  last  published. 

Sellers,  until  recently  the  maga¬ 
zine’s  executive  editor  and  head  of  its 
editorial  board,  wrote  in  a  letter  to  the 
editor  that  he  was  resigning  both  posi¬ 
tions,  adding:  “The  manner  in  which 
feed/back  has  been  treated  since  last 
September  by  the  journalism  depart¬ 
ment  at  San  Francisco  State  Univer¬ 
sity  has  drained  my  energy  and  elimi¬ 
nated  my  interest  in  helping  to  pro¬ 
duce  a  journalism  review  within  the 
department.” 

Sellers  said  that  “at  the  chair’s 
insistence”  a  nine-member  editorial 
board  was  created,  “the  majority  of 
whom  were  appointed  by  the  chair 
(Medsger)  —  and  most  of  whom  owed 
their  part-time  teaching  jobs  directly 
to  the  chair  —  and  none  of  whom  had 


ever  had  any  real  involvement  with 
the  magazine.” 

He  charged  that  one  board  member 
named  by  Medsger  had  never  heard  of 
feed/back  and  another  has  less  than 
two  years  of  journalism  experience. 

“None  of  them,”  Sellers  wrote, 
“had  any  idea  of  the  sweat,  tears  and 
emotion  that  it  takes  to  breathe  life 
into  a  publication  of  this  nature,  a 
journalism  review  that  has  lasted 
nearly  a  dozen  years  while  similar 
magazines  have  disappeared  one  by 
one.” 

Sellers  also  alleged  that  Medsger 
had  eliminated  a  journalism  class  that 
supplied  student  support  for  feed/ 
back. 

In  a  separate  farewell  letter,  the 
editors  said  they  were  leaving 
because  “freedom  and  independence 
are  gone  now.” 

Medsger  fired  back  with  a  feed/ 
back  “Supplement”  mailed  to  all  sub¬ 
scribers.  She  denied  Sellers’  charges 
and  vowed  to  keep  the  review  going 


Los  Angeles 


Chicago 


Washington,  D.C. 
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despite  the  loss  of  the  contributing 
editors.  She  named  professor  Tom 
Johnson  as  the  quarterly’s  executive 
editor. 

According  to  Medsger,  Sellers  was 
one  of  the  authors  last  fall  of  a  new 
charter  that  confirmed  the  journalism 
department  as  feed/back’ s  publisher 
and  established  the  editorial  board. 

She  termed  the  board  appointees 
“distinguished  journalists’’  and  said 
she  had  consulted  Sellers  on  their 
appointments. 

“Unfortunately,”  Medsger  con¬ 
tinued,  “several  disputes  have  arisen 
since  this  hopeful  beginning.  Profes¬ 
sor  Sellers  and  some  editors  who  have 
resigned  grew  petulant  over  such 
items  as  the  process  by  which  a  new 
name  for  the  publication  was 
adopted.  Additionally,  the  members 
of  the  editorial  board  became  unac¬ 
ceptable  to  Professor  Sellers  and  the 
editors.  The  department  insisted  that 
the  agreed  upon  charter  be  fol¬ 
lowed.” 

Medsger  also  used  the  supplement 
to  apologize  for  a  slap  at  Bruce  Brug- 
mann,  editor  and  publisher  of  the  San 
Francisco  Bay  Guardian,  made  in  the 
spring  feed/back’s  column  “pre¬ 
cede.” 

The  anonymous  item  claimed,  in 
part,  that  Brugmann  has  engaged  in 
an  “obsessive,  combative  and  ulti¬ 


mately  frustrating  crusade  to  gain 
joum^istic  respectability.” 

Medsger  said  the  item  contained 
“insulting  language.”  She  called 

Brugmann  a  “vigorous  jour¬ 
nalist  .  .  .and  an  honest  man.” 

Sellers  and  Medsger  were  the  lead¬ 
ing  candidates  for  the  journalism 
chair  last  fall.  Medsger’ s  election  by  a 
4-3  margin  reportedly  was  a  deep  dis¬ 
appointment  to  senior  faculty  mem¬ 
bers,  who  felt  Sellers  deserved  the  job 
because  of  his  longer  service  in  the 
department. 

Medsger  said  the  feed/back  class 
was  killed  because  of  low  enrollment, 
but  the  magazine  still  has  student 
input  through  an  independent  study 
course  for  credit. 

In  an  E&P  interview.  Sellers  said  it 
was  “highly  unlikely”  the  review 
would  survive  without  its  contribut¬ 
ing  editors,  most  of  whom  were  pro¬ 
fessional  journalists. 

One  of  them,  San  Francisco 
Examiner  reporter  Lynn  Ludlow, 
who  also  teaches  part-time  at  San 
Francisco  State,  contended  that 
Medsger  “wants  to  assert  control. 
She  wants  to  define  her  responsibil¬ 
ity.  We  (the  contributing  editors)  felt 
she  would  change  the  editorial  leader¬ 
ship  of  feed/back  to  suit  department 
needs”  and  to  what  she  thought  the 
magazine  should  be. 


Both  Sellers  and  Ludlow  noted  that 
feedAiack  always  hassled  a  “shoe¬ 
string  existence,”  and  has  lived 
largely  through  the  contributing  edi¬ 
tors’  donation  of  time  and  talent. 

Bryony  disputed  Medsger’ s  denial 
of  editorial  interference.  The  former 
editor  claimed  that  Medsger,  before 
publication  of  one  issue,  threatened 
to  “go  down  to  the  printer”  to  exam¬ 
ine  an  article  about  feed/back,  which 
was  causing  her  concern.  Bryony  said 
the  action  was  avoided  by  bringing 
Medsger  a  pasted-up  copy  of  the 
story. 

“Apparently  it  wasn’t  what  she 
thought  it  would  be  and  we  ran  it,” 
Bryony  recalled. 

Medsger  acknowledged  that  she 
had  been  concerned  about  the  story, 
but  said  she  never  threatened  to  visit 
the  printer. 

Medsger  said  the  faculty,  with  Sell¬ 
ers  and  Ludlow  absent,  recently 
passed  a  resolution  stating  that  publi¬ 
cation  of  a  journalism  review  would 
continue  as  a  “forum  to  examine  the 
critical  issues  affecting  journalism  in 
California.” 

Bryony,  whose  job  was  unpaid, 
expressed  doubt  that  feed/back  will 
survive. 

“If  it  does,”  she  went  on,  “it  won’t 
be  what  it  has  been  in  the  past  12 
(Continued  on  page  38) 
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Don’t  look  so  surprised.  Over  the  last  two  years  The 
Oregonian  has  been  the  fastest  growing  newspaper  in  the 
West,  and  2nd  fastest  in  America,  posting  a  circulation 
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dailies  are  down?  Two  big  reasons:  innovative  marketing 
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You’ll  find  we  not  only  stand  up  to  America’s 
best  newspapers.  We  better  them. 
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ISLAND  GRAPHICS  CORP.  has  announced  its  entry 
into  the  computer-aided  publishing  systems  market  for  AB 
DICK  CO.  with  the  introduction  of  InPrint,  a  package  of 
paint,  draw  and  composition  programs. 

In  Wnt  features  integration  of  text  and  pixel-  and  vector- 
based  graphics.  It  allows  text  to  flow  into  irregular  shapes. 
It  operates  under  Microsoft  Windows  and  uses  the  Post¬ 
Script  page  description  language  and  Adobe  screen  fonts. 
The  company  says  it  can  operate  most  phototypesetters.  It 
is  marketed  by  AB  Dick. 

♦  ♦  ♦ 

REAL-LIFE  MICROSYSTEMS  has  developed  a 
$40,000  electronic  library  system  for  small-  and  medium¬ 
sized  newspapers.  It  runs  on  International  Business 
Machines  Corp.  personal  computers.  Software  is  a  re¬ 
engineered  version  of  Zylndex,  a  ZyLAB  data  base  with 
3,500  users. 

The  system  is  designed  to  save  information  from  a  news¬ 
paper’s  electronic  front  end  system  —  with  no  additional 
work  —  and  to  find  it  when  needed.  Searching  is  done  by 
story,  byline,  dateline,  date,  general  topic  or  any  combina¬ 
tion  of  words  or  phrases,  the  company  says,  and  requires 
no  key  words  or  search  criteria. 

The  system  is  based  on  specifications  written  by  the 
Inland  Daily  Press  Association.  It  uses  the  Novell  PC 
network  and  PC-compatible  magnetic  and  laser  disks  and 
comes  with  an  80-megabyte  storage  disk  and  magnetic 
tape  backup  and  it  can  accommodate  billion-byte  laser 
disks.  It  includes  a  telephone  modem. 

KASPAR  WIRE  WORKS  INC.  of  Shiner,  Texas,  has 
introduced  its  Curb-Side  rack,  designed  to  allow  drivers  to 
buy  newspapers  without  leaving  their  cars. 

Curb-Side  places  the  newspaper  rack  at  window  level  of 
vehicles.  The  display  door  is  hinged  at  the  top  and  angled 
outward.  The  door  is  held  open  by  a  hydraulic  piston 
during  purchase  and  closes  automatically  10  seconds  later. 

♦  ♦  ♦ 

POLAROID  CORP.  made  several  announcements  and 
introductions  at  the  Computer  Graphics  ’86  show  recently 
in  Anaheim,  Calif. 

For  one,  Polaroid  said  AT&T  will  market  a  modified 
version  of  Polaroid’s  Palette  film  recorder  for  making  in¬ 
stant  color  pictures  of  computer  images  with  AT&T’s 
video  capture  and  display  boards.  Sold  with  AT&T’s 
Truevision  products,  the  printer  lists  for  $2,500. 

Introduced  was  a  film  recorder  delivering  instant  color 
prints  and  35-millimeter  slides  from  video  images.  The 
Polaroid  FreezeFrame  Video  Recorder,  developed  by 
Polaroid  and  Toshiba  Corp.,  captures  and  digitizes  an 
image  field  at  the  touch  of  a  button.  A  previewer  allows 
color  adjustment  before  recording.  Also  compatible  with 
some  computers,  it  delivers  a  4x3-inch  print  or  35mm 
slide. 

Chromajet  4000  was  introduced.  It  is  a  high  performance 
ink  jet  printer  for  “high-quality”  color  imaging  and  “near 
letter-quality”  text  printing,  according  to  Polaroid.  Made 
and  marketed  by  Polaroid  subsidiary  ADVANCED  COL¬ 
OR  TECHNOLOGY  INC.  of  Chelfsford,  Mass,  the  Chro¬ 
majet  is  for  licensing.  It  employs  a  belt-driven  inkjet  head 
and  rotating  drum.  It  uses  four  colors  (text  in  seven  colors) 
to  print  resolution  as  high  as  300  dots-per-inch. 

Also  the  Screenshooter  system  is  a  cheap  way  of  making 


a  photograph  of  virtually  any  image  displayed  on  a  video 
screen.  It  includes  a  Polaroid  OneStep  600  instant  camera, 
cathode  ray  tube  hood  and  adapter,  diopter  lens  and  brack¬ 
et  for  mounting  35mm  cameras. 

PENTA  SYSTEMS  INTERNATIONAL  INC.  of  Balti¬ 
more,  Md.,  has  introduced  MV/2000  DC  and  local  area 
network  software  to  its  PentaDodulus  line. 

LAN  SYSTEMS  INC.  of  Roseville,  Minn.,  has  intro¬ 
duced  Pro-Macs,  an  accounting  and  business  management 
system  for  newspapers.  It  runs  on  the  IBM  PC/AT,  Sperry 
super  microcomputers  and  Burroughs  minicomputers.. 

“For  the  first  time,  small  newspapers  will  have  access  to 
a  business  management  system  comparable  to  that  in¬ 
stalled  by  our  larger  clients  but  at  a  fraction  of  the  cost,” 
said  LAN  president  Keith  Stuessi. 

CANON  U.S.A.  INC  has  introduced  the  FAX-610  for 
producing  facsimiles  on  plain  paper.  It  features  one-touch 
dialing,  up  to  24  numbers.  It  dials  back  twice  if  the  number 
is  busy.  Transmission  takes  place  at  9600  bits  per  second 
over  phone  lines  and  can  send  a  document  in  17  seconds. 
With  programming,  it  sends  documents  by  itself  when 
phone  rates  are  lowest.  It  sells  for  $3,795. 

:)(  4c  :ic 

BELL  &  HOWELL  of  Chicago,  Ill.,  has  introduced  the 
Phillipsburg  Mailstar/AIM  Inserting  System  for  auto¬ 
mated  in-line  mail  processing  at  speeds  up  to  10,000  cycles 
per  hour. 

♦  ♦  ♦ 

POLYCHROME  CORP.  of  Yonkers,  N.Y.,  has  intro¬ 
duced  Chromolith  PLH4,  an  all-purpose  line  and  halftone 
film  designed  for  high-quality  camera  work  from  a  variety 
of  originals.  Suitable  for  conventional  lith  processing, 
PLH4,  coated  with  orthochromatic  emulsion,  is  formu¬ 
lated  for  high-contrast  halftone  and  line  negatives  and 
positives. 

COLLIER-JACKSON  INC.  of  Tampa,  Fla.,  says  it  will 
feature  four  additions  to  CJ/  NEWSPLUS  at  the  American 
Newspapers  Publishers  Association  Conference  and  Ex¬ 
position  in  Atlanta.  They  include  CJ/  NEWSPRINT,  a 
newsprint  inventory  and  aroduction-cost  tracking  system; 
CJ/AD  TRACKING,  which  uses  badges  attached  to  ad 
jackets  for  tracking  advertising  production;  CJ/LAYOUT, 
a  system  of  ad  dummying,  based  on  ANPA’s  Layout  80, 
that  takes  information  from  the  CJ  advertising  system;  and 
CJ/CLASSIFIED,  a  two-way  interface  between  advertis¬ 
ing  and  classified  systems. 

TELION  SOFTWARE  of  Anaheim,  Calif.,  has 
announced  Free  Filer  software  for  information  retrieval 
from  IBM,  IBM-Compatible  and  CP/M-based  computets. 
It  allows  searches  of  files  containing  from  one  to  15  speci¬ 
fic  words. 

E  B  METAL  INDUSTRI^  INC.  of  Whitehall,  N .  Y. ,  has 
announced  a  totalizing  single  coin  slot  mechanism  to  fit 
most  newsracks. 

Called  the  Model  2(K)0,  the  mechanism  can  be  installed 
on  location  with  hand  tools.  It  accepts  any  combination  of 
nickles,  dimes  and  quarters  from  50  to  $2. 
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Atex  has  solved 
the  pagination  puzzie. 

Two  years  ago,  we  said  that  we  would  solve  the 
pagination  puzzle  by  1986.  We  have  done  it. 

Complete  integration  of  all  electronic  prepress 
functions,  from  front-end  editorial  and  adver¬ 
tising  to  full-page  output  of  text  and  graphics. 

We  said  we  would  do  it  through  a  Publication 
Production  Node  that  would  manage  all  stories, 
ads,  photographs  and  line  art.  Through  new 
hardware  and  software.  Through  an  advanced 
information  systems  network.  All  linked  to  our 
proven  front-end  editorial  and  advertising  sys¬ 
tems.  We  have  done  it.  Come  see  the  Atex  solu¬ 
tion  to  pagination  at  ANPA  in  June.  Atex  gets 
the  job  done. 


A  KODAK  COMPANY 


32  Wiggins  Avenue 

Bedford,  Massachusetts  01 730 

Phone:  (617)  275-8300  Telex:  92-3432 


The  others  are  still  on  Square  One. 


See  Us  At  Booth  #3125. 


TWO  8-UNIT 
GOSS  MARK  V 
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22%" 
CUTOFF 

BEST  USED  PRESSES  EVER  AVAILABLE 
FOR  CONVERSION  TO  OFFSET  OR  FLEXO 
OR  NEW  SLIP-IN  UNITS 


Options  available: 

•  Can  be  installed  in  present  configuration  and  used  as  photo¬ 
polymer  press.  •  To  be  used  as  conversion  with  slip-in,  offset  or 
flexo  units,  dispose  of  printing  units  only  and  retain  superstruc¬ 
ture,  substructure,  columns,  reels,  double  Goss  Imperial  3:2  folders 
&  double  upper  formers.  •  If  purchased  to  be  used  in  any 
application,  huge  savings  will  be  realized  over  buying  new.  • 
Available  Fall  1986.  •  Price  includes  dismantling,  removal  and 
loading  on  board  trucks.  •  FOB  the  Boston  Massachusetts  Globe. 

OFFERED  EXCLUSIVELY  BY: 


NEWSPAPER  MACHINERY  CORPORATION 
An  Inland  Industries  Company 

105th  &  Santa  Fe  Drive  •  P.O.  Box  15999 
Lenexa.  Kansas  66215  •  (913)  492-9050 
Telex  42362 

CALL  TOLL  FREE:  1-800-255-6746 


Flexo  cost  study 
to  be  released 
at  AN  PA  show 

The  Washington  Post  will  release 
at  the  ANPA  conference  in  Atlanta 
the  first  cost  analysis  comparing  the 
nation’s  most  thorough  newspaper 
flexography  project  to  offset  and  let¬ 
terpress  printing. 

Robert  Bowes,  Post  production 
director,  told  E&P  the  long-awaited 
report  would  be  delivered  at  a  general 
session  of  the  ANPA  Operations 
Management  Conference  and  Exposi¬ 
tion  by  Tom  Might,  Post  vice  presi¬ 
dent  for  production.  Bqwes  declined 
to  reveal  any  details. 

For  over  a  year,  the  Post  has  been 
using  an  old  letterpress  press  retrofit¬ 
ted  to  flexography  by  the  makers  of 
Goss  presses.  It  is  the  biggest  flexo 
newspaper  press  in  operation  and  the 
most  extensive  test  of  the  process  at  a 
major  metropolitan  daily.  The  press 
was  used  at  first  to  print  advance  sec¬ 
tions  and  later  on  daily  deadlines. 

The  cost  analysis  is  considered 
important  because  lower  operating 
costs  and  savings  on  waste-paper 
have  been  the  major  attraction  of  flex¬ 
ography  to  newspapers. 

While  developing  polymer  plates 
and  water-based  inks  to  improve  the 
quality  of  flexo  reproduction  in  news¬ 
paper  has  been  a  priority,  the  bottom 
line  is  money. 

The  Post  has  had  a  chance  to  oper¬ 
ate  a  full  eight-unit  flexo  press  head  in 
the  same  environment  as  offset  and 
letterpress  presses. 

The  report  is  being  awaited  by 
newspapers  considering  whether  to 
buy  offset  or  flexo  presses. 

Quebecor  buys 
printing  firm 

The  Eusey  Press  Inc.  of  Leomin¬ 
ster,  Mass.,  has  been  acquired  by 
Quebecor  America  Inc.  for  an  undis¬ 
closed  amount,  the  parent  firm, 
Quebecor  Inc.  of  Canada  recently 
announced. 

The  Eusey  Press,  based  near  Bos¬ 
ton,  operates  one  of  the  largest  com- 
mercid  printing  plants  in  New  Eng¬ 
land.  It  has  a  staff  of  more  than  340 
and  1985  sales  exceeded  $24  million 
(U.S.). 

Quebecor  already  owns  IS  printing 
plants  across  Canada  and  in  the 
United  States.  It  is  also  a  major  dis¬ 
tributor  of  publications,  books  and 
records  in  Quebec. 

Quebecor  publishes  three  daily 
newspapers,  including  Le  Journal  de 
Montreal,  Quebec’s  largest  French- 
language  daily. 
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Extending  life  for 
Letterpress 


TORONTO,  Canada— Crabtree  Vickers  has  introduced  a 
new  keyless  inking  system  to  North  America.  “Civilox” 
extends  letterpress  life  by  improving  letterpress  efficiency. 
At  about  1/10  the  cost  of  a  replacement  press,  a  retro¬ 
fitted  Civilox  system  can  improve  letterpress  reproduction 
quality  and  reduce  production  costs.  At  press  time,  a  total 
of  105  Civilox  orders  had  been  taken  worldwide,  with  51  of 
these  units  already  in  full  operation. 


Superb 

reproduction 

quality 

When  used  in  combination  with  the 
latest  inks,  papers  and  plates,  the 
Civilox  system  can  significantly  in¬ 
crease  reproduction  quality.  This 
is  because  the  short-train  Civilox 
system  yields  comistantly  even  ink 
coverage  automatically  to  produce 
better  solids  and  half  tones. 

Capital  City  Press  in  Baton 
Rouge,  Louisiana  has  begun  run¬ 
ning  tests  to  determine  the  colour 
capabilities  of  Civilox. 

Mr.  Richard  E.  Palmer,  Vice 
President,  News  and  Production, 
is  quoted  as  saying,  “We  originally 
intended  to  convert  five  cylinders 
on  a  test  basis— but  we’ve  achieved 
great  results  after  just  two  con¬ 
versions.  We’re  so  enthusiastic 
that  we’ve  already  sent  Crabtree 
Vickers  a  letter  stating  our  inten¬ 
tion  to  convert  a  total  of  58  cylin¬ 
ders  by  the  end  of  next  year.” 
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INK  CONSUMPTION 


REDUCED  BY 


m 


Civilox  fits 
most  presses 

Civilox  is  not  merely  another  “slip- 
in”  retrofit  device,  but  one  which  is 
specifically  engineered  into  indi¬ 
vidual  existing  presses,  be  they 
black  and  white  or  colour.  These 
include  Crabtree,  M.A.N.,  Goss  and 
WIFAG. 


Civilox  reduces 

production 

costs 

Civilox  systems  require  much  less 
operator  attention,  providing  the 
potential  for  greater  savings.  Be¬ 
cause  ink  mist  is  nearly  eliminated 
and  because  the  Civilox  system 
uses  less  rollers,  you  can  enjoy  sig¬ 
nificant  cleaning  and  maintenance 
savings.  In  addition,  Civilox  can 
provide  savings  as  great  as  these: 

PRINTED  WASTE 


CivUox  at 
the  ANPA 
Exposition 

Visitors  to  the  Crabtree 
Vickers  booth  (No.  2129)  will 
have  the  opportunity  to  talk 
to  actual  users  of  the  Civilox 
system.  In  addition,  Civilox 
demonstration  videos  and 
print  samples  will  be  on  dis¬ 
play.  The  ANPA  exposition 
runs  from  June  21— 25th  in 
Atlanta,  Georgia. 


GSzZCrabtree  Vickers 


Crabtree  Vickers  Incorporated.  New  Jersey 
P.O.  Box  1358, 120  Charlotte  Place,  Enf^lewood  Cliffs 
NJ  07632  Tel.  (201)  568-5980  Telex:  135475 
Crabtree  Vickers  (Canada)  Limited— Toronto 
70  Gibson  Drive,  Unit  5,  Markham,  Ontario  L3R  4C2 
Tel.  (416)  475-8057 


TECHNICAL  BRIEFS 


AP,  Conus  to 
produce  video 
news  service 


The  Associated  Press  and  Conus 
Communications  have  formed  a  joint 
venture  to  produce  a  video  news  ser¬ 
vice  covering  Washington,  D.C.- 
based  events  and  including  video- 
formatted  AP  photos. 

The  service,  TV  Direct,  is  expected 
to  be  available  by  August  without 
exclusion  to  all  television  news  opera¬ 
tions. 

“We  view  this  joint  venture  as  a 
logical  extension  for  AP.  Our  partner¬ 
ship  with  Conus  will  allow  AP  to  offer 
what,  in  effect,  will  be  a  video  news 
wire  of  Washington  events,”  said 
Louis  Boccardi,  AP  president  and 
general  manager. 

He  said  AP  would  use  its  broad¬ 
cast  facilities  in  Washington  for  the 
operations. 

The  service  will  include  three  parts: 
live  and  taped  video  segments  of 
Washington  news  events  provided  by 
Conus  through  its  mobile  satellite 
news  gathering  system;  on-camera 
news  reports  by  AP  broadcast  jour¬ 
nalists  from  locations  around  the 
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Straight  Line 


The  best  for  all  halftone  processes: 
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capital  in  conjunction  with  Conus 
production  teams  and  AP  video¬ 
graphs,  news  photos  and  slides  for¬ 
matted  for  video. 

More  than  600  local  television  sta¬ 
tions  in  the  United  States  are 
equipped  with  fixed-location  Ku- 
band  satellite  receiving  dishes  cap¬ 
able  of  receiving  the  service,  an 
announcement  said. 

According  to  terms  of  the  venture, 
AP  and  Conus  will  share  equally  the 
operations  of  TV  Direct,  and  news 
operations  and  editorial  policies  will 
be  controlled  by  a  joint  management 
committee. 

Transmissions  are  planned  to  use 
the  RCA  Americom  K-2  satellite. 

Conus  is  a  limited  partnership  of  36 
member  television  stations  that  use 
vans  to  transmit  live-  and  field-edited 
reports. 

Bingham  family 
sells  Standard 
Gravure  Corp. 

The  Bingham  family  has  sold  Stan¬ 
dard  Gravure  Corp.  to  an  Atlanta 
businessman  for  more  than  $20  mil¬ 
lion. 

Standard  Gravure,  printers  of  Sun¬ 
day  magazines  and  advertising  inserts 
for  newspapers,  went  to  Michael  D. 
Shea,  31,  just  days  after  the  Binghams 
announced  the  sale  of  the  Courier- 
Journal  and  Louisville  Times  to  Gan¬ 
nett  Co.  for  $300  million. 

The  exact  price  of  Standard  Gra¬ 
vure  was  not  disclosed. 

Shea  said  no  layoffs  were  planned 
at  Standard  Gravure,  which  employs 
about  600  people  at  plants  in  Louis¬ 
ville  and  in  Morristown,  Tenn. 

Shea  founded  Webworks  Inc.,  a 
printing  company,  in  1982,  and  sold  it 
in  1985.  Since  then  he  has  been  with 
Shea  &  Co.  of  Atlanta,  a  printer  and 
distributor  of  retail  advertising. 

BASF  profits 
are  down 

BASF  Corp.  has  reported  group 
sales  of  $4.7  billion  for  the  first  quar¬ 
ter  of  1986,  off  1 . 1%  from  a  year  ear¬ 
lier. 

Pre-tax  earnings  for  the  quarter 
declined  12.4%  for  the  same  period 
compared  with  a  year  earlier. 

Hans  Albers,  board  chairman, 
blamed  “massive  competitive 
changes,”  stemming  from  fluctua¬ 
tions  in  oil  prices  and  foreign 


exchanges,  for  affecting  BASF  and 
other  multinational  companies.  He 
said,  however,  that  “the  horizon 
appears  to  have  cleared.” 

Monotype  reports 
strong  sales 

Monotype  International  has 
reported  its  best  year  in  more  than  a 
decade,  with  sales  of  nearly  £29  mil¬ 
lion. 

Pretax  profits  exceeded  £2.5  mil¬ 
lion,  after  interest  deductions. 

The  company  said  it  sold  254  of  its 
Lasercomp  laser  typesetters,  64% 
more  than  during  1984. 

U.S.  sales  were  especially  good, 
the  company  said,  jumping  from  $3 
million  in  1983  to  $10  million  for  51 
machines  in  1985. 

Recent  installations  include  the 
Chicago  Tribune,  Toronto  Globe  and 
Mail  and  Today  in  the  United  King¬ 
dom. 

PEC  to  upgrade 
presses  at 
N.C.  daily 

The  Winston-Salem  (N.C.)  Journal 
has  contracted  with  Publishers 
Equipment  Corp.  of  Carrollton, 
Texas,  for  modernization  of  the 
inking  system  on  18  press  units  and 
eight  color  decks. 

The  installation  includes  a  digital 
inking  and  ink  control  system. 

In  an  unrelated  announcement, 
PEC  has  named  William  Solomon  as 
executive  vice  president  of  its  sub¬ 
sidiary  King  Press  Corp. 

Triple-I  names 
two  to  Its  board 

Information  International  Inc.  of 
Culver  City,  Calif.,  has  announced 
the  appointment  to  its  board  of 
Thomas  J.  Farrell,  executive  vice 
president  and  business  manager  of 
USA  Today,  and  Stephen  L.  Thomp¬ 
son,  group  president  of  Harte-Hanks 
Direct  Marketing  West. 

Chemco  delivers 
100th  fax  unit 

Chemco  Systems  Co.  Inc.  has 
announced  the  delivery  of  its  100th 
News-Scan  full-page  facsimile  unit  to 
the  Atlanta  (Ga.)  Journal  and  Consti¬ 
tution.  The  order  includes  two  News- 
Scan  1000  senders  and  three  News- 
Scan  1500  film  receivers. 
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New  Canadian  national  weekly  newspaper  shuns  ads 


By  Debra  Gersh 

A  new  national  newspaper  has 
debuted  in  Canada,  a  bi-weekly  called 
the  Independent  —  and  it’s  not  look¬ 
ing  for  advertising. 

Mailed  to  about  300  homes  across 
the  country,  the  Independent  is  a  col¬ 
lection  of  articles,  editorials  and  other 
bits  of  information  from  writers  and 
editors  of  the  local  weeklies  across 
Canada.  It  also  accepts  free-lance 
contributions. 

The  national  Independent  is  an 
offshoot  of  the  local  weekly  Inde¬ 
pendent  in  Elmira,  which  maintains  a 
circulation  of  about  6,500.  The  local 
weekly  was  started  by  Bob  Verdun 
and  his  wife,  Carol,  in  1974  after  he 
was  fired  as  editor  from  the  Elmira 
Signet,  a  now-defunct  weekly  com¬ 
petitor. 

Verdun  decided  to  go  ahead  with 
the  idea  after  getting  positive  feed¬ 
back  about  it  at  a  meeting  in  February 
of  the  Ontario  Community  Newspa¬ 
pers  Association.  The  idea  is  to  solicit 
both  previously  published  and  origi¬ 
nal  columns  and  news  stories  from 
weekly  papers  and  freelancers  across 
Canada  to  give  the  paper  national 
appeal.  The  national  edition  of  the 
Independent  is  given  to  Elmira-area 
readers  as  an  insert  to  the  weekly. 


‘This  is  a  reader’s 
paper,”  he  said.  “We 
don’t  want  to  be  sieves  to 
demographics.” 


“We  intended  to  start  (the  national 
edition)  quietly  and  modestly,”  Ver¬ 
dun  said.  “We  wanted  to  build  up  the 
product.” 

But  the  response  has  been  so  over¬ 
whelming  that  Verdun  expects  to 
exceed  this  year’s  goal  of  1 ,000  sub¬ 
scriptions.  Verdun  had  originally  esti¬ 
mated  that  1 ,000  subscriptions  a  year 
for  the  next  10  years  would  be  what 
was  needed  to  succeed. 

Since  the  fortnightly  edition 
debuted  March  4,  over  300  people 
have  already  subscribed  —  sight 
unseen,  since  there  are  no  newsstand 
sales  —  and  Verdun  said  subscription 
requests  are  coming  in  every  day. 

“It’s  been  far  more  hectic  than  I 
expected,”  he  said.  “The  subscrip¬ 
tion  orders  are  building  a  family  spirit. 
I  want  to  feel  like  I’m  writing  for  one 
reader. _ 
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“It’s  a  small-town  voice  trying  to 
speak  to  a  diverse  community,”  Ver¬ 
dun  said  of  the  national  Independent. 
“Almost  all  the  national  media  is  in 
Toronto,  giving  it  an  urban  viewpoint. 
That  has  its  role,  but  there’s  room  for 
a  small-town,  rural-type  viewpoint.” 

One  of  the  many  unique  character¬ 
istics  of  the  national  is  that  there  is  no 
advertising,  and  Verdun  said  it’s  not 


looking  for  any  —  although  if  some¬ 
one  wants  to  buy  space  Verdun  cer¬ 
tainly  is  not  going  to  turn  him  away. 

“We  wilt  take  advertising,  but  on 
our  terms,”  he  said.  “There’s  an 
irony  there.  National  advertisers 
have  virtually  ignored  the  weeklies. 
Now  we’re  starting  to  get  a  few  nib¬ 
bles,  but  we  haven’t  even  set  rates 
(Continued  on  page  38) 
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Chauvinism 
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and  humiliated.” 

But  when  she  protested  her  treat¬ 
ment  to  team  president  Jerry  Sklar, 
she  said  she  was  told  that  women  did 
not  belong  in  the  locker  room  any¬ 
way,  and  that  those  who  went  there 
did  so  just  to  see  naked  men. 

Ryan,  in  a  recent  telephone  inter¬ 
view,  said  she  left  sports  shortly  after 
that  incident,  but  returned  to  it  four 
months  later.  Since  then  she  said  she 
has  not  had  any  similar  experiences. 

Now  a  sportswriter  for  the  San 
Francisco  Examiner,  Ryan  said  there 
are  more  women  covering  sports  in 
California  than  when  she  was  in  Flor¬ 
ida  —  a  fact  contributing  to  the  Cali¬ 
fornia  teams’  professional  treatment 
of  women  in  their  locker  rooms.  In 
fact,  she  added,  almost  every  news¬ 
paper  in  the  Bay  Area  has  at  least  one 
woman  in  its  sports  department. 

“I  was  skitterish  (about  going  into 
locker  rooms  after  the  USFL  inci¬ 
dent).  It  took  a  lot  of  courage  for  me  to 
go  back,”  Ryan  said.  “I  still  don’t  like 
it,  but  there’s  not  that  terrible  fear 
anymore.” 

When  a  woman  does  go  into  the 
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locker  room,  Ryan  said  she  has  to 
know  exactly  what  she  wants,  who 
she  wants  to  talk  to,  go  directly  to  that 
player,  get  the  quote  and  leave.  Men, 
she  said,  can  go  in  and  wander 
around. 

“You  have  to  act  like  you  belong 
there,”  she  said,  adding  that  players 
can  sense  a  woman  who  is  unsure  of 
herself  —  and  they  will  capitalize  on 
her  insecurities. 

“You  have  to  be  very,  very  profes¬ 
sional,”  Ryan  said.  “If  you  act  very 
professional  —  they  won’t  necessar¬ 
ily  act  professional,”  but  you  will  get 
what  you  need  for  your  story.  “It’s  all 
in  your  attitude  —  and  getting  in  there 
and  getting  out.” 


internai  dispute 
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years.  It  will  become  rather  academic 
and  out  of  touch  with  the  issues  of  the 
profession.  I  have  put  80  to  100  hours  a 
month  on  the  magazine  and  many 
others  have  worked  long  hours.  I  just 
feel  that  those  who  make  that  kind  of 
effort  should  be  supported  and 
encouraged.” 

SNPA  donates  to 
Sarratt  fund 

The  SNPA  and  SNPA  Foundation 
have  each  contributed  $5, (XX)  to  the 
Reed  Sarratt  Memorial  Fund. 

The  memorial  fund  was  established 
by  the  School  of  Journalism  at  the 
University  of  North  Carolina,  Chapel 
Hill,  to  honor  Sarratt,  an  alumnus, 
who  died  March  15. 

Sarratt  was  executive  director  of 
SNPA  for  many  years. 

An  additional  80  friends  and  news¬ 
paper  companies  have  made  dona¬ 
tions  to  the  Sarratt  Memorial  Fund. 
Contributions  may  be  sent  to  Dr. 
Richard  Cole  of  the  UNC  journalism 
school. 

Birmingham  News 
honors  Hanson 

The  Birmingham  News  has  pre¬ 
sented  a  gift  of  $250,000  to  the  Uni¬ 
versity  of  Alabama,  Birmingham,  to 
honor  its  late  publisher,  Clarence  B. 
Hanson,  Jr. 

The  scholarships,  to  be  known  as 
the  Birmingham  News  Clarence  B. 
Hanson,  Jr.  Scholarships,  will  pro¬ 
vide  $2,500  a  year  to  10  incoming 
freshman  who  must  be  residents  of 
Jefferson,  Blount,  Shelby,  St.  Clair  or 
Walker  counties. 


Canadian  weekiy 
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yet. 

“This  is  a  reader’s  paper,”  he  said. 
“We  don’t  want  to  be  slaves  to  demo¬ 
graphics.  We  can’t  lose  enough 
money  to  hurt  us,  and  we’re  prepared 
to  absorb  the  cost.” 

A  yearly  subscription,  25  issues, 
costs  $16  (Canadian),  which  covers 
production  costs  of  those  25  issues 
and  puts  a  little  back  into  the  starting 
expenses.  Subscriptions  from  the 
U.S.  — and  Verdun  said  there  already 
are  some  —  cost  $16  (U.S.),  a  slightly 
higher  fee  to  cover  the  extra  mailing 
costs. 

The  national  paper  runs  only  about 
12  broadsheet  pages,  no  more,  Ver¬ 
dun  said. 

“I  want  people  to  read  it,  rather 
than  be  like  the  chore  of  keeping  up 
with  the  dailies,”  he  added. 

“I  thought  every  two  weeks  is  just 
enough,”  Verdun  continued,  adding 
that  any  less  frequent  and  it  would  not 
have  been  a  newspaper,  and  any  more 
frequent  would  be  too  often. 

“We  really  love  community  life,” 
he  said.  The  national  independent  is 
designed  to  give  local  writers  who 
“love  what  they’re  doing  in  a  small 
town”  a  chance  for  national  exposure 
they  never  would  have  had. 

Right  now,  Verdun  said,  there 
really  is  no  competition  for  the 
national  Independent.  He  said  if 
others  made  an  attempt  at  a  similar 
product  in  another  part  of  the  country 
it  would  be  “fine  if  they  do,”  but  he 
guessed  most  potential  competitors 
will  wait  and  see  how  his  paper  sur¬ 
vives. 

“Profit  is  secondary,”  Verdun  said 
of  the  national  paper,  adding  that  a 
woman  from  Newfoundland,  who 
freelances  for  the  paper,  mirrored  his 
feelings  when  she  wrote  him  that  “I 
think  I  can  re-discover  what  it  is  to 
write  for  the  joy  of  it.” 


Paper  expands 

Miami  (Fla.)  Today,  the  three-year- 
old  newspaper  that  serves  the  heart  of 
Miami’s  office  and  high-rise  com¬ 
munity,  has  expanded  to  Coral 
Gables,  where  more  than  5,(XX)  copies 
are  being  delivered  to  homes  and 
offices. 

Beginning  in  June,  Miami  Today 
will  publish  a  special  section  on  Coral 
Gables  once  a  month.  The  section  will 
be  coordinated  by  Louise  Thompson, 
a  long-time  Gables  resident  who  was 
managing  editor  of  City  Beautiful. 
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President's  trip 

(Continued  from  page  12) 


Reaction  to  developments  about 
terrorism  and  Chernobyl  piled  on  top 
of  summit  news  until  some  correspon¬ 
dents,  especially  those  working 
alone,  were  swamped.  Aggravating 
this  was  lack  of  sleep  and  confusion 
about  filing  from  an  upside-down  time 
zone.  Some  worked  almost  around 
the  clock,  feeling  that  they  had  to 
collect  information  on  Tokyo  time, 
but  write  on  stateside  deadlines. 

But  the  loudest  complaints  came 
from  reporters  using  Radio  Shack 
model  100  and  200  computers,  which 
are  made  in  Japan.  The  reporters,  to 
their  dismay,  discovered  that  at  first 
they  could  not  use  the  machines  for 
direct  dial  calls  to  home  offices. 

“It  was  outrageous,”  said  Cox’s 
Glass.  “And  the  attitude  of  the  Japan¬ 
ese  made  it  more  outrageous.  Their 
purpose  was  to  cripple  the  filing  to  our 
home  office.” 

The  difficulty  was  overcome  some¬ 
what  by  using  special  converters — 
there  were  10,  not  enough — in  the 
filing  center,  or  by  placing  calls 
through  Japanese  operators,  which 
was  slower  and  more  expensive  than 
direct  dialing. 

Commented  a  White  House  staff 
aide;  “Japan  wanted  transmissions  to 
the  United  States  to  carry  a  Japanese 
signal.” 

On  the  way  back  to  the  United 
States,  a  final  press  pool  was  aboard 
the  Reagan  plane.  When  the  aircraft 
stopped  at  Anchorage  to  refuel, 
Cheryl  Arvidson  of  the  Dallas  Times 


Murdoch 

(Continued  from  page  17) 


across  borders. 

Murdoch  was  asked  by  one  dele¬ 
gate  during  the  question  period  about 
his  “reputation  of  interfering  and 
keeping  your  fingers  in  everything.” 

“I  only  know  about  that  from  what 
I  read  in  the  competition,”  Murdoch 
said. 

Despite  that  question,  Murdoch 
was  warmly  received  by  the  group. 
He  was  awarded  the  1986  lAA  Con¬ 
gress  Award  for  distinguished  service 
in  international  advertising  and  mar¬ 
keting  —  the  first  news  media  execu¬ 
tive  to  win  in  its  35  years. 

“Although  he  is  often  accused  of 
sensationalism,  he  nevertheless  owns 
two  of  the  most  respectable  newspa¬ 
pers  in  the  English-speaking  world, 
the  Times  of  London  and  the  Austra¬ 
lian,"  lAA  world  president  A.E. 
Pitcher  said  in  presenting  the  award. 


Herald  rushed  out  a  pool  report  for  all 
the  press.  The  president,  she  said, 
was  sound  asleep. 

Reporters  were  envious. 


Stearns  is  a  freelance  journalist  who 
was  among  those  accompanying  Presi¬ 
dent  Reagan  on  his  trip. 

Detroit  News  pays 
tipster  $4,000 

A  $4,000  “secret  witness”  reward 
was  paid  by  the  Detroit  News  to  a 
tipster  who  helped  solve  the  murder 
of  a  27  year-old  Ypsilanti,  Mich.,  man 
during  the  celebration  of  the  Detroit 
Tigers’  1984  World  Series  victory. 

The  informant,  known  only  to  the 
News  by  a  code  number,  provided 
information  that  led  to  the  arrest  and 
conviction  of  William  “Chick” 
Bryant,  17,  in  the  fatal  shooting  of 
Raymond  Dobryzynski. 

Within  10  hours  after  the  reward 
was  announced  on  Nov.  1,  1985,  the 
tipster  first  made  contact  with  the 
News.  His  information  was  given  to 
homicide  investigators  and  led  to 
Bryant’s  arrest. 

Half  of  the  reward  money  was 
offered  by  the  News  and  the  other  half 
by  the  victim’s  parents. 


New  arts  center 
breaks  ground 

Hastings  College  in  Hastings, 
Neb.,  has  broken  ground  on  the  C.J. 
and  Marie  Gray  Center  for  the  Com¬ 
munication  Arts. 

The  center,  designed  as  a  base  for 
communications  scholarship,  was 
made  possible  by  a  $1  million  grant 
from  Robert  Keith  Gray,  the  Hastings 
native  and  chairman  of  Gray  and  Co. 
Public  Communications  International 
Inc.  of  Washington,  D.C.  It  is  named 
in  honor  of  his  parents. 

“The  Gray  Center  will  be  an  invalu¬ 
able  resource  to  the  College,” 
according  to  Thomas  Reeves,  Hast¬ 
ings  College  president. 

Reeves  said  the  school’s  journalism 
department  will  move  when  the 
building  is  finished,  scheduled  for  the 
fall  of  1987,  and  that  television  pro¬ 
duction  classes  were  to  be  offered  in 
1988  and  radio  production  and  com¬ 
munication  management  facilities 
were  to  follow  the  next  year. 

The  center  will  feature  communica¬ 
tions  technology,  including  satellite 
communications,  for  journalists, 
broadcasters  technicians  and  per¬ 
forming  artists. 
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CIRCULATION  - 

The  importance  of  a  good  circulation  director 


By  M.L.  Stein 

Circulation  responsibility  is  the 
most  difficult  in  newspaper  manage¬ 
ment  and  circulation  directors  “can 
no  longer  think  in  simple  straight-line 
terms  about  the  present  and  future.” 

This  was  the  word  given  publishers 
by  John  B.  Raytis,  general  manager  of 
the  Fresno  (Calif.)  Bee. 

“Circulation  executives  represent 
your  newspaper  to  more  of  the  public 
on  a  personnel  basis  than  any  other 
executive,”  he  said  at  the  recent  con¬ 
vention  of  the  American  Newspaper 
Publishers  Association. 

In  a  panel  on  circulation’s  role  on 
the  newspaper  management  team, 
Raytis  also  contended  that  circulation 
managers  are  responsible  for  more 
payroll  people  than  other  executives 
and  for  substantial  expenditures  and 
revenue. 

“They  also  have  the  responsibility 
of  increasing  circulation  penetration 
which,  in  addition  to  profits,  is  a  key 
measure  of  success,”  he  declared. 

For  that  reason,  according  to  Ray¬ 
tis,  publishers  and  general  managers 
should  expect  circulation  directors  to 
be  competent  administrators,  who 
can  select  key  personnel  and  properly 
train  them.  He  added  that  the  direc¬ 
tors  should  have  some  knowledge  of 
economics  to  be  able  to  put  together  a 
budget,  achieve  planned  commit¬ 
ments  and  respond  quickly  to  shifts  in 
the  economy. 

“They  have  to  be  an  office  man¬ 
ager,  auditor  and  a  credit  manager 
and  have  a  sound  knowledge  of  com¬ 
puterization,”  the  panelist  continued. 

Raytis  also  stressed  the  importance 
of  circulation  directors  being  “all- 
around  newspaper  people,”  who 
understand  advertising  department 
problems,  production  requirements 
and  the  advertising  and  editorial  influ¬ 
ences  affecting  production  schedules. 

The  Bee  circulation  head  said  cir¬ 
culation  executives  may  be  able  to 
help  editorial. 

“While  it’s  true  that  we  must  let 
editors  edit  the  newspaper,  it  is  also 
true  that  the  circulation  executive 
knows  more  about  selling  the  newspa¬ 
per  to  its  market  than  does  the  edi¬ 
tor,”  Raytis  contended. 

“The  editor  is,  to  a  certain  extent, 
sheltered  from  the  ravages  of  the 
subscriber.  .  .  .On  the  other  hand, 
the  circulation  executive  is  constantly 
confronted  with  the  whims  and 
rapidly  changing  attitudes  of  sub¬ 
scribers.  (He)  must  be  able  to  inter¬ 


pret  to  the  publisher  and  editor  in  an 
effectively  diplomatic  dialogue  what 
subscribers  and  ex-subscribers  are 
thinking  about.” 

If  all  that  wasn’t  enough,  Raytis 
also  suggested  that  the  circulation 
director  must  be  a  transportation 
expert,  know  labor  law  and  be  a 
“homespun  lawyer.” 

The  need  for  top-quality  circulation 
managers  also  was  stressed  by  Steve 
Hesse,  Gannett  regional  circulation 
director  in  Arlington,  Virginia. 


“Why  can’t  we  recruit  the  right 
type  of  people?”  he  asked. 
“Turnover  in  circulation  is  the  high¬ 
est  of  any  part  of  the  paper.” 

Hesse  urged  that  entry-level  circu¬ 
lation  managers  be  picked  for  their 
skill  in  working  with  carriers  and  their 
parents  as  well  as  with  “unhappy  cus¬ 
tomers.” 

He  suggested  that  these  managers 
have  a  “strong  work  ethic,”  noting 
that  they  may  have  to  put  in  12  to  14 
hours  a  day.  Other  attributes,  he  said, 
should  include  time-management 
skills  and  flexibility. 

“They  should  regard  circulation  as 
a  career,  not  just  a  job,”  he  declared. 
“They  should  be  able  to  work  inde¬ 
pendently  without  day-to-day  super¬ 
vision  and  be  able  to  motivate  car¬ 
riers.” 

Mid-  to  upper-level  circulation 
executives  ought  to  be  “goal 
oriented”  and  have  strong  budgeting 
and  planning  skills,  Hesse  advised. 

They  should  be  able  to  delegate 
responsibility  but  not  abdicate  their 
own  responsibility,  he  continued. 
They  also  must  be  able  to  teach  and 
develop  personnel,  he  said. 

A  third  panelist,  Booker  Izell,  bulk 
distribution  director  of  the  Atlanta 
Constitution  and  Journal,  asserted 
that  an  International  Circulation 
Managers  Association  survey  last 
year  showed  that  non-whites  are  not 
being  promoted  to  higher  manage¬ 
ment  levels  and  that  most  female 
managers  were  still  in  the  customer 
service  or  sales  manager  area. 

Izell  said,  however: 

“Some  companies  need  a  struc¬ 


tured  affirmative  action  program 
when  minority  employment  is  clearly 
excluded  from  the  work  force.  Others 
need  what  1  call  a  meaningful  manage¬ 
ment  affirmative  action  program. 
This  is  a  situation  where  you  have  a 
great  percentage  of  minorities  in  entry 
level  jobs.  .  .  .But  for  them  to  have 
the  opportunity  to  advance,  the  CEO 
down  to  front-line  supervisors  must 
be  sensitive  and  take  action  in  making 
sure  these  minorities  have  the  oppor¬ 
tunity  to  be  trained  and  interviewed 


for  higher  positions  in  circulation 
management.” 

Izell  praised  ANPA’s  decision  to 
pledge  $500,000  for  training  and 
development  of  minorities  over  the 
next  five  years  and  ICMA’s  creation 
of  a  speaker’s  bureau  on  training 
minorities  for  the  newspaper  busi¬ 
ness. 

Altogether,  he  reported,  31  differ¬ 
ent  organizations  are  cooperating  on 
newspaper  minority  projects. 

New  Hampshire 
weekly  gets 
aggressive 

Harlow  C.  Ide,  publisher  of  the 
New  Hampshire  Times,  is  attempting 
to  boost  his  weekly’s  circulation  with 
a  series  of  direct  mailings. 

The  15-year-old  alternative  publi¬ 
cation  has  a  10,500  circulation  and 
costs  600  a  copy.  The  first  stage  of  the 
TMC  mailing  was  slated  for  the  Man¬ 
chester  area,  where  50,000  copies  of 
the  newspaper  were  delivered  via 
direct  mail. 

Different  areas  were  targeted  in 
successive  weeks,  and  by  late  April, 
the  New  Hampshire  Times  was 
mailed  to  every  one  of  the  state’s 
395,000  households,  according  to  Ide. 
After  that,  mailings  were  scaled 
down,  with  an  expected  circulation  of 
250,000  by  September  in  Hillsbor¬ 
ough,  Rockingham  and  Merrimack 
counties. 

The  last  profitable  year  for  the 
paper  was  1978  and  Ide’s  group  is  the 
fourth  owner  in  five  years. 


“While  it’s  true  that  we  must  let  editors  edit  the 
newspaper,  it  is  also  true  that  the  circulation  executive 
knows  more  atx)ut  selling  the  newspaper  to  its  market 
than  does  the  editor,”  Raytis  contended. 
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Picture  editing 
schoiarship 
to  be  awarded 

Through  funds  raised  from  the 
interdisciplinary  graphics  confer¬ 
ence,  the  graphics  department  of  the 
Pittsburgh  Press  will  award  a  $1,500 
scholarship  to  a  journalism  major 
wishing  to  pursue  a  career  as  a  news¬ 
paper  picture  editor. 

In  announcing  the  1986  scholarship 
at  the  closing  session  of  The  Pitts¬ 
burgh  Conference,  chairman  J.  Bruce 
Baumann,  assistant  managing  editor/ 
graphics,  said  applicants  must  show 
aptitude  and  potential  in  the  area  of 
picture  editing  and  visual  communi¬ 
cation. 

Applicants  must  be  registered  in  a 
recognized  four-year  college  or  uni¬ 
versity  having  courses  in  photojour¬ 
nalism  and  he  or  she  must  have  at 
least  one-half  year  of  schooling 
remaining  at  the  time  of  the  award, 
which  will  be  made  in  August. 

Application  form  and  a  representa¬ 
tive  selection  of  work  must  be  post¬ 
marked  by  August  1.  The  form  and 
further  details  may  be  secured  by  con¬ 
tacting  J.  Bruce  Baumann,  Pittsburgh 
Press  Picture  Editing  Scholarship,  34 
Blvd.  of  the  Allies,  Pittsburgh,  Pa. 
15230.  (412)  263-1502. 


Photo  conference 

(Continued  from  page  19) 


The  conference  had  a  dramatic 
opening  with  a  multi-media  showing 
of  the  1986  National  Press  Photo¬ 
graphers  Association  Pictures  of  the 
Year  winners.  Len  Lahman,  interim 
instructor  at  the  University  of  Mis¬ 
souri  while  on  leave  from  the  San 
Jose  Mercury  News,  produced  the 
show. 

Steve  Ringman,  the  San  Francisco 
Chronicle  staff  photographer  who  has 
won  the  top  title  of  Newspaper  Photo¬ 
grapher  of  the  Year  twice  in  the  last 
three  years,  gave  a  slide  presentation 
of  his  winning  portfolio  as  did  his 
close  rival  for  the  1986  title,  John 
Kaplan,  staff  photographer  for  the 
Pittsburgh  Press,  who  was  runner-up. 

Ringman  described  himself  as  a 
people  photographer — “a  chame¬ 
leon,  I  get  along  well  with  people.” 
He  added,  “I  don’t  like  media  jos¬ 
tling.” 

He  found  producing  his  second 
winning  portfolio  “a  challenge.” 

Very  little  of  the  slide  presentation 
was  made  outside  the  San  Francisco 
Bay  area. 


ASSIGNMENT:  Design  a  section  front  for  a  doily  newspaper  using  a 
budget  of  stories  and  photos  supplied  by  The  Pittsburgh  Conference  staff 
and  use  the  Apple  AAacintosh  to  set  flogs,  headlines  and  graphics.  Concen¬ 
tration  combined  with  puzzlement  was  evident  as  a  majority  of  attendees 
confronted  this  hands-on  assignment  for  the  first  tinte. 


Ringman  always  carries  a  camera, 
“for  the  newspaper  and  for  myself  ” 
he  said. 

He  likes  to  be  close  to  his  subject 
matter  and  considers  his  fine  arts 
interests  and  journalism  have 
“worked  out”  with  the  combination 
resulting  in  photography  that  reads 
clearly  in  the  newspaper. 

He  said  there  is  more  to  sports 
photography  than  the  action: 
“Moments  are  more  special  than  just 
the  action.”  And  the  Photographer  of 
the  Year  doesn’t  like  to  be  out  days 
and  days  on  an  assignment.  A  five- 
hour  period  should  get  the  most  of  it, 
he  added  as  an  aside. 

Heinz  Kluetmeier,  staff  photogra¬ 
pher  for  Sports  Illustrated  and  for¬ 
merly  with  the  Milwaukee  Journal, 
was  one  of  the  photographers  giving  a 
slide  presentation.  He  also  said  he 
likes  to  capture  subtle  emotional 
responses  which  are  often  hard  to  get. 

The  conference  faculty  included: 
David  Gray,  managing  editor/graph¬ 
ics,  the  Providence  Journal-Bulletin; 
Tom  Porter,  assistant  managing  edi¬ 
tor/graphics,  the  Orange  County 
(Calif.)  Register;  Terry  Eller,  assis¬ 
tant  director  of  the  Institute  of  Visual 
Communication  at  Ohio  University; 
David  Miller,  art  director  of  USA 

‘Epicure’  launched 

The  San  Francisco  Examiner 
launched  an  expanded  food  section, 
Epicure,  on  May  21.  It  will  appear 
every  Wednesday. 


Today;  and  Nigel  Holmes,  executive 
art  director  of  Time  magazine. 

A  further  report  on  the  conference 
will  appear  in  next  week’s  issue. 


PHObtj 


NEW!  SSTE-2024SB  CAMERA 

All  the  electronics  you  need  for  superb  shots: 

•  Touch-activated  controls  with  8  memories 
to  store  exposure  data  for  lighting  functions 

•  L.E.D.  digital  light  integrator  programs 
exposures  to  tenths  of  a  second/light  unit 

•  Touch-activated  keypad,  2-way  vacuum 
back,  flash  lamp,  transparency  opening  — 

all  on  8y2-ft.  bed 

•  500%  (5X)  enlargements  to 
20%  (5X)  reductions 

•  Screw-drive  or  cable-drive 

•  12-ft.  bed  model  also 


Hi 


All  this  PLUS 
RODENSTOCK  LENS! 


ennnc  Model  SSTE-2024SB 

'^9999.  2(rx24-on8'/i 
screw-driven  bed. 

Write  Dept.  100-EP 

nuArc  company,  inc. 

6200  W.  Howard  St.,  Niles  (Chicago),  IL  60648-3404 
312-9674400 
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Advertising  Data 

April  1986/1985 
ADVERTISING  DATA 
SUPPLIED  BY  PUBLISHER 


FUURUN  PART  RUN  FULL  RUN  PART  RUN 


Post  Herald-m 
ROP  Locol. 
Preprint  Lo  al 

ROP  NotioTKil . 

Preprint  Notionol.. 

Classified . 

Total . 


•IRMINOHAM,  AlA. 

32,313 

5,842 

4,502 


1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

ANAHIIM  CALIF. 

Bulletin-e 

ROP  Locol . 

40,778 

42,101 

Preprint  Local . 

23,168 

22,818 

ROP  Notional . 

17,119 

17,669 

preprint  Notional . 

9,812 

5,387 

Classified . 

14,191 

11,402 

GRAND  TOTAL.  .. 

...  105,088 

99,377 

ARLINGTON  HdOHTS,  ILL. 

Doily  Herold-m 

ROP  Local . 

61,420 

22,832 

56,733 

Preprint  Local . 

6,232 

60,061 

8,451 

ROP  National . 

1,233 

459 

921 

ClossifiBd . 

49,446 

42,936 

GRAND  TOTAL . 

118,331 

83,372 

109,041 

AUlURNp 

WASH. 

Globe  News-m 

ROP  Locol . 

17,036 

15,713 

Preprint  Local . 

42 

35 

ROP  Notional . 

646 

684 

Clossified . 

..  19,956 

GRAND  TOTAL . 

37,638 

36,501 

'  News-e 

ROP  Local . 

Preprint  Local . 

ROP  Notional 
Preprint  Notionol., 

Classified . 

Total . 


Nes*s-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.. 

Clouified . 

Totol . 


51,386 

94,043 


44,202 

14,059 

4,618 

235 

45,316 

108,430 


30,217 

11,834 

5,928 

4,578 

28,330 

80,887 


GRAND  TOTAL .  283,360  14,547 


19,012 

45,716 

312 


Kennebec  Joumol-m 


ROP  Local . 

29,729 

29,857 

Prep-int  Local . 

56,853 

2,404 

47,378 

ROP  Notional . 

1,556 

2,539 

Preprint  Notional . 

637 

Classified . 

21,929 

18,291 

GRAND  TOTAL.. 

....  110,704 

2,404 

98,065 

RANOOR 

p  ME. 

News-m 

ROP  Local . 

20,812 

3,629 

25,617 

Preprint  Local . 

25,936 

16,019 

26,210 

ROP  National . 

2,024 

2,432 

Preprint  National . 

243 

1,620 

Classified . 

15,589 

14343 

Total . 

64,604 

19,648 

70,722 

News-S 

ROP  Local . 

8,277 

938 

7,530 

Preprint  Locol . 

1,729 

2,810 

ROP  Notional . 

502 

1,110 

Preprint  Notional . 

7,331 

3,119 

CloUrfied . 

8,137 

7.928 

Totol 

25,976 

3,748 

19,687 

GRAND  TOTAL... 

90,580 

23,396 

90,409 

■SATRICip 

NER. 

Doily  Sun-e 

ROP  Local . 

17,896 

1,799 

16,882 

Preprint  Local . 

23,736 

7,482 

22,833 

ROP  Notional . 

1,415 

747 

Preprint  Notional . 

258 

Classified . 

4.012 

599 

5,020 

GRAND  TOTAL... 

48,063 

9,880 

46,448 

RENNINOTON,  VT. 

Bonner-m 

ROP  Locol . 

10,551 

10,640 

Preprint  Locol . 

1,913 

1,858 

ROP  Notional . 

649 

652 

ClossifiBd . 

11,478 

GRAND  TOTAL  .. 

24,591 

22,432 

News-o/d 

-  ROP  Locol . 

65,040  Preprint  Local 
ROP  Notionol 

Preprint  Notional . 

Classified . 

Total . 

News-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Totol . 

GRAND  TOTAL.. 


Free  Press-m 

-  ROP  Local . 

641  Preprint  Local . 

ROP  Notional _ 

Preprint  Notionol.. 

Clossified . 

Totol . 

4,547 

Free  Press-S 

ROP  Locol . 

Preprint  Locol . 

_ W  ROP  Notional . 

16,810  Preprint  Notional.., 

Classified . 

Totol . 


■UPFALO,  N.Y. 

36,075 

20,064  19,66 

9,607 

38,250  _ 

103,996  19,661 


22,911 

12,144 

3,796 

11,906 

50,757 

154,753 


29,700 


35,904 

55,572 


39,788 

6,444 

4,936 

385 

35,532 

87,085 


42,947 

8,828 

5,511 

385 

36,800 

94,471 


29,146 

12,110 

5,277 

2,654 

24,702 

73,889 

255,445 


37,907 

20,592 

8,605 

34,107 

101,211 

24,016 

6,050 

3,412 

3,300 

10,143 

46,921 

148,132 


13,481 

396 


1986 

1985 

FULL  RUN 

PART  RUN 

FULL  RUN 

Tribune-S 

ROP  Local . 

33,708 

47,103 

33,841 

Preprint  Local . 

12,240 

40,240 

16,650 

ROP  Notionol . 

18,862 

1,650 

16,329 

Preprint  Notional . 

11,475 

9,900 

9,450 

Classified.. 

67,163 

11,021 

Total . 

143,448 

109,914 

139,764 

GRAND  TOTAL.  .. 

..  275,524 

409,580 

286,291 

COLUMIUS,  NER. 

Telegrom-e 

ROP  Local . 

25,946 

30,106 

Preprint  Local . 

13,315 

8,980 

ROP  Notional . 

1,937 

1,292 

Preprint  Notional . 

110 

170 

Classified.. 

9,459 

GRAND  TOTAL . 

50,767 

50,573 

DHROIT, 

MICH. 

News-o/d 

ROP  Local . 

66,566 

34,261 

65,252 

Preprint  Local . 

7,289 

19,419 

8,322 

ROP  Notional . 

12,685 

694 

14,639 

Preprint  Notionol . 

344 

474 

1,967 

Classified... 

86,850 

Total . 

173,724 

54,848 

163,985 

News-S 

ROP  Local. 

39,177 

3,579 

37,068 

Preprint  Local . 

13,469 

46,548 

17,185 

ROP  Notionol . 

7,599 

149 

8,599 

Preprint  Notional . 

8,842 

223 

2,767 

Clouified.... 

46.718 

42,718 

Total . 

115,805 

50,499 

108,337 

GRAND  TOTAL . 

289,529 

105,347 

272,322 

DOVER, 

DEL. 

State  News-m 

ROP  Local . 

52,103 

51,056 

ROP  Notional . 

1,463 

665 

Classified . 

26,908 

20,607 

GRAND  TOTAL . 

80,474 

72,328 

■UILINOTON,  VT. 


IDMONTON,  AITA. 


45,448 

45,004 

ROP  Local . 

..  1,107,098 

1,063,333 

35,713 

30,562 

Preprint  Locol . 

..  1,031,154 

710,797 

4,012 

3,725 

ROP  Notionol . 

304,328 

301.775 

330 

1,811 

Preprint  Notionol . 

33,236 

28,598 

30.245 

26,097 

Clossified . 

846,758 

766,278 

115,748 

107,199 

GRAND  TOTAL . 

3,322,574 

2,870,781 

732 

2,220 


1.620 


14,516 
13,385 
887 
8,203 
7,968 
44,959 

GRAND  TOTAL .  160  707 


CAtOAir,  ALTA. 

_  Herold-m* 

4,572  ROP  Local .  1,116,093 

Preprint  Local .  907,888 

ROP  Notionol .  448,347 

Preprint  Notionol .  19,065 

Classified .  773,660 

GRAND  TOTAL .  3,265,053 


21,382 


1,601 

8,643 


_ roe 

10,952 


Note;  figures  given  in  modulor  ogote  lines 


News-Go2ette.eS 

ROP  Locol . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional.... 
Classified . 


CHAMFAION,  ILL. 

56,038 

91,461 

3,401 

11,868 

33,165 


GRAND  TOTAL .  195,933 


14,973 

11,691 

1,067 

5,787 

8,042 

41,560 

148,759 


1,092,333 

613,024 

460,885 

20,491 

677,068 

2,863,821 


54,115 

62,436 

2,539 

9,417 

32,247 

160,754 


NOTE:  Figures  given  in  modulor  ogote  lines  (6  column  format). 

IL  DOaADO,  ARK. 


ROP  Locol . 

23,191 

21,341 

Preprint  Local 

38,703 

32,250 

ROP  Notional 

1,274 

1,164 

Preprint  Notional . 

387 

Clossified . 

12,672 

11,459 

GRAND  TOTAL . 

75,840 

66,601 

FORT  LAUMRDAIE,  FLA. 

News/Sun-Sentinel-mS 


ROP  Locol . 

180,744 

76,581 

192,344 

Preprint  Local . 

60,252 

77,116 

54,117 

ROP  Notional . 

20,966 

363 

18,631 

Preprint  Notional . 

9,622 

1,494 

6,868 

Clossrfied . 

180,720 

32,844 

174,601 

GRAND  TOTAL... 

452,304 

188,398 

446,561 

FORT  WORTH,  nX. 


‘Indicates  newspapers  reporting  figures  in 
lines. 


ROP  Local . 

62J19 

98,130 

63,967 

80,353 

Preprint  Local . 

2,915 

25,763 

9,665 

7,675 

ROP  Notionol . 

21,943 

6,158 

26,251 

6,774 

Preprint  Notionol . 

2,700 

1,350 

2,925 

Clossified . 

...  44,899 

166,915 

45,294 

139,819 

Totol . 

...  132,076 

299,666 

146,527 

237,546 

Stor-Telegrom-m 

ROP  Local .  87,033 

Preprint  Locol .  41,056 

ROP  Notional .  9,072 

Preprint  Notional . 

ClosiifwL .  175,173 

Totol .  312,334 

Stor-Telegrom-e 


44,320 

44,306 


88,227 
22,381 
10,414 
1,300 

_  192,460 

88,626  314,802 


44,320 

44,306 


66,287 

22,381 

10,436 

1,300 

148,226 

248,630 


PART  RUN 


37,653 

28,515 

1,772 

2,475 

11,793 

82,208 

319,754 


28,342 

12,799 

1,010 


42,151 


4,359 

24,858 

474 

3,810 


33,501 

75,652 


74,360 

131 

15,951 

90,442 


36,429 

26,281 


62,710 


36,429 

26.281 


62,710 
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1986 


198S 


1986 


1985 


1985 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Stor-Telegrom-S 

ROP  Locol . 

38,061 

40,983 

41,672 

29,783 

Preprint  Local . . 

32,324 

8,274 

23,846 

12,460 

ROP  Notional . 

3,774 

3,840 

Preprint  Notionol . 

12,090 

780 

8,710 

Clossified . 

72^231 

79.222 

Totol . 

158,480 

50,037 

157,290 

42,243 

GRAND  TOTAL . 

726,990 

227,289 

720,722 

167,663 

OailNMURO,PA. 

Tribune-Review-m 

ROPLocol . 

28,160 

30,886 

Preprint  Local . 

20,518 

18,938 

30,396 

2,064 

ROP  Notionol . 

2,780 

1,744 

Clouified . 

27,913 

25,428 

Totol . 

79,371 

18,938 

88,454 

2,064 

Tribune-Review-S 

ROP  Locol . 

27,326 

33,658 

Preprint  Locol . 

14,756 

9,848 

18,239 

ROP  Notional . 

1,291 

668 

Preprint  Notional . 

2,210 

3,900 

Clouified . 

14,684 

12.296 

Total. 

60,267 

9,848 

68,761 

GRAND  TOTAL . 

139,638 

28,786 

157,215 

2,064 

HOUSTON,  TIX. 

Houston  Chronicle-o/d 

ROP  Locol . 

103,122 

14,554 

122,099 

7,502 

Preprint  local . 

17,173 

57,479 

9,804 

50,983 

ROP  Notional . 

40,832 

3,552 

45,514 

1,110 

Preprint  Notional . 

7,870 

804 

871 

6,600 

Clouified 

231,507 

20 

295,028 

GRAND  TOTAL . 

400,504 

76,409 

473,316 

66,195 

INDMNAPOLIS,  IND. 

Stor-m 

ROPLocol . 

65,580 

1,700 

62,611 

2,201 

Preprint  Local . 

3,358 

1,668 

ROP  Notional . 

4,523 

5,646 

Preprint  Notional . 

30 

282 

Clouified . 

55,071 

53,616 

Total., 

125,174 

5,088 

121,873 

4,151 

News-e 

ROP  Locol . 

43,333 

1,700 

37,393 

2,201 

Preprint  Local . 

3,358 

1,647 

ROP  Notional . 

4,208 

5,437 

Preprint  Notional . 

30 

282 

Clouifiod 

53.383 

52,262 

Total.. 

100,924 

5,088 

95,092 

4,130 

Stor-S 

ROP  Locol . 

32,623 

33,414 

Preprint  Local . 

1,292 

7,780 

1,504 

7,899 

ROP  Notional . 

2,538 

2,796 

Preprint  Notional . 

3,342 

2,080 

Clouified . 

37.865 

37.465 

Total . 

77,660 

7,780 

77,259 

7,899 

GRAND  TOTAL . 

303,758 

17,956 

294,224 

16,180 

Kim,  WASH. 

News-Joumol-m 

ROP  Locol . 

19,174 

17,957 

Preprint  Local . 

56 

38 

ROP  Notionol . 

962 

603 

Clossifiod. 

19,956 

20.104 

GRAND  TOTAL . 

40,092 

38,664 

LINCOLN 

Nil. 

Joumol-Stor>meS 

ROP  Locol . 

54,512 

54,702 

Preprint  Local . 

50,768 

37,226 

ROP  Notionol . 

2,633 

2,692 

Preprint  Notional . 

7,922 

6,067 

Clossifiod . 

40,802 

32,462 

GRAND  TOTAL . 

156,637 

133,149 

LOUISVILLI,  KT. 

Couri*r-Joumol-m 

ROPLocol . 

66,543 

23,054 

65,417 

19,518 

Preprint  Locol . 

20,203 

15,639 

ROP  Notional . 

4J01 

4J29 

150 

Preprint  Notional . 

1,246 

Classified 

35.984 

35,118 

Totol... 

106,828 

43,257 

104,864 

36,553 

‘Indicates  newspapers 

reparting  figures  in 

lines. 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1986 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Times-* 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clouified . 

Total . 


66,127 

47,237 

65,056 

31,211 

Telegroph-S 

ROPLocol.. 

17J62 

4,067 

25,113 

4,190 

15,639 

42 

Preprint  Local . 

ROP  Notional . 

18 

524 

35^83 

3.589 

34,649 

1,246 

4.587 

Clouified.... 

..  8,364 

26,250 
113,106 

106,077 

75,939 

103,897 

52,725 

GRAND  TOTAL . 

91^ 


Courier-Joumol-S 


ROP  Local . 

42,436 

303 

42,410 

563 

Preprint  Locol . 

58,575 

47,990 

ROP  Notional . 

3,406 

36 

2,066 

54 

Preprint  Notional . 

Clouified . 

.  19,845 

7,869 

19,665 

64,141 

5,079 

Total . 

.  65,687 

66,783 

53,686 

GRAND  TOTAL . 

278,592 

185,979 

272,902 

142.964 

Convnerciol  Appeol-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notionol . 

Clouified . 

MIMAHIS, 

58,637 

23,865 

6,218 

54,142 

TINN. 

39,295 

43,618 

2,040 

238 

57,404 

20,130 

6,387 

1,296 

44,844 

38,581 

31,550 

1,653 

88 

Totol . 

142,862 

85,191 

130,061 

71,872 

Commercial  Appeol-S 

ROP  Locol . 

25,898 

25,052 

Preprint  Local . 

27,014 

10,890 

23,459 

10,285 

ROP  Notional . 

4,528 

3,369 

Preprint  Notional . 

8,554 

6,225 

Clouified . 

31,367 

26.693 

Totol . 

97,361 

10.890 

84.798 

10J85 

GRAND  TOTAL . 

240,223 

96,081 

214,859 

82,157 

AAONMOUTH,  ILL. 


Review  Atlos-e 

ROPLocol .  14,062  11,384 

Preprint  Locol .  7,232  10,695 

ROP  Notional .  572  282 

Classified .  2,675  3,140 

GRAND  TOTAL .  24,541  25,501 


Note:  Effective  April  1986,  the  Telegraph  began  o  Sunday  puhlicotion; 
consequently,  there  are  no  comparable  1985  figures. 


PIASHVILLI,  HNN. 

Tennessean-m 


ROP  Local . 

Preprint  Locol . 

ROP  Notional 

Preprint  Notionol . 

Clouffied.... 

53,554 

31,769 

5,722 

133 

32,798 

60,276 

19,913 

5,527 

1J27 

29^641 

116,584 

Total . 

123,976 

Bonner-e 

ROPLocol . 

56,041 

60,122 

Preprint  Local 

31,769 

19,913 

ROP  Notional 

5,838 

5,535 

Preprint  Notional . 

133 

1,229 

Clouified.... 

32441 

Total . 

126,322 

115,899 

Tennesseon-S 

ROPLocol . 

33,507 

35,289 

Preprint  Local 

23,022 

24,452 

ROP  Notional 

2,893 

2,051 

Preprint  Notional . 

7,644 

5,724 

Clouified . 

22,556 

19.657 

Totol . 

89.622 

87,173 

GRAND  TOTAL .  339,920  319,656 


NIW  MUNSWICK,  NJ. 

Home  News-o/d 


ROP  Locol . 

33,552 

36,197 

Preprint  Local . 

18,924 

11,480 

ROPNotionol 

4,212 

2»U 

Preprint  Notional . 

528 

Clouified . 

33,784 

27,582 

Total . 

...  100,597 

88,376 

AAONnMY,  CALIP. 


Peninsulo  Herald-m 

ROPLocol .  33,805  37,862 

Preprint  Local .  57,262  1,170  45,184  390 

ROP  National .  3,745  3,676 

Clossified .  29J70  _  29,469  _ 

Total .  124,182  1,170  116,191  390 

Peninsulo  Herald-S 

ROP  Locol .  7,790  9,220 

Preprint  Local .  17,128  1,040  22,856 

ROP  Notional .  676  495 

Preprint  Notional .  520 

Classified .  10,621  10,309 

Totol .  36,215  1,040  43,400  _ 

GRAND  TOTAL .  160,397  2,210  159,591  390 

AAONTNIAL,  GHli. 

Ga»tte-m’ 

ROP  Local .  1,008,756  930,628 

Preprint  Local .  969,315  617,754 

ROP  Notional .  374,728  400,617 

Preprint  Notional .  78,504  35,827 

Classified .  738,416  623,262 

GRAND  TOTAL .  3,169,719  2,608,088 

Note:  Figures  given  in  modular  agate  lines. 

AAONTRIAL,  QUI. 

Le  Devolr-m* 

ROPLocol .  152,597  174,431 

ROP  Notional .  61,560  103,757 

Clossified  .  40,182  9,225 

GRAND  TOTAL .  254 J39  287,413 


Note:  Figures  given  in  modular  agote  lines. 


PIASHUA,  N.H. 

Telegroph-e 

ROP  Locol .  43,032  50,964 

Preprint  Local .  36  43 

ROPNotionol .  3>18  3,349 

ClossifM. .  40J70  37,010 

Totol  86,856  91,323 


Home  News-S 


ROPLocol . 

18,845 

16,894 

Preprint  Locol 

30,090 

23,964 

ROP  Notional . 

1,076 

1,171 

Preprint  Notional . 

528 

478 

Clouified . 

18,937 

15,691 

Total . 

71,594 

61,068 

GRAND  TOTAL.. 

.  172,191 

149,444 

NIW  CASni,  PA. 

News-e 

ROPLocol . 

31,821 

33,325 

Preprint  Local . 

25,671 

1,806 

26,058 

516 

ROP  Notional . 

2,027 

2,136 

Classified . 

17.008 

15,443 

GRAND  TOTAL.. 

76,527 

1,806 

76,962 

516 

NIW  NAVINp  CONN. 

Joumol-Courier-m 

ROP  Locol . 

49,792 

70,696 

Preprint  Locol . 

9,072 

5,292 

ROP  Notional . 

6,087 

6,525 

Preprint  Notional . 

882 

1,260 

Clouified . 

26.266 

22.644 

Totol . 

83,027 

9,072 

101,125 

5,292 

Register  *e 

ROP  Locol . 

51,405 

10,147 

42,190 

10,234 

Preprint  Local . 

15.687 

16,128 

8,316 

17,388 

ROP  Notionol . 

6,208 

139 

5,177 

139 

Preprint  Notional . 

1,386 

U60 

Clossified . 

31,335 

27,659 

Totol . 

106,021 

26,414 

84,602 

27,761 

Register-S 

ROP  Locol . 

36,487 

32,637 

Preprint  Locol . 

46,179 

19,656 

32,382 

15,120 

ROP  Notional _ 

3,006 

3,277 

Preprint  Notional . 

11,466 

7,560 

Clouified . 

17,146 

15,537 

Totol . 

...  114,284 

19.656 

91J93 

15,120 

GRAND  TOTAL.... 

...  303J32 

55,142 

277,120 

48,173 

(Continued 

on  page  44) 
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1986 


198S 


1986 


1985 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NIWPOKT  NIWS,  VA. 


Daily  Pnu-mS 

ROPLocol .  56,453  53,900 

Proprint  locol .  14,171  14,149  9,984  12,156 

ROP  Notional .  3,304  4,076 

Preprint  Notional .  384  731 

ClouifM .  53,102  44,656  _ 

Total .  127,030  14,533  113,347  12,156 

Timts-Herald-e 

ROP  Local .  46,946  43,938 

Preprint  locol .  14,171  15,087  9,984  11,895 

ROP  Notional .  3,551  3,836 

Preprint  Notionol .  384  731 

Clostified .  38,343  33,687  _ 

Totol .  103,011  15,471  92,176  11,895 

Doily  Press-S 

ROP  Local .  26,400  30,073 

Preprint  Local .  30,456  3,346  10,368  15,951 

ROP  Notional .  829  934 

Preprint  Notional .  8,736  5,760  256 

Closiified .  15,859  _  15,014  _ 

Total .  73,544  12,082  62,149  16,207 

GRAND  TOTAL .  303,585  42,086  267,672  40,258 

NOVOUC  VA. 

Virginian  Pilot-m 

ROPLocol .  51,299  8,260  51,246  6,876 

Preprint  Locol .  10,179  8,550  8,802  5,392 

ROP  Notional.... .  7,613  239  8,625  2,127 

Preprint  Notionol .  128  126  976  2,127 

CIOMified .  63,658  7,243  61,207  7,835 

Totol .  132,877  24,418  131,036  24,357 

Le<jger-Stor.e 

ROPLocol .  50,312  35,284  46,474  38,432 

Preprint  Local .  9,165  1,605  8,626  763 

ROP  Notionol .  6,520  653  9,227  325 

Preprint  Notionol .  128  976 

Clouified .  65,378  33,780  62,122  13,842 

Totol .  131,503  71,322  127,425  53,362 

Virginion  Pilot/ledger-Stor-S 

ROPLocol .  27,150  23,591  28,757  21,499 

Preprint  local .  13,978  236  9,609  858 

ROP  Notional .  1,518  407  1,862  139 

Preprint  Notional .  11,346  7,700 

Clouified .  28,860  8,714  28,367  5,700 

Totol .  82,852  32,948  76,295  28,196 

Virginion  Pilot/Ledger-Stor-sot 

ROPLocol .  10,279  10,133 

Preprint  Locol .  442 

ROP  Notionol .  261  679 

Clouified .  18,168  19,662 

Totol .  28,708  _ M  30,474  _ 

GRAND  TOTAL .  375,940  129,130  365,2X  105,915 


OOMN,  UTAH 

Standatd-E»iminer.eS 


ROPLocol .  51,397  56,435 

Preprint  Locol .  76,989  61,529 

ROP  Notional .  7,699  7,706 

Preprint  Notional .  5,832  3,924 

Clouified .  46,517  43,758 

GRAND  TOTAL .  188,434  173,352 


Note:  Fornily  Weekly  Supplement  not  included:  3,233  inches. 


OllAN,  N.T. 

Timu-Herald.e 

ROP  Local .  27,388  29,227 

Preprint  locol .  44J76  37J24 

ROP  Notional .  2,171  2,689 

Ckiuifiod. .  12,778  12,286 

GRAND  TOTAL .  86,713  81,526 

OTTAWA,  III. 

Doily  Tiitws.e 

ROPLocol .  22,721  20,502 

Preprint  Locol .  27,788  25,504 

ROP  Notionol .  1,321  839 

Chaetfied. .  8!270  837 

GRAND  TOTAL .  60,100  55,212 


^Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


OTIAWK  ONT. 

Le  Droit-e* 

ROP  Locol . 

618,076 

589,454 

Preprint  Local . 

572,078 

344,624 

ROP  Notional . 

117,956 

138,832 

Preprint  Notional . 

600 

1,241 

Cloulfled . 

.  377,206 

413,015 

GRAND  TOTAL . 

.  1,685,916 

1,487,166 

Note:  Figures  given  in  modular  ogote  lines. 

ntoiNix, 

,  ARIZ. 

Arizono  Republic-m 

ROP  Local . 

106,179 

3,756 

112,313 

4,158 

Preprint  local . 

42,881 

7,402 

27,511 

4,886 

ROP  Notional . 

6,765 

10,907 

Preprint  Notional . 

66 

920 

Clonified . 

111,597 

2,107 

109,567 

1,217 

Total . 

267,488 

13,265 

261,218 

10,261 

Gozette-e 

ROP  local . 

97,043 

3,873 

102,489 

4,249 

Preprint  locol . 

42,881 

7,402 

27,511 

4,886 

ROP  Notionol . 

6,729 

10,622 

Preprint  Notional . 

66 

920 

Clouified . 

110,954 

1,940 

109,142 

1,265 

Total . 

257,673 

13,215 

250,684 

10,400 

Arizona  Republic-S 

ROP  Locol . 

59,064 

59,487 

Preprint  locol . 

32,488 

27,448 

ROP  Notional . 

1M24 

11,638 

Preprint  Notionol . 

11,414 

5,732 

■  HB28 

63,133 

Totol . 

.  182,218 

167,438 

GRAND  TOTAL . 

707,379 

26,480 

679,340 

20,661 

KMTALU,  N.M. 

News-Tribune.eS 


ROP  Local . 

13,061 

11,643 

Preprint  Local . 

23,478 

27,928 

Clouified . 

.  7,227 

7j696 

GRAND  TOTAL . 

43,766 

47,267 

POITLAND,  MI. 

Prus  Herold-m 


ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

36,688 

20,970 

3,607 

109 

.  25,719 

35,536 

22,057 

4,041 

761 

24,698 

Totol . 

87,093 

87,093 

Express-e 

ROP  Local . 

31,650 

32,405 

Preprint  Local . 

19,610 

18,942 

ROP  Notional . 

3,360 

3,643 

Preprint  Notionol . 

109 

381 

Clossified . 

.  23,409 

23,099 

Totol . 

78,138 

78,470 

Telegrom-S 

ROP  Local . 

»,897 

25,021 

Preprint  locol . 

22,155 

20,101 

ROP  Notional . 

1,068 

1,430 

Preprint  Notional . 

3,743 

3,782 

.  24,538 

22,047 

Total . 

.  82,401 

72,381 

GRAND  TOTAL . 

247,632 

237,944 

PORTLAND,  ORI. 


Oregonion-od/S 


ROPLocol . 

89,703 

9,071 

99,860 

7,346 

Preprint  Local . 

75,345 

68,359 

ROP  Notionol . 

17,924 

824 

17,876 

1,621 

Preprint  Notionol . 

9,560 

8,121 

Clossified . 

114,706 

113,101 

GRAND  TOTAL . 

M7,238 

9,895 

X7,317 

8,967 

PROVIDINCI,  R.I. 

Joumol-m 

ROPLocol .  39,476  15,939  39,443  14,135 

Preprint  locol .  1533  1634  9,509  7,736 

ROP  Notional .  6,513  538 

Preprint  Notional .  849  1,140 

Clouified .  34,450  137  X39  137 

Totol .  96,322  35,269  86,149  23,258 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


8ulletin-e 


ROP  Local . 

39,443 

15,839 

37,659 

14,135 

Preprint  Locol . 

14,396 

22,699 

10,484 

28,414 

ROP  Notional . 

5,678 

5,167 

Preprint  Notionol . 

1,612 

2,602 

Clouififd . 

26,263 

1,837 

23.431 

1,387 

Total . 

85,780 

41,987 

79,343 

43,936 

Joumol-S 

ROP  locol . 

37,040 

39,969 

Preprint  Local . 

46,469 

34,145 

32,792 

20,115 

ROP  Notional . 

5,471 

5,661 

Preprint  Notionol . 

8,202 

5,265 

Clouified . 

16,693 

15,998 

Total . . 

.  113,875 

34,145 

99,685 

20,115 

GRAND  TOTAL . 

295,977 

111,401 

265,177 

87,309 

RIAOINO,  PA. 

Eogle-Timn-e 

ROP  local .  49,385  42,940 

Preprint  locol .  20,750  31,605 

ROP  Notional .  4,340  3,530 

Preprint  Notional .  270  270 

Clouified .  .  '-5,100  28,636 

Totol .  109,845  106,981 


Eogle-S 

ROPLocol .  27,499  29,152 


Preprint  Local . 

ROP  Notionol . 

Preprint  Notional . 

Clossified . 

2,905 

2,242 

8,190 

15,110 

25,050 

4,140 

2,245 

6,660 

12,187 

13,715 

Totol . 

55,946 

25,050 

54,384 

13,115 

GRAND  TOTAL . 

165,791 

25,050 

161,365 

13,115 

MNO, 

NIV. 

Gazette- Joumol-mS 

ROP  Locol . 

80,168 

88,801 

Preprint  Local . 

94,504 

88,764 

ROP  Notional . 

4,491 

3,759 

Preprint  Notional . 

7,894 

9,072 

Clouified . 

72,227 

68,031 

GRAND  TOTAL . 

252,784 

258,427 

MNTON, 

WASH. 

Record  Chronicle-m 

ROP  local . 

17,169 

15,079 

Preprint  local . 

36 

21 

ROP  Notional . 

994 

565 

Classified . 

19,956 

20,104 

GRAND  TOTAL . 

38,119 

35,748 

IICHMOND,  VA. 

TimeS'Dispotch-m 

ROP  Local .... 

47,571 

252 

51,383 

252 

Preprint  Locol 

27,392 

1,211 

17,107 

5,102 

ROP  Notional 

5,446 

6,008 

Preprint  Notional . 

654 

800 

Clouified . 

36,114 

31,611 

Totol . 

116,523 

2,117 

106,909 

5,354 

News  Leoder*e 

ROP  Locol . 

36,285 

8,005 

40,321 

252 

Preprint  Locol 

21,488 

968 

11,785 

4,430 

ROP  Notional 

5,665 

5,799 

Preprint  Notional . 

928 

820 

Cloesified . 

33,177 

29,296 

Totol .  ... 

96,615 

9,901 

88,021 

4,682 

Timu-Dispotch-o 

ROP  Locol . 

35,234 

2,478 

35,853 

2,928 

Preprint  Local 

25,150 

9,505 

22,558 

4,099 

ROP  Notional 

1,503 

1,308 

Preprint  Notional . . 

6,730 

4,743 

Clouified . 

24J72 

163 

22.151 

21 

Totol . 

..  92,989 

12,146 

86,613 

7,048 

GRAND  TOTAL . 

306,127 

24,164 

281,543 

17,084 

Note:  Comics  odvertising  excluded. 

KIVIMIDI,  CAIIP. 

Press/Enterprise-mS 

ROP  Local . 

62,681 

14,569 

68,753 

14,306 

Preprint  Locol 

106,796 

77J01 

ROP  Notional . 

8,214 

6,780 

44 

Preprint  NotKXXil . 

13,932 

8,643 

Clouified . 

74,918 

127 

64,177 

208 

GRAND  TOTAL . 

266,541 

14,696 

225,554 

14,558 

Note:  All  figuru  in  SAU  inchn  except  9-column  page  classified  inchn. 

(Continued  on  page  46) 


44 


EDITOR  &  PUBLISHER  for  June  7,  1986 


Use  this  handy  order  form  to  order: 

1986  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.,  1985) 
1986  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  1986) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each  _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

EDITOR  &  PUBLISHER  YEARBOOK  •  Encyclopedia  of  the  newspaper  industry. 

□  1986  Edition  $60  per  copy  □  Bulk  orders  5  or  more  $55.00  each _ 

(U.S.  and  Canada)  $75  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ Title _ 

Company _ 

Nature  of  Business  _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicable  sales  tax. 


I; 


» 


\ 


J 


■\ 


I 

1 


Enclose  this  card 
with  your  payment. 


An  ad  in  E&P  is  to 
a  newspaper  as 
polish  is  to  an 
apple 


Farfetched?  Maybe,  at  first  thought. 
But  think  further  .  .  . 


Polishing  an  apple  helps  it  to 
shine,  just  as  putting  an  ad  in 
E&P  helps  a  newspaper  to  shine. 
“Telling  it  like  it  is”  sells  a  good 
product,  like  polish  sells  an 
apple.  And  with  an  ad  in  E&P  a 
newspaper  reaches  its  audience 
freshly.  Each  and  every  week 
E&P  brings  those  interested  in 
newspapers  the  latest  news  of  the 
industry  .  .  .  giving  a  newspa¬ 
per’s  ad  credibility  in  the  news 
world. 

Polish  “shows”  an  apple,  just  as 
an  ad  in  E&P  shows  a  newspa¬ 


per’s  true  colors  .  .  .  makes  it 
appreciated,  mouth  watering  .  .  . 
to  advertisers,  agency  and  PR. 
executives,  newspaper  world 
people.  What  better  way?  E&P  is 
the  only  independent  weekly 
news  source  for  the  news  busi¬ 
ness,  and  “the  bible”  of  the 
industry! 

Advertising  in  E&P  is  cost-effi¬ 
cient,  too,  just  as  adding  polish  to 
apples  is.  In  the  last  two  years, 
the  average  cost  of  an  individual 
sales  call  has  risen  by  16% .  In  the 
last  two  years,  advertising  in 


New  York 

(212)  675-4380 


E&P  has  risen  less  than  12%.  An 
ad  in  E&P  has  always  been  a 
powerful  sales  tool  .  .  .  now  it  is 
more  valuable  than  ever! 
Whatever  your  newspaper’s 
advertising  purposes,  an  ad  in 
E&P  is  naturally  the  best  way  to 
shine.  Whether  your  newspa¬ 
per’s  goal  is  to  show  superior 
graphics,  editorial  excellence, 
advertising  or  circulation  gains, 
community  service;  whatever  — 
your  ad  in  E&P  is  polish  on  your 
“apple!”  Tell  it  all.  Tell  it  like  it 
is.  Call  us  now! 


Chicago 
(312)  645-0123 


Los  Angeles 
(213)  382-6346 


San  Francisco 
(415)  421-7950 


Toronto 
(416)  833-6200 


3  Editor  &  Publisher 

11  West  19th  Street  •  New  York.  N  Y.  10011 


(Continued  from  page  44) 
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1986 


1985 


1986  1985 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SACRAMENTO,  CALIF. 


Bee-m 

ROP  Local .  94.810  11,364  89,460  8,614 

Preprint  Local .  65.748  30,416  66.408  18.112 

ROP  Notional .  23.398  22.654 

Preprint  Notional .  12740  3,900  11,960 

Classified .  191,777  _  181,259  _ 

GRAND  TOTAL .  388,473  45,680  371,741  26,726 

ST.  LOUIS,  MO. 

Post-Oispotch-m 

ROP  Local .  50.970  33,391  44,297  29,856 

Preprint  Local .  15,884  10,581 

ROPNotionol .  6,466  417  5,666  488 

Clossified .  53,450  _  44,321  _ 

Total .  126,770  33,808  104,865  30,334 

Post-Dispotch-S 

ROP  Local .  38.334  43,655 

Preprint  Local .  41,854  30,289 

ROPNotionol .  5,157  4,090 

Preprint  National .  9,884  6,966 

Classified .  36,686  31,224 

Total .  132,115  116,224  _ 

GRAND  TOTAL .  258,885  33,808  221,089  30,334 

ST.  PHERSBURO,  FLA. 

Times-m 

ROP  Local .  79,246  92,535  92,018  98,752 

Preprint  Local .  41,100  17,960  31,067  8,330 

ROPNotionol .  6,822  238  6,619  84 

Preprint  National .  51  720  550 

Classified .  79,070  65,910  81,622  56,019 

Total .  206,318  176,694  212,046  163,735 

Evening  Independent-e 

ROP  Local .  44,090  46,957 

Preprint  local  8,175  4,034 

ROPNotionol  7,142  6,811 

Preprint  Notionol .  1,270 

Classified .  79,024  83,258 

Total .  138,431  142,330 

Times-S 

ROP  Local .  40,185  31,160  43,688  29,320 

Preprint  Local  25,799  4,176  23,222  12,427 

ROP  Notional  2,820  2,709 

Preprint  Notionol .  8,730  651  5,400  132 

Classified .  22,501  13,136  22,214  11,735 

Total .  100,035  49,123  97,233  53,614 

GRAND  TOTAL .  444,784  225,817  451,609  217,349 

SAN  BERNARDINO,  CALIF. 

Son-mS 

ROP  Local .  82,040  85,008 

Preprint  Local .  75,611  64,902 

ROP  Notional  9,337  7,682 

Preprint  Notionol .  9,480  9,648 

Closstfied .  88,591  84,321 

GRAND  TOTAL .  265,059  251,561 

SAN  LUIS  OBISPO,  CALIF. 

Telegrotn-Tribune-e 

ROPLocol .  26,212  21,894 

Preprint  Local  69,080  7,532  51,000  5,500 

ROPNotionol  4,715  2,228 

Preprint  Notional .  220  500 

Classified .  30,276  _  27,305  _ 

GRAND  TOTAL .  130,283  7,752  102,427  6,000 

SAN  MAHO,  CALIF. 

Times-e 

ROP  Lxal ...  27,225  33,479 

Preprint  Locol  71,853  63,984 

ROP  Notionol  7,957  8,399 

Preprint  National .  7,998  2,967 

Classified .  26,579  23,495 

GRAND  TOTAL .  141,612  132,324 

SCOTTSBLUFF,NEB. 

Stor-Herald-o/dS 

ROP  Local .  27,470  28,450 

Preprint  Local  9,918  30,916  8,548  25,284 

ROPNotionol  2,052  1,051 

Preprint  National .  305  620  1 ,044 

Classified 9,227  _  9,963  _ 

GRAND  TOTAL .  43,972  31,536  49,056  25,284 


*lndicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SEATTlf,  WASH. 

Post-InteHigmccr-m 


ROP  Locol . 

31,189 

31,562 

Preprint  Local . 

43,748 

13,939 

ROP  Notional . 

15,191 

14,859 

Preprint  Notional . 

1,039 

Classified... 

33,811 

36,094 

Total . 

80,191 

43,748 

82,515 

14,978 

Seattle  Times-e 

ROP  Local . 

61,385 

72,044 

Preprint  local . 

88,078 

50,951 

ROP  Notional 

16,822 

17,259 

Preprint  National . 

589 

1,703 

Classified.... 

59,862 

133 

65,765 

Total . 

138,069 

88,800 

154,765 

52,654 

Times/PosMntelligence-S 

ROP  Local . 

20,481 

21,341 

Preprint  Local . 

10,070 

4,727 

16,858 

3,895 

ROP  Notional . 

6,019 

6,119 

Preprint  Notional . 

8,175 

7,543 

Classified.... 

32,866 

31,873 

Total . 

77,611 

4,727 

83,734 

3,895 

GRAND  TOTAL . 

295,871 

137,275 

321,014 

71,527 

Times-mS 

ROP  Local.. 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notionol . 

Classified.... 

SHREVEPORT,  LA. 

78,369 

48,986  32,114 

5,137 

8,722 

62,844 

86,900 

44,963 

7,925 

7,766 

65,039 

26,920 

516 

Total . 

204,058 

32,114 

212,593 

27,436 

Joumal-e 

ROP  Locol ,. 

27,936 

30,484 

Preprint  Locol . 

29,308 

4,389 

23,169 

3,804 

ROP  Notional . 

2,925 

4,366 

Preprint  National . 

1,390 

Clossified... 

46,241 

47,846 

Total . 

...  106,410 

4,389 

107,255 

3,804 

GRAND  TOTAL.... 

...  310,468 

36,503 

319,848 

31,240 

SPOKANI,  WASH. 

SpoResmon-Revtew-m 


ROP  Local . 

36,583 

34,822 

Preprint  local . 

15,627 

11,131 

ROP  Notionol . 

5,849 

5,717 

Preprint  Notiool . 

179 

465 

42,482 

36,803 

Total . 

100,720 

88,938 

Spokane-Chronicle-e 

ROP  Local . 

28,688 

32,950 

Preprint  Local . 

9,634 

9,005 

ROP  Notional . 

5,904 

5,019 

Preprint  Notionol . 

39 

419 

Classified... 

30,702 

28,810 

Total . 

74,967 

76,203 

Spokesmon-Review-S 

ROPLocol . 

15,409 

17,120 

Preprint  Local . 

4,135 

3,842 

ROP  Notionol . 

1,893 

2,308 

Preprint  Notional . 

2,422 

1,490 

Clossified.... 

17,923 

17,002 

Totol . 

41,782 

41,762 

GRAND  TOTAL . 

217,469 

206,903 

Post-Stondard-m 
ROP  Local . 

Preprint  locol . 

ROP  Notional . 

Preprint  National . 

Classified... 

SYRACUSE, 

39,881 

8,104 

4,345 

22,866 

N.Y. 

12,536 

38,964 

6,071 

3,989 

810 

21,259 

13,532 

Total . 

75,196 

12,536 

71,093 

13,532 

Herold- Joumal-e 

ROP  Local . 

44,609 

7,250 

50,067 

4,636 

Preprint  Locol . 

8,860 

7,298 

ROP  Notional . 

4,438 

4,056 

Preprint  Notionol . 

1,782 

Classified... 

23,698 

22,171 

Totol . 

81,605 

7,250 

85,374 

4,636 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Herald  American-S 

ROPLocol..  23,216  1,756  20,495  91 

Preprint  Local .  7,883  8,523 

ROPNotionol  1,113  1,036 

Preprint  Notional .  7,371  4,536 

Clossitied...  18,019  15,920  _ 

Total .  57,602  1,756  50,510  91 


GRAND  TOTAL .  214,403  21,542  206,977  18,259 

TAMPA,  FIA. 

Tribone-m 

ROPLocol..  77,431  41,550  87,403  42,597 

Preprint  Local  39,285  44,685  28,890  36,450 

ROP  Notionol  8,551  107  9,266  262 

Preprint  Notional .  270  540  1,080  270 

Classified.  .  52,303  26,034  52,885  21,026 

Totol .  177,840  112,916  179,524  100,605 

Tribune-S 

ROP  Locol .  32,268  33,003 

Preprint  Local .  24,030  27,675 

ROP  Notional  3,572  4,250 

Preprint  Notional .  11,340  270  8,809  945 

Classified...  34,632  _  30,493  _ 

Totol .  105,842  ^  104,230  W 

GRAND  TOTAL .  283,682  113,186  283,754  101,550 


Note:  Comics  advertising  excluded. 


ROPLocol .  51,721  51,821 

Preprint  Local .  24,948  11,022 

ROP  Notionol  4,024  3,787 

Preprint  Notional .  1,056 

Classified...  22,624  21,167 

Total .  103,317  88,853 

8lode-S 

ROPLocol.  28,836  25,149 

Preprint  Local .  36,432  19,140 

ROP  Notional  3,192  2,590 

Preprint  Notionol .  12,540  7,524 

Clossified...  13,944  11,980 

Totol .  94,944  66,383 

GRAND  TOTAL .  198,261  155,236 


TOPIKA,  KAN. 

Copitol-Joumal-m 

ROP  Local .  42,014  43,940 

Preprint  Local  23,791  47,132  18,655  28,494 

ROP  Notional  3,928  3,859 

Preprint  Notional .  559  7,205  256  6,250 

Clossified .  23,265  _  24,659  _ 

GRAND  TOTAL .  93,557  54,337  91,369  34,744 


TOKONTO,  ONT. 

Sun*mS 

ROPLocol .  1,223,766  1,116,590 

Preprint  Local .  89,540  92,496 

ROP  Notional  155,010  193,224 

Preprint  Notionol .  5,133  58,331 

Clossified...  910,462  715,262 

GRAND  TOTAL .  2,383,911  2,175,903 


Note:  Figures  given  in  modular  agate  lines 

TOKRANCE,  CALIP. 


Doily  8reeze.e 

ROP  Local .  63,906  63,791 

Preprint  Local .  61,979  48,735 

ROP  Notional  8,297  7,030 

Preprint  Notional .  14,425  8,887 

Clossified..  83,289  75,575 

GRAND  TOTAL .  231,896  204,018 


TULSA,  OKLA. 

World-m 

ROPLocol .  54,252  3,314  59,374  4,926 

Preprint  Local .  6,915  5,094  6,611  2,494 

ROPNotionol  3,646  3,087 

Preprint  Notional .  319 

Classified..  41,024  _  42,837  _ 

Totol .  ...  105,837  8,408  112,228  7,420 
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1986  1985 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


Tribune-e 

ROPLocol .  56,107  4,069  60,109  4,926 

Preprint  Local .  8,299  6,321  6,611  2,494 

ROP  Notional .  3,535  3,088 

Preprint  Notionol .  319 

ClosiiFM .  40,613  _  42,682  _ 

Totol .  108,554  10,390  112,809  7,420 

World-S 

ROP  Local .  25,341  28,250 

Preprint  Local .  6,1 16  6,933 

ROP  Notional  3,355  3,098 

Preprint  Notional .  4,730  2,583 

Classified .  21,221  22,757 

Totol .  60,763  _  63,621  _ 

GRAND  TOTAL .  275,154  18,798  288,658  14,840 

TWIN  rALLS,  IDAHO 

Times-News-m 

ROPLocol .  30,515  29,149  252 

Preprint  Locol .  46,871  40,614 

ROP  Notional .  1,809  1,238 

Preprint  Notionol .  1,396  1,496 

ClossifM .  19,257  18,701  _ 

GRAND  TOTAL .  99,848  91,198  252 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROPLocol .  24,302  32,331 

Preprint  Locol .  28,488  25,929 

ROP  Notional .  2,934  3,452 

Preprint  Notional .  258 

Classified .  28,034  25,215 

Total .  83,758  87,185 

Observer-Reporter-S 

ROP  Locol .  14,054 

Preprint  Local .  14,878 

ROP  Notional .  243 

Clossified .  9,361 

Total .  38,536  _ 

GRAND  TOTAL .  122,294  87,185 


Note:  Effective  April  6, 1986,  Observer-Reporter  began  o  Sundoypublicotion; 
consequently,  there  ore  no  comparable  1985  figures. 


WIST  PALM  SEACH,  FLA. 


Post-m 

ROPLocol .  91,407  37,359  105,515  33,626 

Preprint  Local .  65,450  36,527 

ROP  Notional .  6,410  178  5,284 

Preprint  Notional .  257  1,284 

Clossified .  74,970  m  69,700  1,287 

Total .  238,494  38,333  218,310  X913 

Times-e 

ROPLocol .  81,183  2,445  93,260  3,723 

Preprint  Local .  63,110  35,987 

ROP  Notional .  6,495  5,234 

Preprint  Notionol .  257  1,284 

Clossified .  52,466  236  51,615  ^ 

Total .  203,511  2,681  187,380  3,998 

Post-S 

ROPLocol .  57,439  14,823  62,321  12,955 

Preprint  Local .  43,960  39,215 

ROP  Notionol .  3,318  11  2,369  158 

Preprint  Notionol .  8,479  4,968 

Clossified .  24,378  ^  20,826  479 

Totol .  137,574  15,215  129,699  13,592 

GRAND  TOTAL .  579,579  56,229  535,389  52,503 

WIST  WARWICK,  R.I. 

Powtuxet  Valley  Times-e 

ROPLocol .  11,879  11,539 

ROP  Notional .  170  253 

Closified  6,204  3,899 

GRAND  TOTAL .  18,253  15,691 

WILMINGTON,  DIL. 

News-Joumol-me 

ROP  Locol .  66,388  53,696 

Preprint  Local .  61,945  56,290 

ROP  Notional .  4,472  3,145 

Preprint  Notional .  700  1,165 

Clossified .  74,614  62,162 

Totol .  208,119  176,458 

News-Joumol-S 

ROP  Locol .  21,567  20,283 

Preprint  Local .  93,860  63,440 

ROP  Notional .  1,332  2,246 


1986  1985 
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Preprint  Notionol .  8,671  5,572 

Clossified  19,372  15,403 

Totol.  144,802  106,944 

GRAND  TOTAL .  352,921  283,402 

WINSOR,  ONT. 

Stor-e* 

ROPLocol .  765,144  721,956 

Preprint  Local .  771,442  639,748 

ROP  Notionol .  169,742  213,196 

Preprint  Notionol .  16,676  25,539 

Classified .  368,038  301,367 

GRAND  TOTAL .  2,091,042  1,901,806 


Note:  Figures  given  in  modular  agate  lines. 

WINSTON-SALIM.  N.C. 


Joumol-m 

ROPLocol .  50,286  10,428  51,732  9,133 

Preprint  Locol .  3,465  36,085  1,512  25,319 

ROP  Notionol .  4,817  4,726 

Preprint  Notional .  1,468  1,056 

Classified .  41,164  _  31,533  _ 

Totol .  101,200  46,513  90,559  34,452 

Joumol-S 

ROPLocol .  20,806  22,095 

Preprint  Locol .  4,489  16,446  8,878  11,768 

ROP  Notionol .  2,139  1,685 

Preprint  Notional .  7,832  5,188 

Classified .  15,080  10,881  _ 

Total .  50,346  16,446  48,727  11,768 

GRAND  TOTAL .  151,546  62,959  139,286  46,220 


Note:  Comics  odvertising  excluded. 

WORCISTIR,  MASS, 


Telegrom-m 

ROP  Locol .  20,397  24,252 

Preprint  Local .  7,716  15,524  4,660  17,578 

ROP  Notional .  5,304  3,755 

Preprint  Notional .  720  920 

Clossified .  25,170  20,487  _ 

Totol .  58,587  16,244  54,074  17,578 

Gozette-e 

ROP  Locol .  22,313  27,030 

Preprint  Local .  9,156  23,240  4,660  19,198 

ROP  Notional .  5,517  3,960 

Preprint  Notional .  710  920  260 

Clossified .  22,698  18,050  _ 

Totol .  59,684  23,950  H620  19,458 

Telegrom-S 

ROPLocol .  20,040  21,999 

Preprint  Locol .  13,726  46,413  3,100  38,126 

ROP  Notional .  3,300  2,711 

Preprint  Notionol .  3,042  8,368  2,959  5,456 

Clossified .  16,891  11,550  _ 

Totol .  56,999  54,781  42,319  43,582 

GRAND  TOTAL .  175,270  94,975  151,013  80,618 


New  business 
photo  service 

Business  Wire,  the  public  relations 
wire  service,  and  Wagner  Interna¬ 
tional,  a  New  York  photography  firm, 
have  formed  BW  Feature  Photos  to 
supply  business-oriented,  public  rela¬ 
tions  photos  to  newspapers. 

The  service  allows  public  relations 
firms  “to  reach  all  of  the  nation’s 
daily  newspapers  through  an  orga¬ 
nized  and  acceptable  method,”  said 
Lorry  I.  Lokey,  Business  Wire  presi¬ 
dent. 

Photos  will  be  part  of  a  menu  page 
mailed  to  all  daily  newspapers  listed 
in  Editor  &  Publisher  International 
Yearbook.  Editors  can  select,  at  no 
charge,  the  glossy,  hand-printed 
photos  they  want. 


Free  Press  readers 
donate  old  gloves 

Responding  to  a  column  by  senior 
managing  editor  Neal  Shine,  Detroit 
Free  Press  readers  donated  more  than 
500  baseball  gloves,  several  dozen 
bats  and  numerous  baseballs  to 
youngsters  in  the  Dominican 
Republic. 

Shine  appealed  for  the  donations 
after  reading  a  story  by  Free  Press 
sportswriter  Glenn  Macnow  about 
the  makeshift  gear  poor  Dominican 
Republic  youngsters  use  to  play  their 
own  national  pastime. 

Macnow  wrote  that  children  in  the 
Dominican  Republic  make  gloves 
from  pieces  of  cardboard,  milk  car¬ 
tons,  coffee  cans  and  Cracker  Jack 
boxes.  Baseballs  are  often  nothing 
more  than  a  woman’s  nylon  stocking 
wound  with  rubber  bands. 

Used  gloves  poured  into  the  news¬ 
paper  in  response  to  the  column. 
Major  league  baseball  commissioner 
Peter  Ueberroth  sent  two  gloves. 

Shine  delivered  the  gloves  in  the 
Dominican  Republic  April  6. 


Detroit  Free  Press  senior  managing 
editor  Neal  Shine  looks  over  the  hundreds 
of  baseball  gloves  donated  by  readers 
before  delivering  them  to  children  in  the 
Dominican  Republic. 


Ala.  daily  offers 
‘good  news’  section 

The  Birmingham  News  on  May  4 
published  “Good  News  Birming¬ 
ham,”  an  advertising  special  section 
celebrating  the  city’s  recent  prosper¬ 
ity. 

The  newspaper  said  Good  News 
Birmingham  was  the  largest  retail 
advertising  section  in  the  newspa¬ 
per’s  history. 
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A  broker  ‘invests’  in  the  writing  market 

Jay  Goldinger,  who  works  for  a  Beverly  Hills-based  investment 
banking  firm,  now  also  does  a  Copley  News  Service  column 


By  David  Astor 

There  are  a  number  of  syndicated 
business  columnists  with  over  20 
years’  experience  in  the  financial 
field.  Jay  Goldinger  is  one  of  them  — 
and  he’s  only  32. 

While  other  11-year-olds  were 
using  their  money  to  buy  soda  and 
toys,  Goldinger  purchased  300  stock 
shares  —  and  doubled  his  investment. 
Then,  at  the  age  of  13,  the  youngster 
arranged  for  the  Wall  Street  Journal 
to  be  delivered  to  his  summer  camp. 
Four  years  later,  Goldinger  was 
working  part-time  for  a  brokerage 
firm. 

Now,  Goldinger  is  an  investment 
broker  with  the  Beverly  Hills-based 
Cantor,  Fitzgerald  &  Co.,  which  he 
joined  in  1977.  He  has  a  10-person 
staff  and  220  clients,  gives  speeches, 
writes  the  Early  Warning  Wire  news¬ 
letter,  pens  a  question-and-answer 
feature  for  the  Las  Vegas  Review 
Journal,  contributes  to  various  other 
publications  —  and  does  the  “More 
for  Your  Money”  column  for  Copley 
News  Service’s  financial  package. 

Although  Goldinger  specializes  in 
investments  on  his  job  (where  he  puts 
in  15-hour  workdays),  his  personal 
finance  feature  has  a  more  wide- 
ranging  orientation.  And  Goldinger 
likes  it  that  way,  because  he  gets  to 
learn  new  things  himself. 

“Ninety  percent  of  my  columns 
don’t  have  to  do  with  what  I  do  for  a 
living,”  stated  the  Los  Angeles 
native.  “It  would  be  a  waste  of  my 
time  to  write  only  what  I  know.” 

The  columnist  said  he  picks  up 
information  for  “More  for  Your 
Money”  by  perusing  a  “huge”  num¬ 
ber  of  newspaper  business  sections, 
various  other  publications,  a  “ton”  of 
books,  and  press  releases  that  come 
in  the  mail.  “If  someone  took  the  time 
to  send  it,  I  should  take  the  time  to 
read  it,”  he  declared. 

Goldinger’s  investment  training 
and  experience,  of  course,  help  him 
quickly  grasp  other  money-related 
subjects  for  his  eight-month-old  col¬ 
umn.  Some  of  the  topics  he  has  cov¬ 
ered  in  his  personal  finance  feature  — 
which  is  aimed  at  the  general  public  — 
have  included  borrowing  money. 


Jay  Goldinger 


joining  credit  unions,  figuring  one’s 
net  worth,  shopping  the  money 
market,  getting  good  clothing  buys, 
and  setting  up  a  home  office. 

Each  column  is  in  an  essay  format, 
and  comes  with  an  illustration  by 
Mark  Adams  —  who  draws  for  the 
Los  Angeles  Herald  Examiner  and 
has  his  own  line  of  cards. 

In  the  borrowing  column,  Goldin¬ 
ger  wrote:  “Borrowing  money  was 
once  a  difficult,  degrading  experience 
for  people  who  felt  they  had  to  go  hat- 
in-hand  to  a  banker  and  pray.  But, 
today,  all  financial  institutions  are 
eager  to  loan  you  cash  or  extend  you 
credit  either  to  help  you  out  of  a  tight 
spot  or  to  improve  your  lifestyle.” 

In  the  net  worth  column,  he  noted: 
“Buy  a  home,  apply  for  a  loan  or 
make  a  major  purchase,  and  the  first 
thing  a  lender  asks  for  is  a  personal 
financial  statement  of  your  net  worth. 
Most  people  do  not  have  one  and  have 
to  spend  a  couple  of  hours  scrambling 
through  records  and  filling  out 
forms.” 

And  in  the  home  office  column, 
Goldinger  stated:  “Working  at  home 
is  a  great  way  to  beat  the  commuter 
traffic,  avoid  office  politics,  and  save 
money  on  your  taxes.” 

Tax  savings  play  an  important  role 
in  the  kind  of  investments  Goldinger 
recommends  as  a  broker.  His  motto? 


“It’s  not  how  much  you  make  but 
how  much  you  keep  that  counts.” 

Goldinger’s  general  investment 
philosophy  is  conservative.  “Every 
investment  instrument  should  be 
evaluated  beforehand  to  make  sure 
that  it  meets  three  important  criteria: 
safety  of  principal,  liquidity,  and 
potential  for  generating  a  high  after¬ 
tax  rate  of  return  —  in  that  order,”  he 
declared.  Given  the  country’s  cur¬ 
rent  low  inflation  rate,  Goldinger 
favors  investments  in  corporate  and 
government  bonds,  tax-exempt  se¬ 
curities,  money  market  instruments, 
and  selected  corporate  and  preferred 
stocks. 

He  has  stated,  “My  rule  of  thumb  is 
1  try  to  do  for  people  what  I  do  for  my 
own  money.  If  it’s  not  good  enough 
for  my  money,  then  it  definitely  isn’t 
good  enough  for  theirs.” 

One  recommendation  Goldinger 
made  —  involving  the  Ala  Moana 
Hawaii  Properties  limited  partnership 
—  earned  him  a  place  on  Institutional 
Investor  magazine’s  list  of  the  top-ten 
“home-run  hitters  of  1984.”  Ala  was 
the  seventh  best  performing  stock  on 
the  New  York  Stock  Exchange  that 
year,  generating  an  88.2%  return  for 
investors. 

Nineteen-eighty-four  was  also  a 
year  in  which  Goldinger  was  the  sub¬ 
ject  of  a  Money  magazine  cover  story. 
He  has  also  been  quoted  in  Business 
Week,  Time,  U.S.  News  and  World 
Report,  the  New  York  Times,  the  Wall 
Street  Journal,  and  other  publica¬ 
tions.  Goldinger  —  who  maintains  an 
800  number  for  editors  to  call  him 
with  questions  —  also  has  appeared 
on  television  and  radio  programs. 

Goldinger  used  to  do  tv  and  radio 
shows  of  his  own,  but  had  to  give 
them  up  when  his  workload  became 
too  heavy.  He  also  stopped  teaching  a 
University  of  California  at  Los 
Angeles  investment  class  for  the  same 
reason. 

One  thing  the  UCLA  economics 
graduate  has  not  given  up  is  his  love 
for  baseball,  which  Goldinger  trtes  to 
play  a  little  of  on  Saturdays.  Also,  he 
recently  purchased  8,000  tickets  (at  a 
cost  of  $70,000)  from  virtually  every 
Major  League  team  —  and  donated 
them  to  kids  across  the  country. 
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‘Beetle  Bailey’  again  subject  of  sexism  controversy 


“Beetle  Bailey,”  which  was  per¬ 
iodically  accused  of  sexism  until  car¬ 
toonist  Mort  Walker  toned  down  his 
Miss  Buxley  character  in  1984,  has 


once  again  been  criticized  for  its  treat¬ 
ment  of  women. 

At  least  one  paper  pulled  the  May 
29  episode  because  of  the  strip’s  pun- 
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This  episode  was  pulled  by  the  Lexington  (Ky.)  Herald-Leader. 


New  ‘Tune’  writer  after  Reed  dies 


Jon-Michael  Reed,  who  wrote 
United  Feature  Syndicate's  “Tune  in 
Tomorrow”  soap  opera  column  for 
over  10  years,  died  May  23  of  hepati¬ 
tis  complications.  He  was  38. 

Reed’s  longtime  colleague  and 


Jon-Michael  Reed 


assistant,  Nancy  M.  Reichardt,  will 
continue  the  feature  under  her  own 
byline.  She  shared  the  writing  respon¬ 
sibilities  with  Reed  during  his  long 
illness. 

In  addition  to  writing  the  column, 
Reed  was  a  frequent  guest  on  televi¬ 
sion  and  radio  talk  shows  as  well  as  a 
consultant  for  special  features  on 
soaps  for  programs  such  as  ABC’s 
20120  and  NBC’s  Today.  In  1978, 
Reed  organized  an  international  soap 
opera  exhibition  which  attracted  over 
12,000  people  to  New  York  City  for 
three  days  of  mingling  with  soap 
stars. 

“Tune  in  Tomorrow”  appears  in 
about  200  U.S.  and  Canadian  news¬ 
papers,  according  to  United. 


ning  use  of  the  word  “abroad”  —  as 
in,  a  broad  —  to  described  the  new 
Sgt.  Lugg  character  (see  art). 

“I  felt  the  strip  was  sexist,”  said 
Lexington  (Ky.)  Herald-Leader 
executive  editor  Joel  Rawson,  who 
added  that  he  “would  not  run  a  racist 
strip  that  made  fun  of  blacks,”  either. 

Rawson  reported  that  the  1 10,000- 
circulation  paper  received  over  60 
reader  phone  calls  and  a  number  of 
letters  after  it  published  a  note 
explaining  why  the  strip  had  been 
pulled.  Virtually  all  respondents  were 
against  the  dropping  decision,  with 
many  accusing  the  Herald-Leader  of 
censorship. 

The  executive  editor  said  he  felt  his 
move  involved  editing  rather  than 
censorship.  Rawson  explained  that 
newspapers  are  in  the  “business  of 
selection”  —  deciding  every  day  to 
use  some  things  and  drop  others. 

Walker  acknowledged  that  the  pun¬ 
ning  use  of  “abroad”  was  “a  little  on 
the  crude  side”  but  said  it  wasn’t 
“vicious”  and  “not  worthy  of  being 
censored.” 

“I  thought  the  gag  justified  it,” 
(Continued  on  page  50)  I 


MAKE 
YOURSELF 
AT  HOME 
WITH  MORE 
READERS. 


Feature  will  give  ‘intimate  advice’ 


A  weekly  column  featuring  “inti¬ 
mate  advice”  from  best-selling 
romance  authors  will  be  introduced 
next  month  by  the  T.A.S  Syndicate. 

“Dear  Romance”  includes  com¬ 
ments  on  sex,  marriage,  dating,  and 
loving  by  writers  Jennifer  Blake,  Jude 
Deveraux,  Roberta  Gellis,  Patricia 
Matthews,  Alice  Morgan,  Nora 
Roberts,  Cynthia  Wright,  and 
Amanda  York  (who  uses  the  pen 
name  Joan  Dial). 

In  one  column,  a  45-year-old 
woman  wanted  to  know  how  to  con¬ 
vince  her  reluctant  husband  to  have 
sex  with  her  “on  the  grass  under  our 
weeping  willow.” 

Blake  answered:  “Seduce  the  man! 
The  indirect  approach  is  often  best.  A 


jug  of  wine,  a  loaf  of  bread  —  since 
you  have  eaten  in  your  garden  before, 
a  late  evening  picnic  should  not  seem 
too  unusual.  Spread  a  soft  blanket  or 
quilt  beneath  the  willow,  wear  some¬ 
thing  feminine  and  flowing,  light  a 
candle  in  a  holder  with  a  hurricane 
globe.  Keep  the  food  light:  roast 
chicken,  croissants,  peaches,  chilled 
white  wine.  A  touch,  a  kiss  as  the  last 
of  the  light  fades  —  paradise  enow. 
Too  old  at  45?  Heavens  no!  Nor  at  55, 
65,  75,  85,  95  _ ” 

“Dear  Romance”  is  compiled  by 
author  and  television  writer  Tom  Sil- 
berkleit,  whose  syndicate  is  based  at 
P.O.Box  1773,  Sonoma,  Calif.  95476. 

There  are  over  22  million  “devout 
romance  readers”  in  America, 
according  to  T.A.S. 


Our  Homes  and  Gardens  mini  pack¬ 
age  offers  a  full  house.  Including 
gardening  tips.  Real  estate  pointers. 
Decorating  ideas.  Even  photo- 
studded  interviews  with  the  rich  and 
famous.  All  under  one  roof.  And  all 
ready  to  open  the  door  to  more 
readers. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  mini  package. 
Alaska,  California,  Hawaii  and  Can¬ 
ada,  call  collect  (619)  293-1818.  Get 
the  package  that  ties  up  readership 
and  revenues. 
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(Continued  from  page  49) 
declared  the  cartoonist,  who  added 
that  he  has  made  men  the  butt  of  his 
humor,  too. 

King  Features  Syndicate  comics 
editor  Bill  Yates  also  said  he  didn’t 
find  the  episode  sexist  or  insulting  to 
women,  and  stated  that  over  1,600 
“Beetle”  newspaper  clients  did  not 
complain  about  it. 

Walker  said  the  Herald-Leader’s 
action  “drew  more  attention”  to  the 
May  29  strip,  with  readers  buying  the 
Louisville  Courier-Journal  to  see 
what  it  was  like  and  local  broadcast 
media  picking  up  the  story. 

The  cartoonist  reported  that  he  has 
already  gotten  a  number  of  letters 
from  readers  saying  that  they  enjoy 
Sgt.  Lugg,  who  is  the  first  new  “Bee¬ 
tle”  character  in  about  a  decade. 

“I  used  to  introduce  a  new  charac¬ 
ter  once  a  year,”  said  Walker.  “All  of 
a  sudden  there  were  so  many  that  I 
couldn’t  handle  them  all.  So  I  decided 
to  cool  it  for  awhile.” 

Walker  said  he  had  someone  like 
Sgt.  Lugg  in  the  back  of  his  mind  “for 
a  long  time”  because  of  the  situations 
that  could  be  created  when  she  inter¬ 
acts  with  Sarge,  who  “is  afraid  of 
women.”  The  cartoonist  added  that 
he  plans  to  keep  the  character  if  he 
can  continue  coming  up  with  gag 
ideas  involving  her. 

— David  Astor 

To  the  White  House 

President  Reagan  invited  15  edito¬ 
rial  cartoonists  to  a  White  House 
luncheon  May  28,  and  told  them  that 
the  greatest  tribute  they  can  receive  is 
having  their  work  “clipped  and  taped 
to  a  refrigerator  door.” 

The  cartoonists  sketched  carica¬ 
tures  of  the  President,  and  Reagan 
drew  a  self-portrait . 

Among  those  in  attendance  were 
six  Pulitzer  Prize  winners,  including 
Dick  Locher  and  Jeff  MacNelly  of  the 
Chicago  Tribune  and  Tribune  Media 
Services,  Bill  Mauldin  of  the  Chicago 
Sun-Times  and  News  America  Syndi¬ 
cate,  Pat  Oliphant  of  Universal  Press 
Syndicate,  Mike  Peters  of  the  Dayton 
Daily  News  and  United  Feature  Syndi¬ 
cate,  and  Paul  Szep  of  the  Boston 
Globe. 

The  group  included  a  mix  of  conser- 
vative  and  liberal  cartoonists, 
although  three  of  Reagan’s  severest 
critics  —  Paul  Conrad  of  the  Los 
Angeles  Times  and  Los  Angeles  Times 
Syndicate,  Herblock  of  the  Washing¬ 
ton  Post  and  News  America,  and 
“Doonesbury”  cartoonist  Garry  Tru¬ 
deau  of  Universal  —  were  not  invited. 


‘Cavalcade  of  Comics’  in  Canada 


The  Saturday  color  comics  section 
carried  by  the  Halifax  Chronicle-Her¬ 
ald  and  Mail-Star  of  Nova  Scotia, 
Canada,  is  unusual  in  a  number  of 
ways. 

For  one  thing,  “Cavalcade  of 
Comics”  has  a  different  layout  virtu¬ 
ally  every  week.  And,  for  another,  the 
section  is  put  together  by  a  local 
advertising  production  person  —  not 
the  Halifax  paper. 

McCarron  Advertising  owner 
Owen  McCarron  picks  the  comics 
that  appear  in  the  section,  lays  them 
out,  does  color  overlays,  and  sells 
some  of  the  advertising.  The  Chroni¬ 
cle-Herald  and  Mail-Star  handles  the 
rest  of  the  ad  sales. 

McCarron  worked  for  the  paper. 


front  page 


which  has  a  circulation  of  over 
145,000,  from  1946  to  1979.  Then  he 
moved  to  Marvel  Comics.  About  four 
years  ago,  McCarron  suggested  that 
the  Chronicle-Herald  and  Mail-Star 
start  “Cavalcade,”  and  offered  to 
produce  it. 

The  tabloid  section  now  draws  over 
150,000  lines  of  advertising  a  year, 
said  McCarron.  He  added  that  this  is 
plus  business  —  not  ads  that  would 
have  run  in  another  part  of  the  paper. 
Much  of  the  advertising  is  local,  but 
“Cavalcade”  —  which  has  process 
full-color  capability  —  also  gets  some 
national  ads. 

McCarron,  who  produces  “Caval¬ 
cade”  only  10  days  before  it  actually 
appears  in  the  Halifax  paper,  shifts 
the  layout  from  week  to  week.  One 
unusual  design  was  the  April  26  sec¬ 
tion’s  first  page,  which  featured  a 
Nova  Scotia  Power  Corporation  ad 
that  flowed  into  a  kite-shaped  layout 
of  a  “Peanuts”  episode  by  Charles  M. 
Schulz  of  United  Feature  Syndicate 
(see  art). 

Another  unusual  feature  in  the 
April  26  section  was  an  antismoking 
ad  from  the  Nova  Scotia  Department 
of  Health.  It  was  drawn  by  McCarron 
in  the  form  of  a  comic  strip  called 
“Smedley.” 

Earlier  this  year,  a  number  of  the 
syndicated  cartoonists  who  do  com¬ 
ics  carried  by  the  section  sent  draw¬ 
ings  congratulating  “Cavalcade”  on 
its  200th  week.  The  cartoons 
appeared  in  the  centerfold  of  the 
March  29  issue. 

— David  Astor 


‘Videot’  television  column  begins 


“Videot,”  a  weekly  television  col¬ 
umn  by  Guy  MacMillin,  was  intro¬ 
duced  June  2  by  Newspaper  Enter¬ 
prise  Association. 

The  feature  reviews  and  comments 
on  tv  shows  and  discusses  program¬ 
ming  trends  “from  the  perspective  of 
the  viewer,  not  the  industry,”  said 
MacMillin,  who  writes  in  the  first  per¬ 
son. 


“Videot”  began  in  1972  in  the  Pitts¬ 
field,  Mass. -based  Berkshire  Eagle, 
where  it  still  runs.  It  also  appears  in 
several  other  New  England  papers. 

MacMillin  is  editorial  page  editor  of 
the  Keene  (N.H.)  Sentinel.  The 
Keene  native  has  worked  as  a  disc 
jockey  and  program  director  for  sev¬ 
eral  New  England  radio  stations  and 
as  a  Vermont  tv  show  host. 


Columnist  Roger  Simon  wins  Guild  prize 


Columnist  Roger  Simon  of  the  Bal¬ 
timore  Sun  and  Los  Angeles  Times 
Syndicate  has  won  the  Washington- 


Baltimore  Newspaper  Guild’s  1986 
Front  Page  Award  for  Commentary/ 
Criticism. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AWARD-WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St.,  Crystal  Lake  IL  60014 
(815)455-4995. 

_ CHILDREN _ 

CHILDREN'S  CHOICE-Popular  column 
for  kids-600  words-  prescreened,  origi¬ 
nal  illustrations,  interesting  topics,  fun 
activities.  3rd  year.  Samples,  rates.  Box 
486,  Pownal,  VT  05261,  (802) 
823-5276. 


ADD  HUMOR  TO  your  football  coverage. 
30-year  member  Football  Writers'  Asso¬ 
ciation  of  America  offers  lighter-side 
column.  Excellent  for  dailies,  weeklies, 
game  programs,  in-house  publications, 
etc.  Len^hs  vary.  Samples  available. 
Box  9933,  Editor  &  Publisher. 


CALIFORNIA  HAS  discovered  my 
weekly  column  of  offbeat  humor — you 
should  too!  Samples,  Random 
Viewpoint,  Box  1741,  York,  PA  17405. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  12th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


"SENIOR  CLINIC”  is  America's  only 
health  column  addressing  exclusively 
the  medical,  surgical  and  psychiatric 
problems  of  past  middle  life.  Written  by 
a  specialist  physician,  SENIOR  CLINIC 
has  anchored  the  Sunday  health  section 
in  Rochester  (NY)  Democrat  &  Chroni¬ 
cle  since  1982.  "Warm  witty, 
authoritative-  excellent  reader 
response."  Now  6ih  year.  Weekly,  600 
words.  Samples,  rates.  Dr.  Frank 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta,  Canada 
T5J  2J7,  (403)  973-2361. 


ANNOUNCEMENTS 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

EMPLOYMENT  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

THE  NUCLEAR  DISASTER  at  Cher¬ 
nobyl,  Miroslav  Medvid's  celebrated 
I  leaps  into  the  Mississippi,  the  soon  to 
I  be  opened  American  Consulate  in  Kiev, 

I  and  the  developing  debate  over  whether 
j  Ukraine  or  Russia  has  s  right  to  claim 
I  the  Millenium  of  Kievan-Rus  Christiani- 
j  ty  (988-1988)  have  whetted  America's 
I  appetite  to  learn  more  about  Ukraine. 

;  For  this  reason,  this  reporter/freelancer 
June  10-14,  1986  will  cover  a  major 
university  symposium  on  "Contempor¬ 
ary  Ukraine.”  More  than  100  papers 
will  be  presented.  For  exclusive 
I  Chernobyl-American  Consulate  and 
;  Millenium  related  stories  on  Ukraine 
i  and  Russia,  please  contact:  Andrij 
!  Bilyk,  PO  Box  1988,  Alexandria,  VA 
I  22313.  Phone  (703)  370-1805. 

I _ 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
(reviews,  "Around  Entertainment”  with 
I  photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
I  Beach  FL  33402. 

j _ MONEY _ 

i  "MORE  FOR  YOUR  MONEY"— Proven 
j  weekly  column  and  fillers  of  money 
I  saving  consumer  news.  Mike  LeFan, 
i  1802  S  13th,  Temple,  TX  76501. 

I _ REAL  ESTATE _ 

j  "HOUSE  CALLS"  -Oklahoman,  Miami 
j  Herald,  Sun-Times,  100  others.  Lively, 

I  lucid  800-word  Q&A  weekly  on  real 
I  estate.  11th  year,  8  national  awards. 

Edith  Lank,  240  Hemingway,  Roches- 
1  ter,  NY  14620.  (716)  473-4973. 


_ BOXING _ 

BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won't  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


30  years  continuous  service 
Brokers  -  Appraisers  -  Consultants  i 
W.  B.  GRIMES  &  COMPANY  ! 
4000  Albemarle  St.,  NW  I  ‘ 
Suite  501  I 

Washington,  D.C.  20016 
_ (202)628-1133 _ | 

Above  Average 

PERFORMANCE  I 

SYD  S.  GOULD  &  COMPANY 

2111  Thomas  Drive  I' 

Panama  City,  FL  32407  , 

_ (904)  234-1117 _ I 

BILL  MATTHEW  COMPANY  conducts  : 
professional,  confidential  negotiations  I 
for  sale  and  purchase  of  highest  quality  j 
daily  and  weekly  newspapers  in  the  ' 
country.  Before  you  consider  sale  or  , 
purchase  of  a  property,  you  should  call  ' 
(813)733-8053  daytime;  | 

(813)446-0871  nights:  or  write  Box  ; 
3364,  Clearwater  Beach  FL  33515.  No  ; 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers  I 
Daily  and  Weekly  Newspapers  j 
JAMES  A.  MARTIN  ASSOCIATES  ' 
Columbus  Office:  (614)  889-9747  i 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA  ! 

CONFIDENTIAL  PROFESSIONAL  I 
SERVICE.  Call  or  write  Dick  Briggs.  No  j 
obligation.  RICHARD  BRIGGS  &  ASS0- 
CIATES,  Box  8225,  Savannah,  GA  ! 
31412(912)  236-1596.  j 

Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277  |- 

WAYNE  CHANCEY  CONSULTANTS  ; 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619  | 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
_ (714)  626-6440 _ 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 

Sales  -  Appraisals  -  Consultations 
ATN,  INC.  -  Bill  or  Ed  Berger 
PO  Box  161503 
Austin,  TX  78716-1503 
(512)  476-3950 

SHOPPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 
Serving  all  parts  of  the  country 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

_ (205)  566-7198 _ 

Editor  &>  Publisher 
CLASSIFIED 
ADVERTISING 


FEATURES  AVAILABLE 


EARN  EXTRA  INCOME:  Monthly  Indus-  i 

try  news  publication  needs  freelance  NEWSPAPER  APPRAISALS  for  estate 
newsfeature  writers  for  coverage  of  state  planning,  tax,  partnership,  loan,  depre- 
or  regional  home  health  care  issues,  elation,  insurance,  corporate  and 
Will  work  with  health/science/  personal  worth.  Sensible  fees. 


government  reporters  willing  to  learn 
home  care  specialty.  Send  resume  and 


Brochure.  Krehbiel-Bolitho,  Inc., 
Robert  N.  Bolitho,  4210  Johnson  Drive, 


query  to  Home  Health  Journal,  PO  Box  Suite  lOOA,  Fainvay,  KS  66205 
19888,  Jacksonville,  FL  32245-0888. 


CONTROLLING  TERRORISM 

Most  security  experts  would  agree  international 
terrorism  can  be  sharply  reduced,  if  not  eliminated, 
simply  by  amending  the  National  Security  Act  of  1947 
and  making  several  procedural  changes  in  our 
approach  to  national  security  problems. 

Convincing  Congress  and  the  Administration  to  act 
on  this  premise  is  another  matter.  There  not  only  is 
the  question  of  "practical  politics,”  but  the  substan¬ 
tial  amount  of  disinformation  on  national  security 
matters  previously  provided  to  the  American  public. 
Most  of  us  now  know  World  War  II  could  have  been 
prevented  if  Britain  and  France  had  heeded  Chur¬ 
chill’s  warnings.  Today’s  problems  are  not  all  that 
different,  although  we  run  the  greater  risk  of  having 
them  escalate  into  nuclear  war. 

Thus,  I  will  send  you  a  copy  of  my  news  analysis  on 
"Terrorism,  U.S.  and  Russia,”  if  you  will  send  your 
name,  title  and  masthead  to  Bob  Cunningham,  PO 
Box  588,  Pawleys  Island,  SC  29585. 

If  you  use  the  analysis  you  can  send  me  $25.  If  not, 
you  will  have  no  further  obligation. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


AILING  PAPER,  NEED  HELP?  Editor, 
publisher,  will  consider  offers,  buy.  Call 
Dave  Kaiser,  (305)  491-1684. 

BLACK-ORIENTED  WEEKLY,  circula- 
tion  1,200.  Very  high  growth  potential. 
In  southeastern  North  Carolina.  In  5th 
year  of  continuous  operation.  Editor  and 
publisher  will  stay  if  preferred.  Box 
1041,  Editor  &  Publisher. 

BLUECHIP  SMALL  GROUP,  profitable, 
for  sale  by  owners  at  just  over  gross. 
Three  quality,  contiguous  weeklies  and 
strong  shopper  in  historic,  scenic  exur- 
ban  Northeastern  area  just  being 
"discovered”.  Nine  years  of  20%  annu¬ 
al  growth.  Growth  accelerating.  Gross 
approaching  $1  million.  Buyer  must 
state  financial  qualifications  with 
inquiry.  Box  9985,  Editor  &  Publisher. 

DON’T  BUY  A  NEWSPAPER— START 
ONE!  In  the  only  population  boom  area 
in  the  entire  Northeastern  states.  23 
towns  with  population  of  125,00;  grew 
48%  in  the  last  decade.  Incredibly,  no 
local  daily  newspaper:  5  different  dail¬ 
ies  coming  in  from  outside  the  area  but 
none  within  it.  Circulation  penetration 
by  these  outside  dailies  is  poor,  leaving 
a  huge  void  to  be  filled.  Continuing 
massive  growth  projected  for  this 
region.  You  can  start  a  daily,  a  large 
weekly,  even  a  shopper.  My  exclusive, 
very  comprehensive  report,  which  is  for 
sale,  covers  every  aspect.  Robert  A. 
Juran,  148  North  St.,  Pittsfield,  MA 
01201. 

ESTABLISHED  MONTHLY  statewide 
business  newsmagazine,  exclusive 
market,  strong  performance.  $1.5 
million;  20%  down.  Owner  will  finance 
balance.  Send  inquiries  to  Box  1029, 
Editor  &  Publisher. 

MINNESOTA:  paid  circulation  monthly 
speciality  newspaper.  Can  be  relocated 
anywhere  in  Minnesota,  does  not 
require  specialized  knowledge  to  oper¬ 
ate.  38  years  old,  profitable,  excellent 
growth  potential,  gross  $355,500, 
owner  of  38  years  retiring.  $120, 00() 
total  price,  $60,000  cash  down. 
Terms. 

John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE,  INC. 

Box  1220,  Townsend,  MT  59644 

NORTHERN  MINNESOTA  weekly, 
circulation  3,500.  Gross  $200,000. 
Well  equipped  with  two  unit  Goss 
Community  press.  Reasonable.  Write 
Route  2,  Box  267,  Milford,  lA,  51351. 

PAID  NORTH  CENTRAL  Texas  weekly 
plus  shopper,  1985  gross,  $93K. 
SMALL  SOUTHWESTERN  U.S.  daily, 
no  competition.  Asking  eight  times 
1985  net.  We  have  others,  free  list. 
ATN,  Inc.,  Bill  or  Ed  Berger,  PO  Box 
161503,  Austin,  TX  787  16-1503, 
(512)  476-3950. 

PROFITABLE  WEEKLY  newspaper, 
regional  magazine  and  print  shop. 
Located  in  Zone  2.  Grossing  $600,000. 
Financial  statement  and  resume  of 
prospective  buyers  required.  Box  9972, 
Editor  &  Publisher. 

WESTERN  WEEKLY,  good  stable  town, 
excellent  potential,  outstanding  profit 
on  $135,000  gross.  Terms-offers?  Seek 
$20,OO0  down.  Box  1030,  Editor  & 
Publisher. 


ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


ENERGETIC  JOURNALIST  with  top 
writing,  editing,  headline,  layout  and 
people  skills  seeks  full  or  part  owner¬ 
ship  of  Zone  3  weekly.  Master’s  in  busi¬ 
ness.  High  credentials.  Much  to  offer. 
Box  1025.  Editor  &  Publisher. 

_ PERSONALS _ 

WHERE’S  Teb  Truby,  Harry  Taylor? 
Anyone  know?  Please  leave  your 
number.  Dave  Kaiser,  (305) 
491-1684. 

INDUSTRY 


SERVICES 


NEWSPAPERS  WANTED 

AWARD-winning  community  newspaper 
group  seeks  to  purchase  additional 
newspapers  with  paid  circulation  of 
6,000  or  more.  Please  give  full  details. 
Replies  held  strictly  confidential.  Write 
Box  9988.  Editor  &  Publisher. 
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INDUSTRY  SERVICES 


PRESS  TIME  AVAILABLE 
on  our  6-unit  Harris  web  offset  press 
located  minutes  away  from  Chicago’s 
O’Hare  Airport.  Contact  John  Hartness 
at  Best  Web  Offset,  (312)  296-8861 

EQUIPMENT 


&  SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. _ 

j  PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales. 
Circulation  Development,  Inc. 
(314)625-2315 

CONSULTANTS _ 

ANNOUNCING 
JM8  MEDIA  SERVICES 
academic  and  professional  experience 
and  expertise  in: 

*Management  consulting 
^Market  analysis 

"Probability  based  readership  and 
advertising  market  research 
"Sales  and  Promotion 
"Innovative  problem-solving 

Bob  Tartaglione,  President 
New  Orleans,  (504)  366-8818 

INCREASE  YOUR  PROFITS!  Ad  sales 
training  for  your  staff.  College  certified 
ad/sales  instructor  with  years  of 
successful  ad  management  experience 
on  all  levels.  Write  or  phone  for  details. 
Peter  Beer;  BDS,  127  State  St.,  Kirk¬ 
land,  WA  98033,  (206)  827-8980  (24 
hours). 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (416)  221-7699. 

EDITORIAL  SERVICES 


VISITING  COACH 
FOR  NEWSWRITERS 

Try  a  test  coaching  system 
which  begins  with  reporting, 
follows  writers  through  leads 
and  copy.  For  details  write 
Coach,  Box  1040,  Editor  & 
Publisher. 

EDITORIAL  CONSULTANTS 

How  to  Win  Back  18-35s  From  U.S. A. 
Today,  MTV.  Dr.  John  K.  Hartman 
(419)  352-8180. _ 

Losing  Young-Adult  Readers? 
Journalist/Researcher  Wants  To  Help. 
Will  Work  Desk,  Share  Research. 

Dr.  John  K.  Hartman,  (419)  352-8180. 


SCANNERS 
4/COLOR  FOR 
NEWSPAPERS 


ONE  MAN  COLOR 
DEPARTMENT  WITH  A 
BARGAIN  PRICED 
COLOR  SCANNER 


$59,500 

(FITS  ANY  BUDGET) 

FULL  PRICE  INCLUDES 
INSTALLATION 
TRAINING 
WARRANTY 
SERVICE 

30  DAY  FREE  TRIAL 

SET  UP  FOR 
NEWSPAPERS 

AVERAGE  SET  -  15  MINS 

NO  PROBLEMS  UPl  OR  AP 

CALL  SCANTRONiX 
AT  (213)  829-5022 
ASK  FOR  GARY 


I  EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
,  BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 

CORE  STRIPPERS 

MOST  MODERN  CORE  STRIPPER  IN 
THE  WORLD  SAVES  MONEY-LABOR- 
ALL  ELECTRIC-NO  SAWING.  DAR- 
MAR  7501  Coarsey  Dr.,  Tampa,  FL 
33604.  Call  (813)  932-8888  for 
Information. 

_ MAILROOM _ 

SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
in  your  plant,  training  program 
included. 

Northeast  Industries 
_ (213)  256-4791. _ 

STA-HI  257S  and  257B  counter  stack¬ 
ers  including  spare  parts.  Available  for 
immediate  shipment.  Contact  Graphic 
Management  Associates,  Inc.,  11  Main 
St.,  Southboro,  MA  01772. 

STA-HI/BONNIER  (1966) 

METRO  STACK/MASTER 
"Machine  #60526  Model  #MSM-3 
3/4  HP  230V  30  60HZ  (Setup  for 
440V)  6  Basket/Max  Bundle  Height 
20" 

MILGO  COUNTER/MECHANICAL 
INPUT 

Contact  Klaus  Rombach,  Press- 
Enterprise  Co.,  (714)  684-1200. 


THE 

INDUSTRY’S 

MEETING 

PLACE 

When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet— Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 

EDITOR  &  PUBLISHER 


COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  ana  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I. 5000  $23,803 

II. 16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-1-  $65,758-^ 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


STA-HI  STACKER  257  (1972) 

Machine  #22797  Model  #257B-1 
5  HP  480V  30  60  HZ 
80  PS  I  at  1  CPM 

Max  Height  20"  Mechanical  Counter 
Contact  Klaus  Rombach,  Press- 
Enterprise  Co.,  (714)  684-1200. 

WE  HANDLE  all  types  of  wire  conveyors 
and  spare  parts.  Also  Nolan  Channel 
Flex  conveyors  and  spare  parts. 
Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45"  90"  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 
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EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

MAILROOM 

PHOTOTYPESETTING 

•24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed 
production;  refurbished  and  installed  in 
your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

(2)  MYCRO  COMP  llOO’S  width  20 
terminals;  Best  Offer. 

DAVID  JOHN  (216)  562-5000 

ADVANTAGE  II  reconditioned.  Warran- 
teed.  Graphic  Systems  Exchange, 
(716)  385-3027. 

AM  Typesetters.  Rental/Purchase. 
CompSet  500  $3250/$125  Mth;  510 
$4000/$140;  500/504  $4500/$160; 
510/504  $5500/$210;  3510/504 
$7000/$  2  50;  4  5  1  0/504 
$7500/$275;  5404  $1250/$50; 
CompEdit  5810  or  5900  $9950/$375; 
7133  Processor  $1250/$50;  Type 
Disks  $75.  Edit  Strip  $75.  Recondi¬ 
tioned.  30-Day  Warranty.  Weber  (216) 
729-2858. 

2  BALDWIN  108  Count-O-Veyors.  New 
Electricals.  A.  Dewar  (818)  885-5995. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Ed  Hels- 
lev;  (800)  527-1668  or  (214) 
357-0196. 

AM  Varityper  5810  typesetter,  double 
disk  drive,  16  styles  on  line  (16  more 
styles)  5  1/2  to  74  point  type.  Also  an 
AM  Varitype  766  processor.  Call  (717) 
263-0359  ask  for  Tom. 

HALL  WIRE  steam  conveyor  parts.  51 
ft.  pipe,  28  oak  rollers,  2-90°  corner 
turns,  4  drive  rollers,  5-230V  D.C.  drive 
motors.  Call  Jim  Luke,  The  Times 
Record,  Troy,  NY  (518)  272-2000. 

APS  MICRO  5  "G”,  70  Pica,  10  Meg 
HD  with  Graphics  Option,  1  year, 
$42,500; 

RAYCOMP  III,  Supported  by  Autologic, 
DEC  1170  CPU,  2  Terminals,  50  Meg 
Drive,  $10,000. 

BOB  WEBER  (216)  831-0480 

BUY/SELL/BROKER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available.  Call  GRAPH-X  INC. 
(215)  439-1942. 

KANSA  320  inserter  add-on  station. 
Excellent  condition,  new  1982-83. 
$5,250  per  station.  ONE  Corporation/ 
Atlanta,  (404)  458-9351. 

NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 

11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  per¬ 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY:  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 

Southboro,  MA  01772 
(617)  481-8562 

CASH  FOR 

MARK  1,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

CG  8600-45  pica— three  years  old, 
excellent,  $26,500.  Inland  Printing 
Equipment  (800)  255-6746. 

COMPUWRITER  IV  V  PG  HR,  Spare 
Parts  Kit,  library;  $4,850 

DAVID  JOHN  (216)  562-5000. 

COMPUWRITER  48B  6  strips.  Recondi¬ 
tioned.  Warranteed.  Graphic  Systems 
Exchange  (716)  385-3027. 

DAVID  JOHN  COMPANY 

National  Equipment  Brokers 
"Buy  for  the  least” 

"Sell  for  the  most” 

(216)  562-5000 

EDIT  7500  HR,  High  SN,  $5,750; 
COMP  IV  B  HR,  $4,000; 

CG  7200  1  HEADLINER,  Char.  Display, 
Pica  Counter,  $1,750. 

BOB  WEBER  (216)  831-0480 

EDITWRITER  7770  II  10  strips.  30 
days  warranty.  Reconditioned.  High  or 
low  range.  Graphic  Systems  Exchange 
(716)  385-3027. 

MCS  8400,  32  Font  Option,  $14,500. 
BOB  WEBER  (216)  831-0480 

MDT-350.  Rebuilt.  Warranteed. 
Graphic  Systems  Exchange,  (716) 
385-3027. 

THOROUGHLY  TESTED  and  warranted 
Unisetters  and  Trendsetters  available 
now  from  Inland  Printing  Equipment. 
Call  (800)  255-6746. 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  conveyor  wire.  Standard 
flex  and  extra  flex,  also  manufactures 
wiretyers.  (213)  256-4791. 

UNISETTER,  HR  $5,000,  LR  $4,000; 
DAVID  JOHN  (216)  562-5000. 

UNISETTER  HR  Reconditioned.  10 
strips.  Warranteed.  Graphic  Systems 
Exchange,  (716)  385-3027. 

MISCELLANEOUS 

HARRIS  MACEY  saddle  binder  II 

Model  562  6  pockets 

RF  10  stacker  included  or  separate 
(408)  289-1400,  Telex  172644. 

UNISETTER  HR,  High  SN,  $5,000; 
DEK  For  Unisetter,  $1,500; 

EDIT  7900  HR,  $4,500. 

BOB  WEBER  (216)  831-0480 

NEWSPRINT  FOR  SALE 

USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 

485  E.  17th  St.,  Suite  400 

Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 

EDITOR  &  PUBLISHER  for  June  7,  1986 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


VIDEOSETTER  UNIVERSAL  8  grids. 
Analog  and  digital  ^re  kits.  Graphic 
Systems  Exchange  (716)  385-3027. 


VIDEOSETTER  UNIVERSAL.  RLO,  new 
tube.  Library,  Spare  Parts  Kit;  $6,750; 
DAVID  JOHN  (216)  562-5000 


VIDEOSETTER  UNIVERSAL  and 
Videosetter  Universal  with  RLO.  Avail¬ 
able  immediately.  Installed  and 
warranted.  Inland  Printing  Equipment 
(800)  255-6746. 


PLATEMAKING _ 

TWO  WESTERN  LITHO  PLATE  Lith-X- 
Poser  units.  Semi-automatic-process 
120  single  plate  Goss  Metro  plates  (or 
any  similar  plate)  per  hour.  Also  two 
Western  Plate  processors.  Model  38D. 
All  above  equipment  has  been  main¬ 
tained  in  excellent  condition.  Please 
contact  Nick  Podas  at  Pacific  Press 
Ltd.,  2250  Granville  St.,  Vancouver, 
B.C.  V6H  3G2,  Canada.  (604) 
732-2861. 


_ PRESSES _ 

6  Unit  Goss  Suburban,  23-9/16  C/0, 
stacked,  2  folders.  (818)  909-7449. 


6  unit  Goss  Suburban-4  roll  stands- 
folder  with  and  Va  fold  Serial  No. 
MD-S  1011.  Excellent  condition.  Can 
be  seen  running  on  our  floor.  (313) 
372-9770.  Ask  for  Larry  Angelosante. 

COLOR  KING  4  unit  KJG  folder  1/2  1/4 
DP 

Gluer  infeeds  on  3  units  web  alliner 
2  web  sheeter  paper  roll  hoist 
(408)  289-14()0,  Telex  172644. 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 
22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 
crdcks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


FOR  SALE:  Goss  Headliner  Mark  I,  4 
units,  2  half  decks,  22  3/4  ”  cutoff 
converted  to  Dahlgren  Dilitho  40  HP  GE 
motors  1958.  Make  offer.  (214) 
794-3311,  Texarkana  Gazette,  PO  Box 
621,  Texarkana,  TX  75501. 


GOSS  1500  series  Suburban  8  units 
Urbanite  folder  double  ended  press 
Roll  stands  both  ends  all  or  ind.  unt. 
(408)  289-1400,  Telex  172644. 

GOSS  COMMUNITY  4  web  folder  with 
20  HP  motor.  Used  in  weekly  newspap¬ 
er.  Good  condition.  Contact  Randy  Case 
(919)  548-6047. 


WANTED:  USED  PRESSES 
ALWAYS  LOOKING.  CALL 
MOUNTAIN  STATES,  INC. 
(602)  574-0031— DAVE 
TUCSON,  ARIZONA 


GOSS  URBANITE  5  mono  units,  one  3 
color  unit,  1/2,  1/4  folder  with  upper 
balloon  and  skip  slitter,  6  Cary  flying 
pasters  (3  right,  3  left)  offered  as 
complete  press  or  individual  compo¬ 
nents,  "as  is”,  or  rebuilt. 

I  PEC  Incorporated 
Wheeling,  IL  60090 
(312)459-9700  Tlx  206766 

GOSS  Urbanite,  "1000”  series  folder, 
6  units,  3-color.  Very  good  condition. 
Available  August.  Can  be  inspected  in 
production. 

ONE  Ck>rporation 

3400  Malone  Drive,  Atlanta,  GA  30341 
(404)  458-9351  Telex  700563 

GOSS  Urbanite,  4  newly  reconditioned 
units  with  quarter  folder.  22.77” 
cutoff.  6  position  rollstand.  Rebuilt  60 
HP  motor.  Available  immediately.  Can 
be  seen  running.  $295,000.  Call  Steve 
Jackson,  Paradise  Post,  (916) 
877-4413. 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


I  HARRIS 

I  -N-1650,  6  units,  1982,  22  Vx. 
-N-845,  10  units,  2  folders,  butlers. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  3,  4  units. 

-V-15  "Vanguard”,  2  units  (add-on) 

GOSS 

-Metroliner,  6  units,  3  half  decks, 
22y4”,  3:2  folder,  1974-77. 

Urbanite,  12  units,  2-3  color 
units,  6  Butlers-7C)0-900  series. 
-Urbanite,  add-on  units,  1  stacked, 

2  floor,  drives. 

-Urbanite  folder  W/W.O.  Va  folder 
I  -Community,  S/C,  7  units,  1976 
I  -Suburban,  9  units,  2  folders. 

I  KING 

1  -Newsking,  6,  4  units,  KJ-,6 
I  KJ-8. 

I  Colorking,  2,  4,  units,  KJ-6 

BELL-CAMP  INCORPORATED 
:  (201)  796-8442  Telex  130326 

I  ROLL  THE  PRESSES! 
i  E&P  CLASSIFIEDS 
j  We  move  machinery! 

I  (212)  675-4380 


j  WEB  HEAT  SET  CONVERSION  PACK¬ 
AGE:  Martin  infeed,  web  guide,  1-pass 
I  TEC  10  ft.  oven  with  chills  and  Ryco 
I  double  sided  silicone  applicator.  Every- 
I  thing  you  need  to  convert  your  press  to 
j  heat  set.  Can  offer  as  turnkey  for  Harris, 
i  Goss,  King,  etc.  Reasonable. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
;  (312)  459-9700  Telex  206766 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 
Goss  Urbanite  4  Units 
Goss  Urbanite  3  color  units 
'  Goss  Urbanite  folders,  roll  stands, 

I  drives  and  accessories 
Goss  Community  units,  folders  and 
acces. 

Goss  SSC  Community  4  high  plus  3 
mono  21  Vi  cutoff 

Goss  Urbanite  1200  Series  Half  folder 
Goss  Community  7  units  SC  folder  and 
community  folder  1973. 

Harris  V-15A  7  units  1977. 

Harris  1650  Add-on  unit 
Harris  1650  5  unit  press 
Harris  845  six  3  color  units,  2  mono 
units,  folder  1982 
I  Harris  V-25  8  units  1982 
Harris  A-15C  6  units  1979 
I  Harris  folders,  roll  stands,  upper 
i  balloon  formers  &  drives 
I  Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

I  GOSS  Metro,  22”  cutoff,  6  units,  3  half 
‘  decks,  1983.  Available  immediately. 
.  Offered  by  ONE  Ck)rporation  as  exclu- 
i  sive  selling  agent  for  owners.  Full 
!  details  available  upon  request. 

!  ^e  us  at  ANPA,  Booth  1835. 

I  ONE  Corporation/ Atlanta 

I  (404)  458-9351  Telex  700563 

i  GOSS  PRESS  3  grease  units  and  folder. 
I  Inquiries:  (504)  522-6144. 
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EQUIPMENT  &  SUPPLIES  j 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


HOE  COLOR  PRESS 
Stacked  8-cylinder  double  width  letter- 
press.  Roll  back  ink  cartridges,  3  form 
rollers,  bearers,  single  folder  22  1/2 
cutoff.  Equipped  with  K&F  shims  for 
use  with  aluminum  backed  polymer 
plates.  Positions  for  2  paper  rolls 
complete  with  Jones  semi-automatic 
tensions.  Extra  roller  stocks.  Press 
speed  25,000  per  hour.  Has  been 
maintained  in  excellent  working  condi¬ 
tion  and  be  demonstrated  at  any  time. 
Please  contact  Nick  Podas  at  Pacific 
Press  Ltd.,  2250  Granville  St., 
Vancouver,  B.C.  V6H  3G2,  Canada. 
(604)  732-2861. 


TRADE-IN  WEB  PRESSES  FOR  SALE  j 
Will  sell  as  components  or  complete  i 
presses.  As-is  or  reconditioned  and 
installed.  I 

2-Unit  Goss  Community  Press  rebuilt- 
ready  to  install  | 

5- Unit  Color  King  Press  with  2-KJ6  ! 
folders  being  reconditioned  now 
12-Unit  News  King  Press  with  2-Kj6 
folders  and  2-press  drives — will  split 
press  and  sell  units 

6- Unit  Harris  V15A  Press  with  JF7  | 
folder.  Will  sell  units  from  above  press 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)931-5291 
4200  Pennsylvania,  Suite  210 
Kansas  City,  MO  64111  | 

Contact:  ferry  Morton  | 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  3/4”. 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  balloons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 

(213)  256-4791  ! 


SIX  GOSS  METRO 
UNITS 

2-Unlts  Available 
4-Unlts  Sold  &  On  Edition 

223/4"  Cutoff 
55"  or  56"  web  width 
Pump  and  rail  inking  system 
Arranged  for  60,000  P.P.H. 
Doubie  2:1  Folder 

Equipment  In  storage  and 
priced  for  Immediate  sale, 
delivery  and  Installation. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers 
(304)  348-5118 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse-power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 

OFFSET  WEB  SALES,  INC. 

73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


OUTSTANDING  8-UNIT  HARRIS  V25 
Double-ended  with  two  JF25’s  and 
clutching  throughout.  Upper  former  and 
eight  roll  stands.  Very  clean  and  in 
excellent  condition.  Ten  years  old  and 
used  one  shift  only.  Can  be  seen  under 
power  and  available  immediately.  Call 
INLAND  at  (913)  492-9050. 


PRESS  EQUIPMENT 

2  Unit  News  King  with  KJ4  or  KJ6 

4  Unit  News  King,  KJ6  folder 

5  Unit  Color  King,  KJ6  folder 
Complete  press  or  add-on  units. 

5  Unit  Daily  King  II,  KJ8  folder 
mfg.  1983  -  like  new 

4  Unit  grease  lubricated  Goss 
Community 

4  Unit  Goss  Community,  Community 
folder,  oil  bath 

1  Urbanite  Tri-color  U-705, 

2  Unit  V-15A  with  JF7  folder 

8  Unit  Harris  V-25  double-ended 
with  two  JF  25’s  1976 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder 
can  be  used  for  newspaper  and/or 
commercial  applications. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 

E&P 

CLASSIFIEDS 
(212)  675-4380 


Harris  V-700  4  add-on  units. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V15A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  delivery,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

HARRIS  VI 5A  JF  7  folder  3  units  3  roll 
stands,  electric  hoist 
Water  system  all  new  rollers 
(408)  289-1400,  Telex  172644. 

HARRIS  V  22  3  units 
V  22  folder  with  1/2  1/4  DP  crossperf 
Paper  roll  hoist 

(408)  289-1400,  Telex  172644. 


HARRIS  VANGUARD  3  units  V2  and  Vt 
folder,  motor  driven  water  fountains, 
roll  stands,  hoist.  (619)  474-5554. 


CLASSIFIED  ADVERTISING 

Order  Blank 

(Vimpany 

ArMrns.« 

r.rty 

Sintn  7ip 

Phnnn 

Classifiratinn 

Autborired  .Sign?»tiira 

Copy 

Assign  a  box  number  and  mail  responses  daily. 

Run  ad  Weeks  Till  Forbidden. 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  1 1  West  19th  Street,  New  York,  NY  10011. 

IT’S  A  CLASSIFIED  SECRET! 


We’ll  never  reveal  the  identity  of  an  E&P  box  holder.  However, 
if  you  don’t  want  your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope  addressed  to  the 
box  holder.  Attach  a  note  listing  newspapers,  groups  or  com¬ 
panies  you  don’t  want  the  reply  to  reach ;  put  the  reply  and  note 
in  an  envelope  addressed  to  E&P  Classifieds.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we’ll  discard  your 
reply. 


ROLL  THE  PRESSES 

If  you  have  a  used  press  (or  other  equipment)  standing  idly 
by,  put  it  back  into  production!  Perhaps  you  can’t  use  that 
particular  equipment — ^but  well  bet  you  could  sure  use  the 
space  it  occupies.  Consider  the  dozens,  perhaps  hundreds  of 
square  feet  being  lost  in  storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each  single  piece  of  equipment 
on  thin  page!  Spaoe  is  money — hundreds  of  dollars  worth  of 
your  space  can  be  opened  up  for  as  little  as  $3.  IS  a  line  of  our 
spaoe!  We’ll  put  that  equipment  back  into  production  for  you 
in  someone  else’s  plant — and  produce  a  profit  for  you  to  boot! 

E&P  CLASSIFIEDS 

11  West  19th  St 
New  York,  NY  10011 

EDITOR  &  PUBLISHER  for  June  7,  1986 
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EQUIPMENT  &  SUPPLIES 

HELP  WANTED 

HELP  WANTED  ! 

HELP  WANTED 

PRESSES 

ACADEMIC 

ADMINISTRATIVE 

ADVERTISING 

TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40") 
Tension  lockup  -  with  K&F 
Dilitho  saddles 

Electric  compensators,  skip 
slitter 

GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 
GOSS  METRO  ADD-ON 
22  %"  cutoff 
1  -  unit 
1  -  half  deck 

HOE  COLOR  MATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  ABO 

5  Goss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16"  cutoff) 

1  Goss  uniflow  (2:1)  double 
folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Tlx  4-2362 


PRESS  CONVERSIONS 

1982  GOSS  HV  WEB  PRESS,  running 
daily,  will  sell  complete  or  components 
separately,  9  units,  2  folders,  two  150 
HP  drives,  2  consoles,  web  guides  & 
break  detectors,  Acumeter  gluer,  sili¬ 
cone,  ovens  &  chills,  splicers  and  many 
extras.  Mr.  Newman  (913)  362-8888. 

SCANNING  EQUIPMENT 

ECRM  Autokon  1000  laser  graphics 
system  for  sale.  Updated  with  current 
software.  Excellent  condition, 
$41,000.  Call  (518)  793-3823. 

WANTED  TO  BUY 

JAW  FOLDING  mechanism  for  tele¬ 
phone  directory  signatures  to  be 
installed  in  frames  of  3:2  Goss  folder. 
Alternatively,  complete  telephone 
directory  folder.  For  use  overseas.  Box 
1034,  Editor  &  Publisher. 


HELP 

WANTED 


_ ACADEMIC _ ! 

THE  MISSOURI  SCHOOL  OF  JOUR- 
NALISM  is  seeking  candidates  for  two 
or  three  positions  of  clinical  instructor 
to  teach  and  operate  full-page  pagina¬ 
tion  for  the  Columbia  Missourian,  the 
daily  newspaper  published  in  conjunc¬ 
tion  with  the  School.  The  pagination  I 
system  is  by  Hastech.  Substantial  I 
newspaper  experience  and  knowledge  j 
of  pagination  essential;  advanced 
degree  desirable.  Non  tenure-track. 
Send  resume,  including  references  to 
Brian  Brooks,  Chair,  Missourian  Search 
Committee,  Box  838,  Columbia,  MO 
65205.  Equal  Opportunity  Employer. 

EDITOR  &  PUBLISHER  for  June  7 


ALLISON  CHAIR  OF  JOURNALISM 
Duties  include  journalism  courses, 
supervise  lab  personnel,  recruit 
students,  organize  and  conduct  semi¬ 
nars  and  workshops  for  community 
groups  and  supervise  college  journalism 
productions.  The  Chair  is  expected  to 
work  with  the  news  media  throughout 
the  Permian  Basin.  Master’s  Degree  in 
journalism.  Doctorate  preferred,  teach¬ 
ing  experience  and  newspaper  experi¬ 
ence  required.  Salary  commensurate 
with  education  and  experience.  Bene¬ 
fits  include  life,  medical,  dental  and 
disability  insurance;  Texas  Teacher 
Retirement  or  Optional  Retirement;  and 
tax  shelter  plan.  Candidates  should 
submit  resume  and  official  transcripts 
with  request  for  application  from  the 
Personnel  Office,  Midland  College, 
3600  N.  Garfield,  Midland,  TX,  79705. 


COMMUNICATE 
WITH  THE 
COMMUNICATORS 


ANGELO  STATE  UNIVERSITY  seeks  a 
faculty  member  for  the  1986-87 
academic  year  to  teach  12  hours  of 
basic  news-editorial  courses  per  semes¬ 
ter,  assist  the  advisor  to  student  publi¬ 
cations,  and  provide  academic  advise¬ 
ment  to  journalism  students.  Minimum 
of  three  years'  successful  professional 
news-editorial  experience  in  newspap¬ 
ers  or  broadcast  news,  and  minimum  of 
a  master's  degree  required,  Ph.D. 
preferred.  College  teaching  experience 
in  broadcast  news,  photography,  or 
advertising  highly  desirable.  Salary 
competitive,  plus  attractive  Universi^ 
frinK  benefits.  San  Angelo  is  located  in 
the  Texas  Sun  Belt.  Application  dead¬ 
line:  June  15,  1986.  Address  inquiries 
to:  Dr.  John  Jenson,  Journalism  Depart¬ 
ment,  Angelo  State  University,  San 
Angelo,  Texas  76909.  An  affirmative 
action,  equal  opportunity  employer. 

ADMINISTRATIVE 

EXECUTIVE  SALES  DIRECTOR 
Midwest  shopping  guide  group  in  a 
competitive  market  is  looking  for  an 
experienced  director  of  sales.  Candi¬ 
date  must  have  a  proven  record  of 
aggressive  leadership  as  a  motivator, 
trainer,  and  success  in  major  account 
sales.  Duties  will  also  include  supervi¬ 
sion  of  classified  and  telemarketing 
departments.  This  position  will  report  to 
the  publisher.  This  is  a  unique  oppor¬ 
tunity  for  a  high  achiever  who  is 
comfortable  in  a  competitive  market 
and  managing  a  sales  volume  in  the  $5 
million  plus  level.  Salary  and  bonus  in 
the  $60,000-$70,000  range.  If  this 
opportunity  is  for  you,  please  send 
complete  resume,  salary  history  and 
cover  letter,  to  Box  1019,  Editor  & 
Publisher, 

MARKETING  AND  SALES  ORIENTED 
general  manager  needed  for  large  week¬ 
ly  in  San  Diego.  Must  have  community 
newspaper  management  experience  in 
competitive  market.  Youthful,  energetic 
staff  needs  hands-on  coaching.  Career 

trowth  opportunity  in  large  company, 
end  resume  and  salary  history  to  G. 
Shorts,  Harte-Hanks,  PO  Box  1207, 
Chula  Vista,  CA  92011. _ 

WANTED  GENERAL  MANAGER  for  a 
growing  group  of  weekiy  newspapers  in 
central  New  Jersey.  Must  be  exper¬ 
ienced  in  all  aspects  of  the  operation  of 
a  weekly  newspaper.  Send  resume. 
Salaiy  $30,000.  Box  9990,  Editor  & 
Publisher. 

,  1986 


ASSISTANT  PUBLISHER  for  18  year- 
old  specialty  newspaper  group.  Strong 
in  business  and  sales.  Resume,  salary 
history:  Good  Times,  Box  303,  Roslyn, 
NY  11576. 

ENTRY-level  management  trainee 
needed  by  Zone  5  community  newspap¬ 
er  group.  Excellent  writing,  spelling, 
typing  skills  required,  along  with  burn¬ 
ing  desire  to  succeed  in  newspaper 
management.  Sales  aptitude  helprul. 
Send  resume  and  letter  about  yourself 
to  Box  9987,  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
Smart,  savvy,  ambitious,  ad  manager 
sought  by  fast-growing.  Zone  2,  subur¬ 
ban  weekly.  This  company  is  on  the 
expansion  trail  and  we're  looking  for 
someone  eager  to  grow  with  us.  News¬ 
paper  sales  experience  is  essential,  of 
course.  Management  experience  desir¬ 
able,  but  not  a  must.  Box  1021,  Editor 
&  Publisher. 

EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect 
for  the  newspaper  industry  desired. 
Salary  and  commission  contingent  on 
background.  Interesting,  challenging 
work  with  considerable  travel  required. 
Write  to  D.L.  Parvin,  Advertising  Mana¬ 
ger,  Editor  &  Publisher,  11  West  19 
Street,  New  York,  NY  10011. 

RETAIL  ADVERTISING  MANAGER 
The  Tacoma  News  Tribune,  Tacoma, 
Washington,  a  108,000  daily/Sunday, 
is  seeking  a  creative,  dynamic  and 
experienced  Retail  Advertising  Manager 
to  supervise  a  staff  of  20.  The  success¬ 
ful  candidate  will  possess  a  strong 
marketing  background,  a  minimum  of  5 
years  experience  in  progressively  more 
responsible  management  position  in 
newspaper  advertising  with  demon¬ 
strated  skills  in  motivating  and  leading 
the  staff  to  high  levels  of  preformance. 
Past  experience  in  budgeting,  designing 
marketing  strategies  and  sales  prog¬ 
rams,  organizing  work  flow,  and 
evaluating  performance  a  plus. 

The  Tacoma  News  Tribune  offers  an 
excellent  salary  and  benefit  package  for 
this  positon.  Send  resume  to: 

Director  of  Advertising,  The  Tacoma 
News  Tribune,  PO  Box  llOOO,  Tacoma, 
WA  98411.  Equal  Opportunity 
Employer. 

RETAIL  ADVERTISING  MANAGER 
We  are  looking  for  an  aggressive  sales 
manager  who  excels  at  staff  motivation. 
Our  20,000  daily  and  Sunday  operation 
is  located  in  the  lush  (and  competitive) 
heartland  of  Ohio.  We’ll  pay  top  dollar 
and  provide  excellent  fringe  benefits  for 
the  sales  manager  who  is  looking 
towards  the  top.  Send  complete 
resume,  work  experience,  and  refer¬ 
ences  to  Box  1046,  Editor  &  Publisher. 

RETAIL  SALES  MANAGER 
The  Tacoma  News  Tribune,  Tacoma, 
Washington,  a  108,000  daily/Sunday, 
is  seeking  a  “hands-on"  Retail  Sales 
Manager  to  supervise  7  outside  sales 
people.  The  successful  candidate  will 
possess  a  minimum  of  three  years 
experience  in  newspaper  sales,  past 
supervisory  experience,  the  ability  to 
communicate  effectively  with  sales 
people  and  the  advertising  public,  and 
good  organizational  skills.  Responsibili¬ 
ties  include  supervising  day-to-day 
activities  of  sales  staff,  establishing 
sales  goals,  evaluating  performance, 
and  providing  individual  training  as 
needed.  Flexibility  a  must!  Send 
resume  and  salary  requirements  to: 
Director  of  Advertising,  The  Tacoma 
News  Tribune,  PO  Box  11000,  Tacoma, 
WA  98411.  Equal  Opportunity 
Employer. 


ADVERTISING  SALES  MANAGER 
wanted  for  45,0(X)  circulation,  news 
and  arts  weekly.  Supervise  and  motivate 
5-person  staff,  and  sell  to  key  accounts. 
High  energy  required.  Resume  and 
references  to  Syracuse  New  Times,  406 
South  Franklin  St.,  Syracuse,  NY 
13202. _ 

ADVERTISING  DIRECTOR 
Advertising  Director  of  10,(100  circula- 
j  tion  daily  in  beautiful  Grand  Haven, 
Michigan  on  the  eastern  shore  of  Lake 
Michigan  in  one  of  the  fastest-growing 
and  most  desirable  areas  of  the  state. 
Must  demonstrate  proven  record  of 
administrative  ability  with  a  hands-on, 
shirtsleeve  approach;  ability  to  produce 
ad  revenue  and  motivate  staff  of  10; 
and  a  facility  for  dealing  effectively  with 
advertisers  and  the  community.  Prefer 
experience  as  an  ad  director  or  retail 
manager.  Please  submit  letter  of  appli¬ 
cation,  complete  resume,  list  of  refer¬ 
ences  and  salary  history  to  James 
Huckle,  GRAND  HAVEN  TRIBUNE, 
101  North  Third  Street,  Grand  Haven, 
Ml  49417.  An  Equal  Opportunity 
Employer. 

FIELD  SALES  MANAGER 
Buy-Lines  Press,  New  York  area’s 
largest  advertising  periodical  seeks  an 
advertising  professional  with  a  solid 
background  in  advertising  periodicals. 
The  successful  candidate  will  have  at 
least  five  years  experience  in  sales 
marketing  and  training.  This  newly 
created  position  offers  a  salary  to  $50K 
in  addition  to  bonuses,  and  excellent 
benefit  package  and  the  opportunity  for 
advancement.  Report  directly  to  the 
CEO.  New  York  residents  send  resume 
including  salary  history  and  cover  letter 
to  F.J.  Levine,  B-L  Press,  2465,  Grand 
Avenue,  Baldwin,  NY  11510. 

CLASSIFIED  ADVERTISING  MANAGER 
for  27,000  Sunday  25,000  daily.  Need 
person  with  experience  In  management, 
sales  promotion  and  telemarketing. 
Send  resume  to  Robert  W.  Parks, 
General  Manager,  The  Daily  Indepen¬ 
dent,  224  17th  St.,  Box  311  Ashland, 
KY  41101. _ 

CLASSIFIED  AD  MANAGER 
NYC  Spanish-language  daily,  part  of 
major  communications  group,  has  chal¬ 
lenging  opportunity  for  experienced 
leader,  strong  motivator  and  organizer 
for  expanding  classified  section.  Know¬ 
ledge  of  Spanish  a  plus.  Excellent  spot 
for  assistant  CAM  looking  to  take 
charge.  Solid  salary  base  plus  lucrative 
incentives.  Excellent  benefits  package. 
Call  Ms.  Ehrlich,  (212)  807-4610. 

RETAIL  SALES  MANAGER 

As  our  sales  manager,  you  will  direct 
and  motivate  our  staff  of  outside  sales 
professionals  in  the  desirable,  competi¬ 
tive  Fairfield  County,  CT  market  assur¬ 
ing  positive  results,  ^cellent  opportun¬ 
ity  for  person  in  number  2  retail  spot  or 
top  sales  person  to  move  into  manage¬ 
ment  at  this  independently  owned 
medium-sized  daily.  Good  base, 
commission  and  benefit  package.  Send 
resume,  including  salary  history,  to  B.J. 
Frazier,  VP-Sales  and  Marketing,  The 
Hour,  346  Maine  Avenue,  Norwalk,  CT 
06851. 

RETAIL  SALES  MANAGER 
Tough,  competitive  newspaper  seeking 
seasoned,  successful  sales  manager  to 
head  large  staff  of  well-compensated 
and  motivated  sales  people.  Staff 
knows  of  our  search  and  wants  a  top  pro 
to  teach  them  what  they  don’t  already 
know.  Candidate  must  be  dynamic, 
loyal,  and  a  type  A  personality.  Strong 
on  promotion,  teaching  and  motivation. 
Excellent  compensation,  plenty  of  room 
for  growth.  Send  resume  and  cover 
letter  to  Box  1036,  Editor  &  Publisher. 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

1  HELP  WANTED 

ADVERTISING 

1  ADVERTISING 

CIRCULATION 

1  CIRCULATION 

SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 

CLASSIFIED  MANAGER 
Zone  7,  30,000  daily  can  provide  you 
with  an  excellent  career  opportunity. 
With  the  retirement  of  our  current 
manager,  we  are  looking  for  an  aggres¬ 
sive  manager  who  is: 

Promotion  oriented 
Well  organized 

Experienced  in  telemarketing 
Has  production  knowledge 


We  offer: 

An  excellent  compensation  package 

Benefits 

Profit  sharing 

The  staff  and  tools  you  need 
A  very  livable  and  well  rounded 
community  well  suited  for  family 
living 


If  you  have  an  interest  in  becoming  part 
of  our  winning  team,  and  have  the 
experience  and  drive  to  offer,  we  invite 
you  to  write  Box  1042,  Editor  & 
Publisher. _ 

TRAINING  DIRECTOR 

To  conduct  group-wide  advertising  sales 
training  programs  at  our  New  Jersey 
corporate  headquarters  and  at  our  indi¬ 
vidual  newspaper  locations.  Ideal 
candidate  will  currently  be  a  sales  train¬ 
er  for  a  newspaper  group  or  newspaper. 
You  should  have  some  solid  retail  sales 
management  experience.  PSS  III  exper¬ 
ience  would  be  a  plus.  Write  in  strict 
confidence  to  Box  9980,  Editor  & 
Publisher. 

DISPLAY  ADVERTISING  SALES 
Buy-Lines  Press,  New  York  area's 
largest  advertising  periodical  is  seeking 
2  experienced  field  salespeople  to 
further  develop  existing  established 
territories.  If  you  are  highly  motivated,  a 
self  starter  with  some  layout  and  mark¬ 
eting  experience  we  may  have  an  oppor¬ 
tunity  of  interest.  We  will  offer  excellent 
wages,  commissions,  benefit  package 
and  the  chance  for  advancement  to 
individuals  joining  our  newly  formed 
team.  New  York  residents  send  resume 
to  F.J.  Levine,  B-L  Press,  2465  Grand 
Avenue,  Baldwin,  NY  11510. 

DISPLAY  ADVERTISING  MANAGER 
The  News  Tribune  is  seeking  an  aggres¬ 
sive,  experienced,  degreed  professional 
to  direct  our  display  advertising  sales  in 
a  highly  competitive  metro  New  York 
market.  This  position  offers  opportunity 
for  advancement  and  reports  directly  to 
the  vp  of  marketing,  the  successful 
candidate  will  offer  proven  staff  motiva¬ 
tion  and  development  skills  and  have  a 
minimum  of  5  years  experience  in  retail 
advertising  sales  as  well  as  3  years  of  I 
management  experience.  Knowledge  of : 
national  sales  and  co-op  advertising  a  j 
plus.  Send  resume  including  salary! 
histoiy  and  requirements  to  t.  Kerrigan,  I 
The  News  Tribune,  1  Hoover  Way, 
Woodbridge,  NJ  07095.  EOE.  I 
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WASHINGTON-BASED  publisher  of 
defense  journals  seeks  motivated  adver¬ 
tising  sales  person  with  experience,  who 
can  initiate  sales  campaigns  and  ulti¬ 
mately  create  a  sales  department.  A 
track  record  would  be  very  helpful. 
Send  resume  to  P.  Rawlins,  King 
Publishing,  915-15th  St,  NW,  Suite. 
400,  Washington,  D.C.  2005. 

WEEKLY  NEWSPAPER  group  needs 
experienced  salesperson  to  work  with 
publisher  in  Norfolk,  VA  area.  Must 
have  management  potential.  Write: 
Hanes  Byerly,  1000  Armory  Dr.,  Frank¬ 
lin,  VA  23851. 

WE  WANT  YOU!  Our  7,000,  5-day 
paper  in  Zone  7  needs  you  to  take  the 
reins  of  our  7-person  ad  staff.  As  ad 
director,  you'll  run  the  show,  planning 
ad  straten  and  special  sections.  You'll 
handle  arew  choice  accounts  yourself, 
but  your  big  job  will  be  motivating  sales¬ 
people  and  thinking  about  the  bigger 
picture.  You'll  also  nave  the  chance  to 
be  part-owner  of  a  new  Sunday  weekly. 
You're  probably  a  top  sales  rep  now,  or 
maybe  a  restless  ad  manager  or  assis¬ 
tant  with  2-5  years  experience.  You  like 
I  the  idea  of  a  salary  in  the  mid-20s,  and 
of  taking  an  active  community  role  in  a 
beautiful  mountain  state.  If  we're  talk¬ 
ing  about  you,  send  letter,  resume  and 
references  to  Box  1028,  Editor  & 
Publisher. 

NEWSPAPER  AD  DIRECTOR 
Locate  in  America's  most  livable  city. 
Metro  daily  and  Sunday  seeking  Adver¬ 
tising  Director  with  experience  in  classi¬ 
fied,  retail  and  national.  We  need  an 
aggressive,  people-oriented  nmanager 
with  proven  marketing  and  sales  back¬ 
ground.  Exciting  opportunity  to  grow 
and  progress,  (^ood  salary,  benefits. 
Knoxville,  Tennessee  is  the  Gateway  to 
the  Smokey  Mountains,  the  home  of  the 
University  of  Tennessee  and  America's 
most  livable  city.  Send  resume  and 
salary  requirement  to: 

Personnel  Director 
Knoxville  News-Sentinel  Company 
208  West  Church  Street 
Knoxville,  TN  37902 

ARTIGRAPHICS 

GRAPHICS  DIRECTOR 
The  Tacoma  News  Tribune  seeks  a 
seasoned  manager  to  lead  motivated,  8 
person  photo/graphics  staff.  Quality  is 
top  concern  as  we  do  more  with  color, 
infographics,  page  design.  Job 
demands  creativity,  ability  to  teach, 
vision  to  see  future  and  drive  to  get 
there.  Salary  over  $40,000.  Resume, 
cover  letter  detailing  achievements, 
philosophy  to  Norman  Bell,  Managing 
Editor,  PO  Box  11000,  Tacoma,  WA 
98411. 

_ CIRCULATION _ 

SALES  DEVELOPMENT  MANAGER 
excellent  opportunity  career  minded 
individual.  We  seek  an  energetic  profes¬ 
sional  to  train  and  manage  our  direct 
sales  staff.  Must  be  proficient  in  deve¬ 
loping,  implementing  and  managing 
both  inside  and  outside  direct  sales 
programs.  i 

Serious  applicants  should  have  a  proven  i 
track  record  in  canvass  crews,  be  a  self-  I 
starter,  enjoy  the  rewards  of  a  chal-  ! 
lenge,  and  be  willing  to  relocate.  | 
j  We  offer  an  attractive  benefits  package,  | 
!  salary  and  bonus  structure.  Please  send  ! 
j  resume  and  salary  history/requirements  | 
I  to  Larry  King,  Human  Resources,  The 
I  Jackson  Newspapers,  40  Sargent  Din/e, 

I  New  Haven,  CT  06511. 

!  SINGLE  COPY  MANAGER  in  Zone  2. 

;  Salary  in  high  $20's  with  good  benefits 
j  and  excellent  advancement  opportuni- 
I  ty.  Must  be  aggressive  in  single  copy 
I  sales,  background  in  union  environment 
and  five  years  experience.  Box  1023, 

I  Editor  &  Publisher. 


CIRCULATION  MANAGER  sought  for 
8,000  paid  circulation  daily  with  TMC 
product  in  Alabama.  Must  be  strong 
organizer,  good  with  p^ple,  unafraid  of 
hands-on  work.  Experience  in  circula¬ 
tion  promotions  a  big  plus.  Need  assis¬ 
tance  in  setting  up  county  wide  home 
delivery.  Send  reply,  resume,  salary 
requirements  to  Box  1050,  Editor  & 
Publisher. 

HOME  DELIVERY  AREA  MANAGER 
Large  Texas  daily  and  Sunday  newspap¬ 
er  requires  experienced  person  to 
manage  independent  contractor  circu- 
I  lation  sales  service  and  collections. 
Please  send  resume  and  salary  history 
to  Rod  McFarland  (214)  977-8054, 
Communications  Center,  Dallas  Morn¬ 
ing  News,  Dallas,  TX  75265. 

HOME  DELIVERY  MANAGER 
Southern  California  daily  newspaper 
seeking  organized  self-motivated  indivi¬ 
dual  with  a  can-do  attitude.  Position 
answers  to  circulation  director.  Respon¬ 
sible  for  staff  of  16.  Good  salary,  incen¬ 
tives  and  benefits.  Send  resume  and 
salary  requirements  to  Box  1024, 
Editor  &  Publisher. 

MAJOR  METROPOLITAN  newspaper 
has  immediate  opening  for  full  time 
branch  managers.  You  will  be  working 
I  in  the  area  of  home  delivery  and  must 
have  the  ability  to  work  AM  and  PM 
hours.  We  are  seeking  highly  motivated 
individuals.  We  offer  solid  growth 
potential,  good  salary,  bonus  incen¬ 
tives,  company  car  and  fully  paid 
company  benefits.  Send  resume  to  PO 
Box  2212,  Boston,  MA  02106. 

OPPORTUNITY  . 

IN  CIRCULATION 


AGGRESSIVE  20,000  6-day  PM  daily 
has  opening  for  take-charge  manager. 
Join  our  young,  aggressive  management 
team.  Responsibilities  include  staffing, 
motivating  district  managers,  carrier 
supervisors,  drivers  and  office  staff. 
Excellent  opportunity.  Send  resume 
and  requirements  for  you  to  move  to 
Joyce  McCullough,  News-Tribune, 
LaSalle,  IL  61301. _ 

CIRCULATION  MANAGER  for  AM  and 
PM  daily  in  Zone  4.  Experience  in  sales 
and  training  plus  day-to-day  opera¬ 
tion  of  an  independent  contractor  orga- 
I  nization.  We  are  seeking  a  highly  moti- 
:  vated  individual  who  is  presently  in  a 
number  2  position  of  a  metropolitan 
newspaper  or  in  charge  of  a  smaller 
newspaper.  Must  include  salaiy  history 
with  resume  to  Box  1015,  Editor  & 
Publisher. 

CIRCULATION  DIRECTOR  for  growing 
33,000  and  9,000  circulation  news¬ 
papers.  We  are  looking  for  an  exper- 
I  lenced  circulation  professional.  Strong 
I  leadership  and  communications  skills 
I  are  a  must.  Zone  9.  Send  resume  and 
I  salary  history  to  Box  1017,  Editor  & 
j  Publisher. 

CIRCULATION/SUBSCRIPTION  MANA- 
GER  needed  for  Texas  based  national 
I  weekly  trade  magazine  tor  the  music 
I  industry.  Minimum  2  years  experience 
and  strong  organizational  and  promo¬ 
tional  skills  required.  Untapped  circula¬ 
tion  base  could  be  increased  signific¬ 
antly  with  right  person.  Base  salary  plus 
commission  and  benefits.  Box  1043, 
Editor  &  Publisher. 

DATA  PROCESSING 

DATA  PROCESSING  MANAGER  for  AM 


frnMr!'  ^nd  PM  daily  in  Zone  4.  Experience 

,  With  the  IBM  System  34  and  System  36 

^nd  Working  knowledge  of  RPG  II 
required.  Prior  supervisory 
1  ^  ■  Pnh^khpp^ 4U  IonM«  experience  and  good  communication 

wiif be  contacted  ^  ^  feqijired.  Must_  include  salary 


history  with  resume  to  Box  1016,  Editor 
&  Publisher. 


PERSON  with  one  or  two  years  circula-  I 
tion  experience  in  district  work  needed  EDITORIAL 

for  growing  district  in  So.  California,  rniTODc  'r  ■  ,4 

Send  resume  and  salary  requirements  ARIZONA  EDITORS— Experienced 
to  Tom  Bruchs,  Circulation  Mgr.,  News  pers^  iieeded  to  help  lead  nine- 

Chronicle,  PO  Box  3129,  Thousand  PeffO"  staff  at  spunky  daily  No.l  spot 
Oaks  CA  91359  twice  weekly  also  available  with 

* _ I _  family-owned  13-newspaper  group.  Two 

STATE  CIRCULATION  MANAGER  naSfri'rpH® 

We're  looking  for  a  state  circulation 
manager  who  can  break  new  territory  |nP’Qqnq°^'Kin(?mtn® 
and  keep  momentum  going  in  estab-  ^909,  Kingman,  AZ  86402. 

lished  stronghold.  We're  the  largest  in  a  - DiiciAiircc  i  AvniiT  FniTiNr - 

competitive  market  and  need  someone  ,  BUSINESS  LAYOUT,  EDITING 
who  can  compliment  our  successful  A  copy  editor  with  good  layout  skills  for 
distribution  team.  The  person  selected  a  growing  business  sectiqn  in  a  booming 
for  this  newly  creaM  position  would  be  a  geometric  journalist  but 

responsible  for  nearly  half  of  our  daily  sorneone  who  knows  how  to  gather  the 
cirwiation-all  home  delivery  and  "®eded  for  effective  display, 

single  copy  outside  the  city  zone,  as  ®  style-checker,  but  someone 

well  as  motor  routes  and  bundle  haulers  who  knws  t^he  subject  and  writes  sharp 
within  the  city.  heads.  Send  resume,  pertinent  clips  to 

You'll  need  5  to  10  years  increasing  Andrew  McCue,  Business  Editor,  The 
newspaper  distribution  responsibility 

that  shows:  CA  92502. _ 


*A  track  record  of  successful  motor 
route  management  as  well  as  single 
copy  sales, 

I  ‘Demonstrated  ability  to  deal  fairly  with 
!  independent  contracters, 
j  *The  skills  and  ability  to  develop  new 
I  markets  and  increase  penetration  with- 
!  in  existing  one, 

I  ‘Supervisory  skills  that  work  to  select, 

I  train  and  motivate  good  people. 

{  Interested?  Send  us  your  resume,  salary 
{  history  and  a  letter  telling  us  how  your 
I  experience  fits  our  requirements  in  care 
of  Box  9975,  Editor  &  Publisher.  (Zone 
9). 


COPY  EDITOR/WRITER— Twice-weekly 
newspaper  is  looking  for  an  experienced 
copy  editor/writer.  Job  entails  editing 
staff  copy,  layout  and  writing.  Send 
resume  and  three  best  examples  of  work 
to: 

Copy  Editor 
Maryland  Independent 
7  Industrial  Park  Circle 
Waldorf,  MD  20601 

COPY  EDITOR — Eastern  Washington 
35,000  AM  daily  seeking  experienced 
copy  editc.  to  handle  local,  sports,  wire 
news  and  universal  desk  configurations. 


We  are  an  equal  opportunity  employer  j  Gearing  up  for  pagination.  Opportuni¬ 


offering  competitive  salary/bonus  prog¬ 
rams,  excellent  benefits  and  a  chance 
to  meet  professional  challenges  in  a 
I  positive  work  environment. 


ties  for  advancement.  Submit  refer¬ 
ences  and  resume  to  Managing  Editor, 
Tri-City  Herald,  PO  Box  608,  Pasco,  WA 


in  a  Tri-City  Herald,  PO  Box  608,  Pasco,  WA 
I  99302. 
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BUSINESS  EDITOR 

Excellent  opportunity  with  a  leading 
twice-weekly,  Chicago  suburban  news¬ 
paper  to  write  and  edit  articles  on  busi¬ 
ness.  Successful  candidate  must  have 
2-5  years  of  business  writing  experi¬ 
ence.  Page  make-up  experience  also 
required.  Excellent  salary  and  benefits. 
Appllicants  located  in  the  Midwest 
preferred.  Please  send  resume,  includ¬ 
ing  salary  requirement  to  John  Collins, 
STAR  PUBLICATIONS,  1526  Otto 
Blvd.,  Chicago  Heights,  IL  60411. 

An  Equal  Opportunity  Employer 
BUSINESS  REPORTER 

SAN  JUAN,  PUERTO  RICO  42,500 
weekly  largest  circulation  English 
language  newspaper  in  the  Caribbean 
with  computerized  editorial  department 
seeks  experienced  business  reporter. 
This  reporter  has  to  read  and  speak 
Spanish  and  have  good  business 
appearance  and  interview  skills  coupled 
with  ability  to  work  under  deadline 
pressure. 

Send  copies  of  articles  with  resume  and 
letter  describing  a  good  business  repor¬ 
ter.  Include  salary  requirement  to: 

Editor 

CARRIBBEAN  BUSINESS 
1700  Fernandez  Juncos  Ave. 

San  Juan,  Puerto  Rico  00909 

CITY  EDITOR  for  16,500,  7-day  daily  in 
highly  competitive  market.  Position  is 
second  in  command.  Minimum  5  years 
experience  on  daily  newspaper  in  edit¬ 
ing  role.  No  rocking  chair  spot.  WRITE 
ONLY:  J.P.  Matasich,  Ypsilanti  Press, 
20  E.  Michigan,  Ypsilanti,  Ml  48197. 

CITY  EDITOR 

We  need  a  dynamic,  bright  leader  to 
wake  up  our  sleepy  local  report.  Our 
new  city  editor  will  be  brimming  with 
story  ideas  and  have  the  capacity  to 
teach  inexperienced  reporters  how  to 
report  and  write.  Excellent  management 
opportunity  for  key  editors  of  small  dail¬ 
ies  or  ACE’s  at  large  papers.  Zone  2. 
Box  1006,  Editor  &  Publisher. 


ASSISTANT  FEATURES  EDITOR 
The  Dayton  Daily  News  and  The  Journal 
Herald  are  looking  for  an  assistant 
features  editor  for  arts  and  entertain¬ 
ment  to  supervise  the  combined  staff  of 
AM  and  PM  papers  with  circulation  of 
more  than  220,000.  Duties  include 
generating  story  ideas,  making  assign¬ 
ments  planning,  copy  editing  and  writ¬ 
ing  headlines.  Candidates  should  have 
management  experience  and  be 
capable  of  handling  breaking  stories  as 
well  as  long  range  projects.  Deadline  for 
applications  is  June  13.  Send  resume 
and  tearsheets  to  Karla  Garrett  Milton, 
Executive  Features  Editor,  Dayton 
Newspapers,  45  South  Ludlow  St., 
Dayton,  OH  45402. 


EDITORIAL 


EDITORIAL 


I  COPY  EDITOR 

!  We’re  looking  for  someone  with  a  flair 
I  for  graphics  and  color,  who  will  assist  a 
wire  editor  during  the  week  on  a  50,000 
I  AM  daily  and  will  be  responsible  for 
j  front  wire  section  Sunday.  Will  also 
'  work  closely  with  staff  artist.  Good 
language  skills  essential  as  well  as 
headline  writing  and  layout  ability. 
Experience  a  must.  Send  samples  of 
your  work  and  resume  to  Saul  Shapiro, 
Waterloo  Courier,  PO  Box  540,  Water¬ 
loo,  lA  50704. 


I  ASSISTANT  FEATURES  EDITOR 
I  The  El  Paso  Times,  a  Gannett  newspap- 
I  er  is  seeking  assistant  news  features 
I  editor  with  a  strong  background  in  arts 
and  entertainment.  This  person  should 
have  strong  editing  skills  and  fresh 
graphic  ideas.  This  person  should  be 
I  experienced  in  supervising  reporters  in 
I  developing  their  stories.  Competitive 
1  salary  and  benefits.  Send  resume,  work 
I  samples  and  list  of  references  to  John 
j  Moore,  Co-Managing  Editor,  El  Paso 
Times,  PO  Box  20.  El  Paso.  TX  79999. 

!  EDITOR  FOR  MAINE  TIMES,  the 
I  statewide  weekly  covering  issues  affect- 
1  ing  Maine.  Co-founder  retiring  after  18 
years.  The  paper  is  in  a  period  of 
dynamic  growth  and  has  an  exper¬ 
ienced,  stable  staff  in  place  awaiting 
new  editorial  leadership.  No  fires,  no 
accidents,  only  issues-an  editor’s 
dream.  Send  resume  to  Anna  M.  Ginn, 
Publisher,  Maine  Times,  41  Main  St., 
Topsham,  ME  04086. 


COPY  EDITOR 

Full-time  for  2,  Orange  County  boating 
magazines.  Edit  features  and  news, 

I  rewrite  copy,  write  headlines/cutlines, 

{  assemble  sidebars,  proof  galleys.  Some 
:  story  writing  involved.  Must  have  experi- 
I  ence  editing  for  publication.  Excellent 
I  opportunity  for  advancement.  Send 
I  resume  to  Linda  Smith,  PO  Box  1337, 
j  Newport  Beach,  CA  92663. 

I  COPY  EDITOR-for  nightside  news  oper- 
I  ation  at  small  but  growing  PM  daily  in 
I  northwest  Jersey.  Must  have  good 
I  command  of  language  and  flair  for 
I  layout  and  headline  writing.  Salary 
I  commensurate  with  experience.  Send 
;  resume  to  Randy  Bergmann,  Editor,  NJ 
Herald,  PO  Box  10,  Newton,  NJ 
I  07860. _ 

I  COPY  EDITOR/SLOT 

;  Strong  copy  editor  with  slot  and  layout 
I  experience  needed  on  a  fast-paced 
I  Southern  California  news  desk. 
Language  and  leadership  skills  vital.  If 
you  qualify,  send  resume  and  letter  to 
Barbara  Herrera,  Assistant  Managing 
Editor,  The  Tribune,  PO  Box  191,  San 
Diego,  CA  92112. 


!  CENTRAL  PENNSYLVANIA  afternoon 
j  daily  seeks  general  assignment  reporter 
I  with  strong  writing  skills  and  2-3  experi- 
I  ence  in  covering  school  boards,  munici- 
I  pal  governments,  fire  and  police.  We 
I  are  lookng  for  someone  with  a  flair  for 
hard  news.  Women  and  minorities  are 
I  encouraged  to  apply.  Send  clips  and 
I  resumes  to  John  Moore,  Dally  Item,  Box 
j  607,  Sunburv,  PA  17801. 

]  ENTRY  LEVEL  government  reporter. 

:  Send  resume  to  Executive  Editor, 

!  Nancy  Stephen,  The  Enquirer-Journal, 

;  PO  Box  5040,  Monroe,  NC  28110.  No 
;  calls. 

j  FAST-GROWING  business/legal  dailies 
1  in  South  Florida,  recently  acquired  by 
:  American  Lawyer  magazine,  has  open- 
,  ings  for  aggressive,  seasoned  reporters, 
i  Resume  and  clips  to  Editor-In-Chief, 

1  Review  Publications,  100  NE  7th  St. 

I  Miami,  FL  33132. _ 

FEATURES  WRITER — Energetic,  inno¬ 
vation  reporter  sought  by  51,000  circu- 
j  lation  daily  in  Alabama’s  capital  city. 

Interest  in  food,  fashion,  health  and 
'  entertainment  helpful.  Experience 
preferred.  Please  send  resume  and  clips 
I  tO:  Karen  Hartley,  Features  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 


GOVERNMENT  JOBS 
$16,040-$59,230/yr.  Now  Hiring.  Call 
(805)  687-6000  Ext.  R-4261  for 
current  federal  list. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


EDITOR 

Needs  self-starter  with  an  eye  for  news 
who  can  handle  it  all,  from  junior  high 
sports  to  investigative  reporting,  from 
camera  to  pasteup.  Twice  weekly  with 
shoppers  in  Midwest  suburban  market. 
Good  opportunity  for  hard  worker  look¬ 
ing  for  advancement.  Send  qualifica¬ 
tions,  references  and  salary  history  to 
Box  i047.  Editor  &  Publisher, 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1986 


LINE  ADS 

1  week  —  $5.25  per  line 

2  weeks  —  $4.70  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 


Add  $5.50  per  insertion  for  box  service.  Add  $3.50  per  insertion  for  box  service. 

Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  Isssue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rataa  avallabla  upon  nquaat. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publishor 

11  West  19th  Street.  NY,  NY  10011.  (212)  675-4380. 


I  CREATIVE  HANDS-ON  editor  needed 
for  well  know  weekly  newspaper  in 
affluent,  intellectual  San  Diego 
j  community.  Must  have  news  manage¬ 
ment  and  desk  experience.  Understand- 
l  ing  of  suburban  community  journalism, 
j  good  people  skills  and  ability  to  work 
I  with  young  staff  necessary.  Send 
'  resume  and  salary  history  to  C.D,  La 
Jolla  Light,  PO  Box  1927,  La  Jolla,  CA 
!  92038. _ 

DO  YOU  LOVE  FISHING?  Our  company 
is  forming  a  new  regional  fishing  publi¬ 
cation  and  we’re  looking  for  the  person 
who  can  make  it  succeed.  We  need  an 
editor,  a  reporter  who  can  write  about 
fishing  and  put  it  together  in  an  attrac¬ 
tive  package.  Send  resume,  clips  and 
salary  history  to  Box  1048,  Editor  & 
Publisher. 


INVESTIGATIVE  REPORTERS 
Dealer’s  Digest,  Inc.,  is  seeking  repor¬ 
ters  and  researchers  for  startup  news¬ 
weekly  on  commercial  banking.  Great 
opportunity  to  be  doing  the  best  in 
financial  journalism.  Bright  beginners 
also  considered.  Respond  with  resumes 
:  to  Floyd  Loomis,  150  Broadway,  4th 
'  Floor,  New  York,  NY  10038. 

;  REPORTER  FOR  GROUP  of  community 
i  newspapers  on  northeast  Florida  coast. 

I  Experience  reporting  on  local  govern- 
I  ment,  police.  Fred  DeSapio,  (904) 
j  249-9033. _ 

j  REPORTER/EDITOR— All-around 
j  experienced — for  growing  community 
I  weekly  near  Las  Vegas.  1111  L.V. 

I  Blvd.,  So.  211,  Las  Vegas,  NV  89104. 

;  (702)  384-5313. 


SERIOUS  ABOUT  COPY 
EDITING  AS  A  CAREER? 

If  you  are  interested  in  copy  editing  as  a  challenging  news¬ 
paper  career  and  are  willing  to  work  hard  to  learn  the  skills, 
we  want  to  hear  from  you. 

We  are  a  major  metropolitan  daily  in  the  Northeast  with  an 
international  reputation.  We  plan  to  start  a  g^roup  of  promis¬ 
ing  journalists  in  the  fall  on  a  one-year  training  program 
that  will  lead  successful  participants  to  full-fledged  editor’s 
pay  and  benefits. 

Applicants  must  have  one  to  two  years  of  writing  or  editing 
experience  on  a  small  or  mid-sized  daily  paper.  We  will  also 
consider  recent  college  graduates  in  any  field  who  have 
equivalent  experience  on  a  quality  campus  newspaper.  We 
are  seeking  only  those  with  a  genuine  and  demonstrated 
interest  in  editing  as  a  career. 

Please  send  a  resume,  work  samples,  references  and  a  letter 
describing  yourself  and  your  career  g^oals. 

We  are  an  Equal  Opportunity/ Affirmative  Action  Employer. 
Reply  to  Box  1007,  Editor  ft  Publisher. 
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MANAGING  EDITOR  for  Zone  2  subur¬ 
ban  daily.  Strong  editing  and  page 
design  skills  needed,  plus  ability  to 
continually  adapt  paper  to  changing 
readership/market.  Resume,  samples  to 
Box  9998,  Editor  &  Publisher. 

MANAGING  EDITOR  skilled  in  organiz¬ 
ing  pmple  and  projects  sought  by  multi¬ 
publication  company.  Job  offers  real 
challenge  and  future  if  you  have 
management  AND  hard  nevus  experi¬ 
ence,  can  focus  on  bottom  line  plus 
firm’s  overall  direction  while  juggling 
many  details.  Some  editing  and  report¬ 
ing.  Good  pay,  benefits,  bonuses.  Full 
resume  to  KP,  1117  N.  19th,  #200, 
Arlington,  VA  22209. 

MANAGING  EDITOR  for  small  bi-weekly 
investment  newsletter  and  quarterly 
financial  magazine  involved  with  equity 
securities.  Develop  and  implement 
all  facets  of  publications.  Require 
experience  with  business  publications. 
Submit  resume,  salary  requirements  and 
writing  samples  to  Western  Investor, 
400  Southwest  6th  Avenue,  Suite 
1115,  Portland,  OR  97204. _ ! 

MEDICAL  WRITER  ! 

Medium  metro  with  commitment  to ! 
quality  seeks  medical  writer.  We  are 
seeking  sharp  coverage  in  a  broad  range 
of  areas,  from  health  care  delivery  to  the 
rural  poor,  to  medical  ethics  to  consum¬ 
er  issues.  Box  1039,  Editor  & 

Publisher. _ 

QUALITY  27,500  Daily  seeks  general 
assignment  reporter,  pay  commensu¬ 
rate  with  experience  and  ability.  Excel¬ 
lent  benefits.  Will  consider  recent  J- 
Grad.  Send  resume,  cover  letter  to  Jim 
Small,  Editor,  Daily  Record,  PO  Box 
968,  Hickory,  NC  28603. _ 

REPORTER/EDITOR  for  award-winning 
community  weekly  group  in  southwest 
Nassau  County,  Long  Island.  Send 
resume,  clips  to  Richner  Publications, 
379  Central  Avenue,  Lawrence,  NY 
11559. _ 

REPORTERS 

Top  small  daily  in  Arkansas  seeks  quali¬ 
fied  reporter  applicants  to  continue 
award-winning  tradition.  We  need 
reporters  who  can  thrive  doing  profes¬ 
sional  work  in  a  small  town  environ¬ 
ment.  Demonstrated  ability  essential. 
Successful  applicants  who  can  meet 
our  challenges  will  find  opportunities  to 
advance,  both  at  our  newspaper  and 
within  our  group.  Serious  applications 
only.  Interview  required.  Send  resume, 
clips  and  salary  requirements  to  George 
Arnold,  Managing  Editor,  News-Times, 
PO  Box  912,  El  Dorado,  Ark  71730. 


MID-SIZED  ZONE  5  daily  and  Sunday 
seeks  assistant  metro  editor  for  city- 
regional  staff.  Will  assist  metro  editor  in 
planning,  coordinating,  directing  repor¬ 
ter  and  bureau  coverage  of  principal  city 
and  large  multi-county  area.  Bachelor's 
degree  and  reporting,  editing  and 
supervisory  experience  preferred.  Send 
resume,  clips  and  salary  requirement  to 
Box  1022,  Editor  &  Publisher. 

NATIONAL  DAILY  energy  publication 
based  in  Washington,  D.C.  is  seeking 
sen/ices  of  live  wire  reporter  with  2  or 
more  years  experience  reporting,  not 
necessarily  energy.  Send  resume  and 
clips  to  P.  Rawlins,  King  Publishing, 
915-15th  St.,  NW,  Suite  400, 
Washington,  D.C.  20005. 

NEEDED  IMMEDIATELY-General 
assignment  reporter  for  aggressive 
Missouri  daily.  Experienced  in  page 
layout  and  design  a  must.  We  are  a 
totally  paginated  paper  on  line  with 
Macintosh.  Need  go-getter  and  team 
player  with  ability  to  generate  stories  on 
own.  Salary  commensurate  with  experi¬ 
ence.  Send  resume  and  salary  history  to 
Publisher,  Excelsior  Springs  Daily  Stan¬ 
dard,  417  Thompson,  Excelsior 
Springs,  MO  64024. 

NEWS  EDITOR 

Experienced  business  journalist  with 
proven  skills  in  editing  for  news  editor 
position  that  is  80%  editing  and  20% 
reporting.  Must  have  good  skills  in  edit¬ 
ing  staff  and  freelance  copy,  writing 
headlines  and  captions,  enjoy  planning 
and  be  able  to  work  with  staff  of  15 
business  reporters.  Decisive,  competi¬ 
tive  and  dedicated.  Electronic  editing 
familiarity  a  definite  plus.  Generous 
benefit  package  including  pension  and 
profit-sharing.  Send  resume  and  clips 
to: 

F.D.  Scott 

Crain's  Chicago  Business 
740  North  Rush  St. 

Chicago,  IL  60611. 

EOE  M/F/H  No  phone  calls 

NEWSPAPER  GENERAL  MANAGER 
Are  you  an  aggressive  hands-on  mana¬ 
ger  experienced  in  everything  from 
planning  and  selling  to  lay-out,  paste¬ 
up,  editing  and  most  importantly 
MANAGING?  This  may  be  your  big 
break.  Expanding  communications 
company  seeks  manager  for  group  of 
three  small  weekly  newspapers  in  lovely 
community  within  60  miles  of  NYC. 
Interested?  Send  overnight  letter  with 
compensation  expectations  and  resume 
to  Jeanne  Straus,  888  Seventh  Avenue, 
New  York,  NY  10019,  (212) 
586-5700.  EOE. 


JOURNALIST 

Writing  news,  features,  editoriais  for  empioyee 
pubiications  and  performing  other  writing 
assignments.  Requires  Communications,  Jour- 
naiism  or  Engiish  degree  and  at  ieast  1  year’s 
newspaper  experience  or  its  equivaient.  Know* 
iedge  of  photography,  ecomomics  and  poiiticai 
science  heipfui. 

Send  resume  and  saiary  requirements  in  confi* 
dence  to: 

C.P.  Wiiiiams 

Professionai  and  Technicai  Empioyment 
100  N.E.  Adams  Street 
Peoria,  Iliinois  61629-1490 

We  Are  An  Equai  Opportunity  Empioyer 


EDITORS,  REPORTERS 
Medium-size  East  Coast  daily  is 
expanding  its  coverage  area  and  editor¬ 
ial  staff.  Need  strong  desk  manager, 
perhaps  M.E.  on  small  daily;  question¬ 
ing  copy  editors;  and  reporters  who 
thrive  on  out-writing  a  host  of  formid¬ 
able  competitors.  We're  already  good; 
we  plan  to  get  better.  If  that's  your  goal, 
send  resume,  letter,  references,  in 
confidence  to:  Box  1045  Editor  & 
Publisher. 

EDITOR  with  lively  ideas  and  strong 
track  record  wanted  to  direct  leisure 
section  for  southeastern  Minnesota 
daily  newspaper's  weekend  edition. 
Strong  in  makeup.  Editor  needed  to 
direct  coverage  of  leisure  activities, 
arts,  trends,  personality  profiles,  televi¬ 
sion  and  radio  etc.  Needs  to  be  self¬ 
starter.  Send  resume  to  Bob  Retzlaff, 
Managing  Editor,  Post-Bulletin,  PO  Box 
6118,  Rochester,  MN  55903. 

I  REPORTER  WANTED.  The  kind  cursed 
with  story  ideas  that  accumulate  so  fast 
that  Clark  Kent  couldn't  do  them  all. 
The  kind  who  craves  the  enthusiasm, 
intelligence,  encouragement,  discern¬ 
ment  of  a  great  city  editor.  The  kind  who 
would  even  go  to  West  Texas  for  the 
right  job,  but  would  rather  live  in  beaut¬ 
iful  upstate  New  York.  To  cover  City 
Hall.  $20,000  a  year.  Send  ten  clips 
that  show  your  best  ideas  and  a  portion 
of  that  story  list  to  The  Citizen,  25  Dill 
St.,  Auburn,  NY  13021. 

REWRITE  Riverside  Press-Enterprise  is 
looking  for  experienced  reporter  or 
editor  to  fill  a  rewrite  position.  Job 
includes  rewriting/restructuring  special 
projects  and  features,  writing  daily 
roundup  of  news  from  seven  zones;  writ¬ 
ing  and  compiling  news  stories  from 
multiple  sources;  local  inserts  for 
national  wire  stories.  Good  pay  and 
benefits  at  fast-growing  Southern  Cali¬ 
fornia  daily  .  Send  resume  and  clips  as 
soon  as  possible  to  Marcia  McQuern, 
Managing  Editor/News,  Press- 
Enterprise,  PO  Box  792,  Riverside,  CA 
92502. 

— 

SUPER  SLOT  we  are  looking  for  a  rare 
commodity.  A  talented,  technically 
proficient  slot  person  with  some  fire  in 
his  (or  her)  eyes  and  a  desire  to  move 
into  management.  Must  be  able  to 
deliver  design  that  sparkles,  headlines 
that  sing  and  copy  that  is  clean,  clear 
and  concise~on  a  daily  basis.  For  a  pro, 
top  salary  and  benefits  from  a  daily  and 
Sunday  in  a  high  growth  area  of 
Pennsylvania.  Box  9986,  Editor  & 
Publisher. 

SPORTS  WRITER  energetic,  know¬ 
ledgeable  and  literate  person  needed 
for  full-time  bureau  job  covering 
colleges  (division  I  hockey,  divison  III 
basketball  and  other  sports)  and  leading 
coverage  of  high  school  sports.  Send 
letter,  resume  and  clips  by  June  16  to 
Bert  Gault,  Executive  Sports  Editor, 
Watertown  Daily  Times,  260  Washing- 
Ion  St.,  Watertown,  NY  13601. 

YAKIMA  HERALD-REPUBLIC,  40,000 
quality  daily  in  central  Washington  has 
immediate  openings  for  2  positions: 
regional  editor  to  supervise  correspon¬ 
dents,  edit  copy  and  handle  special 
projects  and  a  copy  editor  to  layout 
pages  on  the  8-person  newsdesk.  Send 
resume  and  clips  to  Kay  Gause,  Yakima 
Herald-Republic,  PO  Box  9668,  Yaki¬ 
ma,  WA  98909.  Equal  Opportunity 
Employer. 

ZONE  5  100,000  PM  daily  (155,000 
Sunday)  seeks  copy  editors  for  its 
10-member  universal  desk.  Mandatory 
tryout.  Send  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  Ohio  44501-0780. 
No  phone  calls,  please. 


SPORTS  EDITOR 

Connecticut  daily  with  emphasis  on 
local  sports  needs  leader  of  three- 
person  sports  team.  Position  requires 
good  writing,  layout,  editing  and  super¬ 
visory  skills.  Contact  Don  Goranson, 
Managing  Editor,  Bristol  Press,  99 
Main  Street,  Bristol,  CT  06010. 

LAYOUT  AND  COPY  EDITOR 
to  help  growing,  suburban  Connecticut 
daily  look  and  read  better.  Send  letter, 
resume,  clips  to  Chris  Powell,  Managing 
Editor,  Journal  Inquirer,  306  Progress 
Drive,  Manchester,  CT  06040. 

THE  SPOKESMAN  REVIEW  and 
Spokane  Chronicle  will  hire  a  few  repor¬ 
ters  over  the  next  year.  In  preparation, 
MB.'d  like  to  fatten  our  files  with 
'esumes  and  clips  from  aggressive, 
talented,  reporters  eager  fora  challenge 
in  the  great  Northwest.  Reply  to:  Phil 
Gruif,  Deputy  Managing  Editor,  Spokes¬ 
man  Review/Spokane  Chronicle,  PO 
Box  2160,  Spokane,  WA  99210. 

WE  HAVE  A  "GROWTH"  opening  on  our 
award-winning  classified  staff  for  an 
experienced  sales  representative.  Great 
opportunity  in  fastest  growing  market 
in  N.C.  and  one  of  fastest  growing  in 
nation.  Person  selected  will  be  aggres¬ 
sive,  talented,  motivated  and  willing  to 
work  hard  to  be  the  best!  Knowledge  of 
'eal  estate  and  automotive  marketing  a 
plus.  A  minimum  of  two  years  media 
sales  experience  required. 

Good  base  salary  with  liberal 
commission/bonus  plan  and  auto  allow¬ 
ance.  Outstanding  "big-company" 
benefits  with  major  national  newspaper 
group.  (New  York  Times), 
ff  you’re  interested  in  a  career  oppor¬ 
tunity,  come  join  our  team.  You’ll  be 
joining  a  unique  staff  of  "winners”.  Our 
veteran  staff  averages  over  15  years 
employment  with  the  company.  All 
replies  confidential.  Write:  Jake  Brin¬ 
son,  CAM,  Star-News,  PO  Box  840, 
Wilmington,  NC  28402. 

WRITING  COACH— Thriving  Zone  7 
daily  wants  a  metro  editor  to  lead  a  14 
person  reporting  staff.  We  want  a  writ¬ 
ing  coach,  not  a  copy  editor.  Applicants 
should  have  reporting  background, 
should  understand  great  writing  and 
how  to  give  it.  This  is  a  demanding,  high 
responsiblity  job  for  an  energetic  jour¬ 
nalist  with  the  skills,  judgment  and 
drive  to  advance  in  one  of  America's 
leading  newspaper  groups.  In  return  we 
offer  a  $30,(j00  salary,  a  commitment 
to  supervisory  training  and  one  of  the 
best  working  environments  around. 
Send  a  resume  with  a  list  of  references 
and  a  letter  explaining  your  concept  of 
good  reporting.  Box  9959,  Editor  & 
Publisher. _ 

_ FREELANCE _ 

NEW  NATIONAL  WEEKLY  tabloid 
newspaper  needs  articles  on  unusual 
stories,  celebrity  gossip,  TV  personali¬ 
ties  or  any  interesting  stories.  Send  to 
National  Reporter,  10014  North  Dale 
Mabry,  Suite  101,  Tampa,  FL  33618, 
or  call  (813)  968-9242. 

_ MAILROOM _ 

LARGE  MAILHOUSE  located  in  Mary¬ 
land  is  seeking  individuals  skilled  with 
McCain  inserter  and/or  Cheshire  4  -  up 
labeler.  Other  inserter  experience 
considered.  Basic  supervisory  skills  a 
must.  Excellent  rate/benefit  package  for 
top  person.  Box  1008,  Editor  & 

Publisher. _ 

EXPERIENCED  MAILROOM  FOREMAN 
with  people  skills  and  knowledge  about 
maintaining  inserting  and  strapping 
equipment  at  a  20,000  daily.  Send 
resume  to  James  W.  Collins,  G.M.,  The 
New  Jersey  Herald,  PO  Box  10, 
Newton,  NJ  07860. 


EDITOR  &  PUBLISHER  for  June  7,  1986 


HELP  WANTED 


MARKETING  RESEARCH 


SURVEY  RESEARCH 
PLANNER/ANALYST 

The  Times  Publishing  Company, 
publisher  of  the  Saint  Petersburg  Times 
and  Evening  Independent,  has  an  open¬ 
ing  for  an  experienced  survey  research¬ 
er.  We’re  looking  for  an  energetic 
person  to  work  with  the  newspaper  and 
with  outside  clients  through  our  market 
research  division  Suncoast  Opinion 
Surveys. 

The  position  requires  expertise  in  all 
aspects  of  questionnaire  and  sample 
design,  data  processing  and  statistical 
analysis.  Candidates  should  be  able  to 
demonstrate  superior  writing  skills  and 
analytical  ability.  Three  to  five  years  of 
sunrey  research  experience,  preferably 
with  some  newspapers,  are  required. 

In  addition  to  an  excellent  starting 
salary,  we  offer  a  company-paid  pension 
plan,  profit  sharing  plan,  group  life  and 
major  medical  insurance,  quarterly  cost 
of  living  supplement,  liberal  paid  vaca-  i 
tions  and  holidays,  credit  union,  and  ; 
more.  i 

If  you’re  interested  please  write  to  us  | 
outlining  your  background  and  salary  ; 
requirements. 

TIMES  PUBLISHING  COMPANY  ! 

EMPLOYMENT  MANAGER  I 
PO  Box  1121 

Saint  Petersburg,  FL  33731  | 

Equal  Opportunity  Employer  M/F  j 


PHOTOGRAPHER 


WE  HAVE  AN  OPENING  for  a  staff 
photographer  with  at  least  two  year’s 
experience  at  a  daily  newspaper.  We’re 
heavily  into  color,  so  experience  must 
include  considerable  color  work.  Send 
letter,  resume  and  work  samples  (clips 
from  paper  ok)  to  Robyn  Craig,  Daily 
Record,  55  Park  Place,  Morristown,  NJ 
07960. 


_ PRODUCTION _ 

COMPOSING  ROOM  SUPERVISOR 
Large  weekly  advertising  periodical 
located  on  Long  Island  is  seeking  an 
experienced  Production  Supervisor. 
Must  have  a  minimum  of  five  years 
experience  in  computerized  composing 
and  newspaper  make-up.  We  need  a 
hands-on  professional  that  can  direct, 
train  and  produce  a  high  quality  product 
every  week.  The  successful  candidate 
should  be  capable  of  becoming  Produc¬ 
tion  Director  within  two  years.  New  York 
residents  send  resume  including  salary 
history  to  F.J.  Levine,  B-L  Press,  2465 
Grand  Avenue,  Baldwin,  NY  11510. 


PRODUCTION  DIRECTOR 
Price  Communications  Corporation 
owning  a  medium  size  daily  and  Sunday 
newspaper  and  a  twice  weekly  newspap¬ 
er  in  coastal  communities  in  New  Jersey 
needs  an  effective  hands-on  production 
manager.  Our  successful  candidate 
must  be  knowledgeable  in  all  phases  of 
Composing,  pressroom,  mailroom  and 
distribution  operations  and  equipment. 
Ability  to  improve  color  reproduction  is 
a  must.  Excellent  salary  with  complete 
fringe  package  and  stock  options  are 
available.  Please  send  your  resume  to 
George  J.  Lister,  President  and 
Publisher,  The  Register,  1  Register 
Plaza,  Shrewsbury,  NJ  07701. 


PRESSROOM 


MIDWEST  DAILY  has  opening  for  i 
quality-conscious  assistant  pressroom 
manager.  Should  be  familiar  with  Goss 
Mark  I  Headliner.  Experience  with 
DiLitho  and  Cole  quarterfolder  helpful. 
Journeyman  card  required.  Excellent 
paid  benefits  and  pension.  State  previ¬ 
ous  production,  training,  and  salary 
history  to  Box  1044,  Editor  & 
Publisher. 


HELP  WANTED 


_ PRESSROOM _ 

A  PRESSPERSON  some  experience  on 
a  web  or  sheet  fed  press  with  mechani¬ 
cal  ability.  Excellent  paid  benefits  and 
pension.  Apply  Bartash  Publications, 
7272  Woodland  Ave.,  Philadelphia,  PA 
19142.  (215)  365-1155. 


_ SALES _ 

CORPORATE  MANAGER 
SALES  TRAINING 

Responsible  for  Advertising  and  Circu¬ 
lation  sales  training:  department  admi¬ 
nistration,  program  development, 
quality  control,  and  direct,  on-site 
training. 

Travel  required:  up  to  100  days  per 
year. 

Excellent  staff,  budget,  compensation 
and  benefits.  Please  send  resume  to 
Box  1049,  Editor  &  Publisher. 


POSITIONS 


WANTED 


ADMINISTRATIVE 

BRIGHT,  AGGRESSIVE  Newspaper 
Personnel  Director  experienced  with 
two  large  dailies.  Strong  experience  in 
employee  relations,  union  negotiations, 
employee  benefits,  wage  and  salary 
administration.  Knowledgable  in 
Human  Resources  laws.  Excellent 
verbal  and  written  communications 
skills.  Would  prefer  joining  a  major 
newspaper  group,  but  will  seriously 
consider  any  offer,  any  zone.  Write  Box 
1004,  Editor  &  Publisher. 


GENERAL  MANAGER  with  proven  track 
record,  (over  19  years  total  experience); 
in  all  phases  of  newspaper  profession 
seeks  permanent  position  with  chain- 
independent  newspaper  in  the  18,000 
to  30,000  circulation  range.  Prefer 
Southern  California,  but  would  be  favor¬ 
ably  inclined  toward  any  other  suitable 
opening  in  Sun  Belt  area.  Box  9797, 
Editor  &  Publisher. 


NEWSMAN  who  has  been  publisher  and 
has  won  many  awards  seeks  weekly 
publisher  or  daily  news  executive  posi¬ 
tion  in  West,  preferably  Zone  9.  Box 
1035,  Editor  &  Publisher. 


_ ADVERTISING _ 

ZONE  9  Sales  or  Management,  15  years 
experience.  Veteran,  Degree,  Profes¬ 
sional.  Box  1027,  Editor  &  Publisher. 


_ CIRCULATION _ 

CAREER  ORIENTED  circulation  profes¬ 
sional  seeks  management  position  wth 
small  to  mid  size  daly  (12  years- 
management,  8  years-circulation). 
Experienced  in  sales,  service, 
collections — ABC,  TMC,  AM  and  PM 
delivery — DM  and  carrier  training, 
promotions  and  cost  effectiveness. 
Ready  to  relocate  now.  Box  9994, 
Editor  &  Publisher. 


GOAL-ORIENTED  manager  available 
July  1.  18  year  success  record  in  all 
areas  of  circulation.  Jim  Crowl 
(503)  472-8282. 


NEED  CIRCULATION  increase?  Proven 
trainer,  motivator,  aggressive  circulator. 
PO  Box  4231,  Santa  Ana,  CA  92701. 


EDITORIAL 


REPORTER/COPY  EDITOR  with 
combined  experience  of  6  years  seeks 
position  on  daily  or  large  weekly.  Will 
relocate  anywhere.  Box  1026,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  June  7,  1986 


POSITIONS  WANTED 


I _ EDITORIAL _ 

ARTS  REPORTER/CRITIC  with  daily 
newspaper  and  freelance  experience  all 
I  over  the  country  seeks  job.  I  aim  to 
I  make  art  understandable  and  meaning- 
!  ful  to  people  who  think  about  otner 
I  things  all  day.  Box  1032,  Editor  & 
i  Publisher. 


COPY  EDITOR/SPORTS  WRITER: 
Seven  years  experience  as  a  writer, 
editor  on  18,000  daily.  Skilled  in  writ¬ 
ing,  editing,  layout,  design  and  photo¬ 
graphy.  Experience  with  pagination. 
Prefer  Zones  3  or  4.  Box  1012,  Editor  & 
Publisher. 


COPY  EDITOR:  Hard-working,  25  year- 
old  with  two  years  of  reporting  and  edit¬ 
ing  experience  on  mid-size  California 
dailies  seeks  news  or  sports  desk  posi¬ 
tion.  Will  relocate.  Richard  (415) 
753-6734. 


ENERGETIC,  AWARD-WINNING  sports 
writer  seeks  reporter/editor  position  on 
medium  to  large  daily.  Box  1033, 
Editor  &  Publisher. 


i  ENTERPRISING  REPORTER  seeks 
move  up  to  quality  metro.  I’m  an  award¬ 
winning  writer  with  experience  in  politi¬ 
cal,  environmental  and  business  beats. 
My  adjectives:  creative,  aggressive, 
good-humored.  Six  years  experience. 
Box  9996,  Editor  &  Publisher. 


FINANCE/BUSINESS  WRITER 
Exchange  member,  more  than  60  publi¬ 
cations.  Any  business  or  financial  topic. 
Stuart  R.  Veale  (201)  249-1735 
PO  Box  706,  Hoboken,  NJ  07030 
Sample  articles  with  SASE. 

INNOVATIVE  B.A.  journalism  grad  with 
editorial  experience  on  13,500  semi¬ 
weekly  university-community  paper  and 
recent  bureau  internship  at  124,000 
Zone  2  daily  seeks  entry  level  position 
on  East  Coast.  Resume  and  clips: 
Jonathan  Slocum,  1322-7  Cynwyd 
Club,  Wilm.,  DE  19808  or  (302) 
998-7203. 


WANT  A  STRONGER  NEWS  SECTION? 
This  experienced  editor  can  help.  I 
redesigned  a  bland  suburban  weekly 
and  gave  it  a  hard-hitting  news  format. 
Produced  award-winning  investigative 
stories  with  3  inexperienced  reporters. 
Find  out  what  I  can  do  for  your  paper. 

Box  1031,  Editor  &  Publisher. _ 

WRITER/COPY  EDITOR  with  5  years 
daily  experience;  also  former  Peace 
Corps  volunteer;  seeking  way  to 
combine  the  two:  news  or  special  inter¬ 
est  publications,  newsletters,  public 
relations,  magazines,  etc.  Box  1037, 
Editor  &  Publisher. 

EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY  NY 
10011 


POSITIONS  WANTED 


I  _ EDITORIAL _ 

!  MANAGING  EDITOR,  Medium  daily, 

I  Sunday,  University  community.  Profi- 
I  cient  in  pagination  and  all  other  news- 
I  room  operations.  Top  award  winner  for 
I  content  and  graphics.  Budgeting  a 
1  strength.  Involved  in  community  affairs. 

'  Prefer  warm  climate.  Box  1014,  Editor 
!  &  Publisher. 

j  NEED  A  REPORTER  who  will  cover 
I  trends  and  write  great  feature  stories? 

I  Currently  trend  journalist  for  Naisbitt 
I  Group  and  feature  writer  for  Washington 
i  Living  Magazine.  Excellent  writer.  Call 
^  Dave  (703)  243-0364. 


;  READABLE  MUSIC  CRITIC 
i  Los  Angeles  music  critic  captures  the 
’  excitement  of  live  performance,  the 
:  craftmanship  of  the  best  records  and 
I  the  racing  pulse  of  the  industry  in  plain, 
i  jargon-free  language.  Full-time  position 
I  sought  in  any  zone.  Douglas  (213) 
I  394-6590  for  clips  and  references. 

;  REPORTER/WRITER  with  television, 
I  daily  newspaper  and  freelance  experi- 
•  ence  seeks  NYC  area  job.  Columbia  MA. 
!  868  Rosedale  Road  #2,  Atlanta,  GA 
I  30306. 


FREELANCE 


'■  FREELANCE  WRITER/photojournalist, 

I  with  broadcast  experience,  based  in 
j  Tokyo,  Japan,  will  cover  economic, 

I  business,  lifestyle,  travel,  sport  stories. 

J  Also  interested  in  stringer  or  correspon- 
'  dent  position.  Call  or  write:  1636 
j  Kenyon  St.,  Apt.  #46,  Washington, 
I  D.C.  20010,  (202)  483-2149. 

PHOTOJOURNAUSM 

PHOTOGRAPHER  with  daily  experience 
seeks  job  at  daily.  Experience  in  color 
and  black  and  white,  plus  lab  mang- 
ment.  Degrees  in  photojournalism.  Tim 
Jones,  (405)  255-1349. 


i  _ PRODUCTION _ 

I  PRODUCTION  VETERAN  who  has 
I  "been  there”  seeks  first,  second  or 
advisory  position  with  newspaper  or 
group  ready  for  the  transition  to  pagina¬ 
tion.  Also  excellent  background  in 
conventional  production;  prepress, 

!  press  and  mailroom.  Good  with  people, 

I  good  communication  skills.  Box  9993, 

!  Editor  &  Publisher. 


PHOTOGRAPHER 

ENERGETIC  PHOTOGRAPHER  with 
weekly  paper  and  New  York  City  studio 
experience  looking  for  position  with 
small  to  medium  size  daily  in  Zones  1, 
2,  3.  Call  or  write  to  John  Godkin 
132-35  79th  St..  Ozone  Park.  NY 
I  11417,(718)738-1320. 
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SHOP  TALK  AT  THIRTY 

Let’s  admit  we  are  fallible 


By  James  J.  Brodell 

Times  Mirror  and  its  new  Gallup 
survey  have  rekindled  debate  over 
the  newspaper  industry’s  credibility. 

Robert  P.  Clark  reported  (Shop 
Talk  at  Thirty,  March  29)  that  the 
American  Society  of  Newspaper  Edi¬ 
tors  soon  will  produce  a  handbook 
telling  editors  ways  they  can  improve 
credibility  among  readers. 

That  is  the  wrong  approach 
because  the  last  thing  the  industry 
needs  to  do  is  polish  up  our  Superman 
image.  Instead,  we  should  frankly 
admit  to  readers  that  each  day 
requires  a  minor  miracle  even  to  get 
the  paper  on  the  street,  much  less 
insure  its  accuracy. 

We  are  a  fallible  bunch.  Our  indus¬ 
try  is  held  together  by  overworked, 
underpaid  zealots  who  usually  burn 
out  by  the  time  they  hit  40. 


..  .we  should  frankly 
admit  to  readers  that 
each  day  requires  a 
minor  miracie  even  to 
get  the  paper  on  the 
street . . . 


We  have  more  than  our  share  of 
drunks  (mostly  likable  ones),  drug 
addicts,  lazy  bums,  sneaks  and 
crooks. 

When  we  do  something  right,  the 
public  usually  misunderstands.  Take 
the  case  of  the  St.  Louis  Post-Dis¬ 
patch.  In  early  May  it  painstakingly 
documented  the  consistent  relation¬ 
ship  between  big  donations  to  the  city 
mayor’s  campaign  and  the  subse¬ 
quent  awarding  of  fat  city  contracts. 
Now  a  poll  commissioned  by  the  rival 
Globe-Democrat  and  a  local  elec¬ 
tronic  outlet  shows  more  people  sup¬ 
port  the  mayor  after  than  before  the 
Post-Dispatch  launched  its  Page  One 
assault. 

The  Gallup  Organization  showed  in 
its  poll  that  those  who  know  us  best 
like  us  the  least.  The  highly  negative 
5%  Gallup  labeled  the  “vociferous 
critics’’  were  those  who  were  “most 
likely  to  have  written  to  the  editor, 
most  likely  to  have  been  quoted  in  the 
press  and  most  likely  to  have  com- 


(Brodell  is  a  former  city  editor  and 
managing  editor  of  daily  newspapers 
and  a  former  weekly  newspaper 
publisher.) 


plained  to  a  news  organization  about  a 
story.” 

In  other  words,  these  are  the  mov¬ 
ers  and  the  shakers  with  upscale 
demographics  and  good  educations. 

By  contrast,  those  who  thought  the 
highest  of  the  press  were  those  Gallup 
called  “reflexive  supports.”  They 
were  most  likely  not  to  read  a  newspa¬ 
per  or  watch  television  news.  They 
are  disproportionately  women,  black, 
and  grade  school  graduates.  They 
know  less  about  the  press  than  any  of 
the  other  five  positive  and  negative 
groups  Gallup  found. 

A  lot  of  good  editors  would  find 
themselves  at  home  in  the  “vocifer¬ 
ous”  group,  particularly  on  the  days 
newsroom  error  seems  to  compound 
newsroom  error. 

The  American  system  is  based  on 
an  enlightened  citizen  who  sorts 
through  many  fallible  sources  to 
reach  his  own  conclusions.  To  sug¬ 
gest  newspapers  are  some  kind  of 
shortcut  in  this  process  is  to  mislead. 
The  National  Enquirer  is  our  bedmate 
as  well  as  The  New  York  Times. 

The  Superman  image  can  backfire. 
When  a  libel  trial  jury  compares  a 
newspaper’s  activities  against  a 
mythical  “perfect”  one,  the  newspa¬ 
per  defendants  are  bound  to  suffer. 
Nobody  expects  the  police,  the  real 
estate  agent,  the  garbageman  or  the 
local  pro  team  to  be  perfect.  Physi¬ 
cians,  however,  also  wrap  themselves 
in  a  cloak  of  perfection.  Guess  who 
else  is  facing  tough  legal  times. 

Times  Mirror  spent  $250,000  on  its 
survey  of  3,100  people.  The  ASNE 
spent  about  $100,(XX)  the  year  before. 
Recently,  I  spent  $1.30  plus  tax  for 
two  packages  of  index  cards.  I  only 
talked  to  12  persons  instead  of  the 
thousands  involved  in  other  surveys. 
But  I  used  a  probing  card-sort  tech¬ 
nique,  valid  with  small  numbers,  to 
tap  deep  feelings  of  well-educated, 
college-age  newspaper  readers. 

The  most  incredible  difference 
between  this  small  group  of  newspa¬ 
per  users  and  professional  news¬ 
papermen  who  participated  is  con¬ 
tained  in  agreement  or  disagreement 
to  this  statement: 

“The  papers  should  be  allowed  to 
make  an  occasional  mistake  in  facts, 
particularly  when  they  are  dealing 
with  a  subject  of  public  importance.” 

Newspaper  people,  conscious  of 
how  important  this  concept  is  to  pro¬ 
tection  from  libel,  consistently 
ranked  this  highest  in  agreement 
among  54  newspaper-related  state¬ 


ments  (many  of  them  lifted  from  the 
Times  Mirror  study). 

In  contrast,  the  well-educated  col¬ 
lege  newspaper  readers  (drawn  from 
those  who  sought  big-city  dailies  at  a 
university  library)  ranked  this  state¬ 
ment  dead  last.  The  statistical  differ¬ 
ence  was  4.19  standard  deviations, 
about  the  same  results  you  would  get 
if  you  asked  the  Ku  Klux  Klan  and  the 
NAACP  to  evaluate  Martin  Luther 
King. 

The  college  students  expect  news¬ 
papers  to  be  perfect.  That’s  a  hard 
requirement  to  meet.  Newspapermen 
know  that  a  writer  starts  making  mis¬ 
takes  the  minute  he  sits  down  to  write 
a  story.  The  game  plan  is  to  minimize 
errors,  not  eliminate  them. 


When  we  do 
something  right,  the 
public  usually 
misunderstands. 


This  is  the  case  the  industry  must 
make  to  the  public:  We  may  mess  up  a 
lot,  but  we  are  working  for  you. 

At  one  point,  it  appeared  the 
ombudsman  column  might  fill  this 
role.  But,  for  obvious  reasons,  many 
are  defenders  of  the  newspaper 
instead  of  champions  of  the  public. 
This  serves  to  reinforce  the  impres¬ 
sion  of  newspaper  perfection,  not  the 
image  newspapers  must  don  to  sur¬ 
vive  among  an  enlightened,  educated 
public. 

We  want  doubt.  We  want  critics. 
We  want  a  whole  bunch  of  vociferous 
critics  looking  over  our  shoulder.  And 
we  want  the  same  critics  looking  just 
as  vigilantly  at  politicians,  social  insti¬ 
tutions  and  other  aspects  of  the  fabric 
of  American  life.  Maybe  that  prospect 
will  not  excite  the  advertising  depart¬ 
ment  or  a  mediocre  editor,  but  the 
concept  and  its  execution  are  vital  for 
our  system  of  government. 

Fla.  dailies  go 
to  a.m.  cycle 

The  Boca  Raton  News  and  News  of 
Delray  Beach,  will  switch  to  morning 
publication  on  June  16. 

Both  are  owned  by  Knight-Ridder 
and  have  combined  circulation  of 
about  18,()(X)  daily  and  20,000  Sun¬ 
day. 
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Is  a  free  press  Frankenstein’s 
monster  in  disguise — a  well- 
meaning  but  socially  disruptive 
force? 

Should  its  freedoms  be  limited?  If  so, 
where  should  the  limits  be? 

As  one  of  America’s  largest 
newspaper-based  media  companies,  we 
felt  we  had  to  know  what  you  and  your 
fellow  citizens  thought  about  these 
questions,  so  we  hired  an  expert  to 
hnd  out. 

Between  April  and  December,  1985, 
Gallup  pollsters  conducted  over  4000 
interviews  on  our  behalf,  asked  nearly 
two  dozen  press  freedom-related  ques¬ 
tions,  and  found; 

•  In  general,  the  public  values  a  free 
press,  thinks  its  freedoms  should  take 
precedence  over  government  prerog¬ 
atives... but  not  over  individual  and 
community  rights. 

•  Specifically,  54%  think  it  should  be 
difficult  for  government  to  stop  news 
stories  from  being  pubhshed;  26% 
disagree. 

•  78%  think  reporters  should  be 
allowed  to  keep  their  sources  confi¬ 
dential;  15%  disagree. 

•  42%  think  government  should 
require  the  press  to  cover  all  sides  of 
controversial  issues;  48%  disagree. 


Who  we  are 

We  own  the  media  properties  below. 
In  terms  of  sales,  we  rank  139th  among 
Fortune  magazine’s  “500.”  In  terms  of 
net  income,  we’re  79th. 

Times  Mirror  Newspapers: 

Los  Angeles  Times;  Newsday;  Dallas 
Times  Herald;  The  Denver  Post;  The 
Hartford  Courant;  The  Morning  Call 
(Allentown,  PA);  The  Stamford  Advocate 
and  Greenwich  Time  (Connecticut). 

Times  Mirror  Magazines: 

Popular  Science;  Outdoor  Life;  Golf 
Magazine;  Ski  Magazine;  The  Sporting 
News. 

Times  Mirror  TV  Stations: 

KDFW,  Dallas;  KTBC,  Austin;  KTVl, 

St.  Louis;  WVTM,  Birmingham  (AL). 

Times  Mirror  Cabie: 

Fifty  cable  TV  systems  serve  300 
communities  in  15  northeastern,  west¬ 
ern  and  southwestern  states. 

Times  Mirror  PubUshing: 

Matthew  Bender  &  Co.,  law  books; 
C.V.  Mosby,  medical  and  college  pub¬ 
lishers;  Year  Book  Medical  Publishers, 
medical  publications;  Harry  N.  Abrams, 
art  books;  Mirror  Systems,  computer 
software;  Learning  International,  train¬ 
ing  programs;  Jeppesen  Sanderson, 
flight  information  and  training. 


•  51  %  think  government  should  out¬ 
law  election  predictions;  42% 
disagree. 

•67%  think  the  press  should  pay  dam¬ 
ages  if  a  story  turns  out  to  be  false; 
19%  disagree. 

What  do  you  think? 

The  primary  purpose  of  this  ad  is  to 
engage  you  in  a  dialogue  about  press 
issues — a  dialogue  that  will  strengthen 
the  relationship  between  the  press  and 
the  people  it  serves. 

To  that  end,  we’d  like  to  know  how 
free  you  think  the  press  should  be. 
Write  our  chairman,  Robert  Erburu, 
Times  Mirror,  Times  Mirror  Square, 
Suite  100,  Los  Angeles,  CA  90053. 

He’s  also  the  person  to  write  for  a 
summary  of  our  “People  &  The  Press” 
investigation  or  our  new  annual  report. 
Or  you  can  call  our  public  affairs  people 
at  (213)  972-3946. 


.j  Times  Mirror 

We’re  interested  in  what  you  think. 
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Photo  by  Gieg  Campbell  The  Brandon  News 

WINNING  A  CEASE-FIRE 

Stray  bullets  were  zinging  into  the  paper  demonstrated  that  while  no  one 

homes  of  people  living  near  the  firing  could  prove  the  bullets  came  from  the 

range.  The  sheriff’s  office  said  it  range,  it  also  was  impossible  to  prove 

couldn’t  close  the  range  without  proof  they  didn’t. 

the  bullets  came  from  the  range.  The  afternoon  the  story  ran,  the  rifle 

The  residents  feared  the  only  thing  range  was  closed, 

that  would  stop  the  bullets  was  for  When  people  call  on  their  community 

someone  to  be  hit.  And  so  they  turned  newspaper  for  help,  we  ’re  there, 
to  The  Brandon,  Fla.  News  for  help.  SCRIPPS  HOWARD 

Through  determined  questioning  lIlB  NEWSPAPERS 

and  phone  call  after  phone  call,  the  we  Make  A  Difference 
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